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BBA Version 2019

Name of the Faculty

Faculty of Management

Name of the School

Quantum School of Business

Name of the Department

Department of Business Administration

Program Name

Bachelor of Business Administration

Duration 3 Years
Medium English
Evaluation Scheme
Type of Papers Internal End Semester Total
Evaluation Evaluation (%)
(%) (%)
Theory 40 60 100
Practical/ Dissertations/Project Report/ 40 60 100
Viva-Voce

Internal Evaluation Components (Theory Papers)

Sessional Examination I 50 Marks
Sessional Examination II 50 Marks
Assignment —I 25 Marks
Assignment-11 25 Marks
Attendance 50 Marks

Internal Evaluation Components (Practical Papers)
Quiz One 25 Marks
Quiz Two 25 Marks
Quiz Three 25 Marks
Lab Records/ Mini Project 75 Marks
Attendance 50 Marks

End Semester Evaluation (Practical Papers)

ESE Quiz 30 Marks
ESE Practical Examination 50 Marks
Viva- Voce 20 Marks
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Structure of Question Paper (ESE Theory Paper)

The question paper will consist of 5 questions, one from each unit. Student has to Attempt all
uestions. All questions carry 20 marks each. Parts a) and b) of question Q1 to Q5 will be compulsory and
each part carries 2 marks. Parts c), d) and e) of Q1 to Q5 Carry 8 marks each and the student may
attempt any 2 parts.

Important Note:

1. The purpose of examination should be to assess the Course Outcomes (CO) that will ultimately
lead to attainment of Programme Outcomes (PO). A question paper must assess the following
aspects of learning planned for specific course i.e.: Remember, Understand, Apply, Analyze,
Evaluate & Create (reference to Bloom’s Taxonomy). The standard of question paper will be
based on mapped BL level complexity of the unit of the syllabus, which is the basis of CO
attainment model adopted in the university.

2. Case Sudy is essential in every question paper (wherever it is being taught as a part of
pedagogy) for evaluating higher- order learning. Not all the courses might have case teaching
method used as pedagogy.

3. There shall be continuous evaluation of the student and there will be a provision of real time
reporting on QUMS, All the assignments will evaluate through modul e available on ERP for
time and access management of the class.

Quantum University Syllabus (Batch 2019-2022)
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ProgramSructure- Bachelor of Business Administration

Introduction

"The 3-years Full-time BBA Course offered by the University aims to educate and prepare the young aspirants with the
knowledge, analytical abilities, skills, and aptitudes needed to provide business leadership in the rapidly changing and competitive
global marketplace. The rigorous program aims in achieving the stated learning objectives through a series of standardized core
courses and choice-based electives. The program provides a comprehensive foundation in the fundamentals of business
management."”

"The BBA Program subjects are designed in such a way that students grasp maximum knowledge related to Management and
Specialized domains. It will help students towards enhancing employability and entrepreneurial ability. In order to harness regional
specialties and to meet region-specific needs, the Quantum University modified the content of syllabus as per the regional demands
and needs. The Quantum university offers specializations in Finance, Marketing, Human Resource, Digital Marketing, &
International Business."

"Experiential Learning Programme (ELP) / Hands-On Training (HOT)"

"This program will be undertaken by the studentsin all the semesters and will be done through Projects. All these
Projectswill be compulsory. Summer Internship & Research Projects are based on their specialization."

"Summer Internship 6 to 8 Weeks (End of Semester 111) Research Projects (Semester VI) Choice Based Credit
System (CBCS)"

"Choice Based Credit System (CBCS) is a versatile and flexible option for each student to achieve his target number of credits as
specified by the UGC and adopted by our university."

" The following is the course module designed for the Bachelor of Business Administration program: Corecompetency: Students will
acquire core competency in . main subjecct - and in allied subject areas. Program/DisciplineSpecificElectiveCourse (DSEC):

Skilled communicator: The course curriculum incorporates basics and advanced training in order to make
agraduatestudentcapableofexpressingthesubjectthroughtechnicalwritingaswellasthroughoralpresentation.

Critical thinker and problem solver: The course curriculumalso include components that can be helpful tograduatestudentsto develop
criticalthinking ability by wayofsolvingproblems/numericalusing basic &advanceknowledgeand concepts

Senseof inquiry: Itis expected that the course curriculum willdevelop an inquisitive characteristic amongthestudentsthrough appropriate
questions, planning and reportingexperimentalinvestigation.

Skilled project manager: The course curriculum has been designed in such a manner as to enabling a graduatestudent to become a skilled
project manager by acquiring knowledge about mathematical project management, writing, planning, study of ethical standards and rules
and regulations per tainingt o scientificprojectoperation.

Ethicalawareness/reasoning: Agraduate student requires understandingand developing ethicalawareness/reasoning
whichthecourse curriculumsadequatelyprovide.

Lifelong learner: The course curriculum is designed to inculcate a habit of learning continuously through useof

Quantum University Syllabus (Batch 2019-2022)
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advancedICTtechnique and other available techniques/books/journalsfor personal academic growth aswellasfor
increasingemployabilityopportunity.

Value Added Course (VAC): A value added audit course is a non-credit course which is basically meant
toenhance general ability of students in areas like soft skills, quantitative aptitude and reasoning ability -
requiredfor the overall development of a student and at the same time crucial for industry/corporate demands
andrequirements. The student possessing these skills will definitely develop acumen to perform well during
therecruitment process of any premier organization and will have the desired confidence to face the interview.
Moreover, these skills are also essential in day-to-day life of the corporate world. The aim is to nurture
everystudent for making effective communication, developing aptitude and a general reasoning ability for a
betterperformance, as desired in corporate world. There shall be four courses of Aptitude in Semester I, II, III &
IVsemesters and two courses of Soft Skills in III & IV Semesters and will carry no credit, however, it will
becompulsoryforeverystudenttopassthese courseswithminimum

45% marks to be eligible for the certificate. These marks will not be included in the calculation of
CGPI.Studentshaveto specificallybe registered in thespecificcourse oftherespectivesemesters.

SkillEnhancement Course: This course may be chosen from a pool of courses designedto provide value-
based and/or skill-basedknowledge.

Generic/OpenElectiveCourse (OEC): OpenElectiveisaninterdisciplinaryadditionalsubjectthatiscompulsoryin
aprogram.
Thescoreof Open Electiveiscounted in theoverallaggregatemarksunderChoice

Based Credit System (CBCS). Each Open Elective paper will be of 3 Credits in III, IV and VI semesters.
Eachstudent has to take Open/Generic Electives from department other than the parent department. Core /
Discipline Specific Electives will not be offered as Open Electives.

MandatoryCourse (MC): This is a compulsory course but audit that does not have any choice and will be
of3 credits. Each student of B.Sc.(H).Program has to compulsorily pass the Environmental Studies and
Humanvalues&professional EthicsandNSS.

C. Program Outcomes of Bachelor of Business Administration

PO: 1. The students can apply knowledge of management theories and practices tosolve business problems.

PO: 2. The students will be able to Foster Analytical and critical thinking abilitiesfor data -based decision
making.

PO: 3. The students can be abreast with the e-business solutions in the currentenvironment led by technology
disruptions.

Quantum University Syllabus (Batch 2019-2022)
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PO: 4. The students will be able to develop ethical and value-based leadershipability.

PO: 5. The students will be able to understand, analyze and communicate regional,national, global economic,
legal and ethical aspects of business.

PO: 6. The students are able to lead themselves and others in the achievement oforganizational goals,
contributing effectively to a team environment.

PO: 7. Students are able to conceptualize a complex issue into a coherent writtenstatement and oral
presentation.

PO: 8. Students can demonstrate the fundamentals of creating and managinginnovation, new business
development, and high-growth potential entities.

PO: 9. Students can function effectively as an individual, and as a member or leaderin diverse teams, and
in multidisciplinary settings.

PO: 10.Develop Ethical Practices and Imbibe Values for better CorporateGovernance.

D. ProgramSpecificOutcomes:

PSO: 1. Understand the dynamic and complex working environment of Business.

PSO: 2. Determine the various PEST (Political, Economic, and Social Technological) Factors influence on
changes of business environment.

PSO: 3. Analyze the various aspect of business research in the area of marketing, humanresource and
finance.

E. ProgramEducationalObjectives (PEO’s)

PEOI1: Students will exhibit understanding of broad business concepts and principles.

PEO2: Stude nts will exhibit critical thinking skills to address diverse business challengesand
opportunities.

PEO3: M o de | business professionalism and demonstrate effective written and oralcommunication skills.

Quantum University Syllabus (Batch 2019-2022)
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F. Pedagogy&Uniquepracticesadopted:“Pedagogyis the method and practice of teaching, especially for
teaching an academic subject or theoreticalconcept”. Inaddition to conventional time-testedlecture method,
the institute will emphasize on experientiallearning:

Role Play & Smulation: Role- play and simulation are forms of experiential learning. Learners take on
differentroles, assuming a profile of a character or personality, and interact and participate in diverse and
complexlearning settings. Role-play and simulation function as learning tools for teams and groups or
individuals as they"play" online or face-to-face. They alter the power ratios in teaching and learning
relationships betweenstudents and educators, as students learn through their explorations and the viewpoints
of the character orpersonality they are articulating in the environment. This student-centered space can
enable learner-orientedassessment, where the design of the task is created for active student learning.
Therefore, role-play& simulationexercises such as virtualshare trading, marketing simulation etc. are being
promotedforthe practical-basedexperientiallearningof our students.

Video BasedLearning (VBL) & Learning throughMovies (LTM): These days technology has taken a
frontseat and classrooms are well equippedwith equipment and gadgets.Video-based learning has
becomeanindispensablepart of learning. Similarly,students can learn various concepts through movies.
Infact,manyteachers give examples from movies during their discourses. Making students learn few
important theoreticalconcepts through VBL & LTM is a good idea and method.The learning becomes really
interesting and easy asvideos add life to concepts and make the learning engaging and effective. Therefore,
our institute is promotingVBL&LTM,wherever possible.

Field/LiveProjects. The students, who take up experiential projects in companies, where senior
executiveswith a stake in teaching guide them, drive the learning. All students are encouraged to do some
live project othertheir regularclasses.

Industrial Visits: Industrial visit are essential to give students hand-on exposure and experience of how
thingsand processeswork in industries. Our institute organizes such visits to enhance students’ exposure to
practicallearning andwork outfora reportofsuchavisitrelating totheir specific topic, courseoreven domain.

MOOQCs:Students mayearn credits bypassing MOOCsasdecidedbythecollege.Graduatelevelprogramsmay
award Honors degree provided students earn pre-requisite credits through MOOCs. University
allowsstudentsto undertakeadditionalsubjects/course(s) (In-house offered by the university through
collaborativeefforts or courses in the open domain by various internationally recognized universities)and to
earn additionalcredits on successful completion of the same. Each course will be approved in advance by the
Universityfollowing the standard procedure of approval and will be granted credits as per the approval.
Keeping  this  inmind,  Universityproposed andallowedamaximum  oftwocreditstobeallocated
foreachMOOCcourses.In

Thepilotphaseitisproposedthatastudentundertakingand ~ successfullycompletinga MOOC  coursethrough
onlyNPTEL could begiven2creditsfor eachMOOCcourse.

For smooth functioning and monitoring of the scheme the following shall be the guidelines for MOOC
courses,Add-oncoursescarriedoutbythe College fromtime to time.

a) Itwill be necessaryforeverystudenttotakeatleastoneMOOCCoursethroughouttheprogramme.

Quantum University Syllabus (Batch 2019-2022)
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b)  There shall be a MOOC co-ordination committee in the College with a faculty at the level of
Professorheading thecommitteeandallHeadsofthe Departmentbeing membersoftheCommittee.

The Committeewill list out coursesto be offeredduringthe semester,whichcould be requested bythe
department or the students and after deliberating on all courses finalize a list of courses to be offered with
2creditsdefinedforeachcourseandthemodeofcreditconsiderationofthestudent. Thecompleteprocessshallbe
obtainedby the College before the end of June and end of December for Odd and Even semester
respectivelyof the year in which the course is being offered. In case of a MOOC course, the approval will
be valid only for the semester onoffer.

d) Students will register for the course and the details of the students enrolling under the course along
with the approval of the Vice Chancellor will be forwarded to the Examination department within fifteen
days of start ofthe semester bytheCoordinator MOOCthrough the Principal ofthe College.

e) Aftercompletionof = MOOCcourse,Students will submit the photocopy of Completion
certificate ofMOOCCourse tothe Examinationcellasproof.

f) MarkswillbeconsideredwhichismentionedontheCompletioncertificateofMOOCCourse.

g) Collegewillconsiderthecreditsonlyincaseastudentfailstosecureminimumrequiredcreditsthentheaddit
i onalsubject(s)shall be counted forcalculating theminimum creditsrequiredfortheaward ofdegree.

Foecial Guest Lectures (SGL) & Extra MurallLectures (EML): Some topics/concepts need extra
attentionandeffortsastheyeithermaybehigh in difficultylevelorrequireexpertsfrom specific industry/domain
tomake things/concepts clear for a better understanding from the perspective of the industry. Hence, to cater
to thepresent needs of industry we organize such lectures, as part of lecture-series and invite prominent
personalitiesfrom academia andindustryfromtimetotime todelivertheir vitalinputsandinsights.
SudentDevelopment  Programs (SDP):Harnessing and developing the right talent for the right
industryanoveralldevelopmentof a  studentis  required.Apartfromthecurriculumteaching  various
studentdevelopment programs (training programs) relating to soft skills, interview skills, SAP, Advanced
excel trainingetc. that may be required as per the need of the student and industry trends, are conducted
across the wholeprogram.Participationinsuchprogramsissolicited throughvolunteeringand consensus.

IndustryFocusedprogrammes: Establishing collaborations with various industry partners to a sharing basis.
The specific courses are to be delivered by industry experts to provide practice-based insight to the students.

Soecialassistanceprogramforslow learners& fastlearners. write the note how would you identify
slowlearners, develop the mechanismto correct the knowledgegap. Terms of advance topics what learning
challenging itwill be provided to the fastlearners.

Induction program:Every year 3 weeks induction program is organized for 1styear students and
seniorstudents to make them familiarize with the entire academic environment of university including
Curriculum,Classrooms,Labs, Faculty/Staff members,Academic calendarandvariousactivities.

Mentoring scheme: There is Mentor-Mentee system. One mentor lecture is provided per week in a
class.Students can discuss their problems with mentor who is necessarily a teaching faculty. In this way,
student’sproblems or issues can be identified and resolved.

Competitive exam preparation: Students are provided with one class in every week for GATE/ Competitive
exams preparation.

Extra-curricularActivities organizing &  participationin  extra  curricular  activities wil be
mandatorytohelpstudentsdevelopconfidence&faceaudienceboldly.Itbringsouttheir ~ leadership  qualities
alongwith planning & organizing skills. Students undertake various cultural, sports and other competitive

Quantum University Syllabus (Batch 2019-2022)
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activitieswithin andoutsidethencampus. This helps the m build their wholesome personality.Career &
Personal Counseling: - Identifies the problem of student as early as possible and gives time to discusstheir
problems individuallyas well as with the parents. Counselingenables the students to focus on behaviorand
feelings with a goal to facilitate positive change. Its major role lies in giving: Advice, Help, Support,

Tips,Assistance,andGuidance.

Participation in Flip Classes, Project based Learning (A2 Assignment), Workshops, Seminars &
writing&Presenting Papers. Departments plan to organize the Flip Classes, Project based Learning (A2
Assignment),workshops, and Seminars& Guest lecturers time to time on their respective topics as per
academic calendar.Students musthavetoattendtheseprograms.This participationwould becountin themarks of
generalDiscipline&General Proficiency whichisthepartofcoursescheme asnon-creditcourse.

Formation of Sudent Clubs, Membership & Organizing & Participating events.Every department has
thedepartmental clubs with the specific club’s name. The entire student’s activity would be performedby the
club.One faculty would be the coordinatorof the student clubs & students would be the members with
differentresponsibility.

Capability Enhancement & Development Schemes: The Institute has these schemes to enhance the
capabilityand holistic development of the students. Following measures/ initiatives are taken up from time
to time for thesame: Career Counseling, Soft skill development, Remedial Coaching, Bridge Course,
Language Lab, Yoga andMeditation,Personal Counseling

Library Visit & Utilization of QLRC: Students may visit the library from morning 10 AM to evening 8§ PM

.Library created its resources Database and provided Online Public Access Catalogue (OPAC) through
whichusers can be accessed from any of the computer connected in the LAN can know the status of the
book.

Quantum University Syllabus (Batch 2019-2022)
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CURRICULUM Batch 2019-22

Quantum School of Business
Department of Business Administration
(Bachelor of Business Administration PC- 02-3-01

Sr. No CATEGORY CREDITS

1 Foundation Core (FC) 6
2 Program Core (PC) 83
3 Program Electives (PE) 24
4 Open Electives (OE) 9
5 Project 4
6 Internship 4
7 Genera |Proficiency 5
8 Value Added Programs (VAP) 12
9 DisasterManagement* 2%
TOTALNO.OFCREDITS 147
*Non-CGPAAuditCourse TOTAL CREDITS= 147

Quantum University Syllabus (Batch 2019-2022)
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SEMESTER-WISEBREAKUPOFCREDITS

CATEGORY SEM1 SEM2 SEM3 SEM4 SEMS5 SEM6 TOTAL

1 Foundation Core 2 4 - - - - 6
2 Program Core 16 15 20 16 8 8 83
3 Program Electives - - 8 8 24
4 OpenElectives - 3 3 3 - - 9
5 Projects - - - - - 4 4
6 Internships - - - - 4 - 4
7 Value Added Program 2 2 2 2 2 2 12
8 GP 1 - 5
9 DisasterManagement* 2%
TOTAL 21 25 30 26 23 22 147

TOTAL CREDITS= 147
*Non-CGPAAuditCourse

Quantum University Syllabus (Batch 2019-2022)
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BB3101 FC BusinessCommunication-1 2 0 (0 |2 1.0 Nil

BB3102 PC PrinciplesofManagement 4 10 |0 |4 1.0 Nil

BB3103 PC MicroEconomics 4 0 (0 |4 1.0 Nil

BB3104 PC BusinessStatistics 4 0 |0 |4 1.0 Nil

BB3105 PC Financial Accounting 4 0 (0 |4 1.0 Nil

VP3111 VAP ValueAddedProgram-1 1 0 |2 |2 1.0 Nil

(Word/PPT)
GP3101 GP GeneralProficiency 0 |0 1 Nil
TOTAL 19 |0 21
TOTAL CREDITS=21
*Non-CGPAAuditCourse
SEMESTER-2

0 00 R 0 0

ode Prereg
CY3205 FC EnvironmentalScience 2 0 0 2 1.0 Nil
BB3202 FC BusinessCommunication-2 2 0 0 2 1.0 Nil
BB3203 PC MarketingManagement 4 0 0 4 1.0 Nil
BB3204 PC MacroEconomics 4 0 0 4 1.0 Nil
BB3205 PC OrganizationalBehavior 4 0 0 4 1.0 Nil
BB3206 PC BusinessLaws 3 0 0 3 1.0 Nil

OE Open Elective-I 3 0 0 3 Nil
VP3201 [VAP Value Added Program-II 1 0 2 2 1.0 Nil
(Communication And Soft
Skills)
GP3201 GP GeneralProficiency 0 0 1 1.0 Nil
CE3201 FC DisasterManagement* 0 0 |2%* 1.0 Nil
TOTAL 23 25

Quantum University Syllabus (Batch 2019-2022)
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SEMESTER 3
Category  Course Title Version  Course
Prerequisite

BB3310 Program E-Business 4 4 1.1

Core Nil
BB3303 Program Production and Operation 4 4 1.0

Core management Nil
BB3311 Program FinancialManagement 4 4 1.0

Core Nil
BB3305 Program HumanResource Management 4 4 1.0

Core Nil
BB3306 Program SupplychainManagement 4 4 1.0

Core Nil

OE OpenElective- 11 3 3 Nil
'VP3301 VAP VAP-III 1 2 1.0

Nil

GP3301 GP GeneralProficiency 1 1 |1.0 Nil

Program Electivel 4 4 1.0 Nil

Elective

TOTAL 29 30

DIGITALMARKETINGSPECIALIZATION

Quantum University Syllabus (Batch 2019-2022)
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SearchEngineOptimization

FINANCESPECIALIZATION

FinancialMarketsandInstitutio

MARKETINGMANAGEMENTSPECIALIZATION

BB330 |Program |MarketingofServices . Marketing

HRM SPECIALIZATION

Quantum University Syllabus (Batch 2019-2022)
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EMESTER4
Category  Course Title Version  Course
Prerequisite
BB3406 Program  |BusinessAnalytics Nil
Core 4 0 0 4 1.0
BB3403 Program |ResearchMethodology Nil
Core 4 0 0 4 1.0
BB3404 Program [InternationalBusiness Nil
Core 4 0 0 4 1.0
BB3405 Program |CompanyLaw Nil
Core 4 0 0 4 1.0
Program |[VAP-IV (Soft 1 0 2 2 Nil
VP3401 Core  [SkillsDevelopmentAdvance) 1.0
| Open Open Elective-II 3 0 0 3 Nil
Elective
VAP GeneralProficiency
GP3401 L 1o]o 1 1.0 |Nil
Program Electivel 4 0 0 4 1.0 |Nil
Elective
TOTAL 26 | 0 2 26

TOTAL CREDITS=26

FINANCESPECIALIZATION

CourseTitle Category  Version CoursePre-

requisite

FinancialServices

Quantum University Syllabus (Batch 2019-2022)
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DIGITALMARKETINGSPECIALIZATION

Version

Cours
ePre-
requisite

MARKETINGMANAGEMENTSPECIALIZATION
Course Title

ConsumerBehavior

Versio

n

Cours
ePre-
requisite

HRMSPECIALIZATION
CourseCod  CourseTitle

Performanceappraisal

Version

Cours
ePre-
requisite

Eachstudenthastoappearin23creditsschemeswhichinclude19commoncreditsand4credit of elective paper

Category

SEMESTER-5

Course Title

Version

Course

Prerequisite

BB3501 ProgramCore Business Ethics 4 1.0
INil
BB3502 Program Project Management 4 1.0
Core INil
BB3570 Internship Summer Internship 4
report &viva-voce 1.0 INil

Quantum University Syllabus (Batch 2019-2022)
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'VP3501 VAP 'Value Added Program V 1 [0 2 2 1.0
INil
GP3501 GP General Proficiency 1 [0 0 1 1.0
INil
Specialization Specialization Electivel 4 0 0 4 INil
Elective 1.0
Specialization Specialization Elective2 4 0 0 4 1.0 INil
Elective
TOTAL 22 0 2 23

TOTAL CREDIT=23

FINANCESPECIALIZATION

BB3503 Specializatio  |Risk Management 4 0O 0 4 1.0 FINANCE
n and Insurance
Elective

BB3504 Specializatio  [Working Capital 4 0 0 4 |10 FINANCE
n Management
Elective

DIGITALMARKETINGSPECIALIZATION

C Version Course
Prerequisite
BB3505 Specializatio  [Social MediaMarketing and 4 10 0o 4 1.0 Digital
n lAnalytics marketing
Elective
BB3506 Specializatio  [Mobile & e-Marketing 4 0 0 4 1.0 Digitalmarketi
n ng
Elective

MARKETINGMANAGEMENTSPECIALIZATION

Quantum University Syllabus (Batch 2019-2022)
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Category Course title Version Course
Prerequisite
BB3507 Specializati  [Digital Marketing 1.0 MARKETING
on Elective
BB3508 Specializati  [Marketing communication 1.0 MARKETING

on Elective

and advertising

HUMANRESOURSEMANAGEMENTSPECIALIZATION

Category Course title Version Course
Prerequisite
BB3509 Specializati  [Human Resource 1.0
on Elective  |Planning & Development HR
BB3510 Specializati  (Industrial Relations 1.0 HR

on Elective

Quantum University Syllabus (Batch 2019-2022)
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Category

SEMESTER 6

Course Title

C |Version Course
Pre-requisite
4 |1

BB3601 |Program Cor |Business Policy and Strategy 4 INil
e

BB3602  |Program Cor |EntrepreneurshipDevelopme 4 4 |1 INil
€ nt

BB3670  |Project Project Report and viva-voce 4 4 |1 INil

VP3601 |VAP Value Added program VI 1 2 |1 INil
Specializatio  |Specialization Electivel 1 INil
n Elective 4 4
Specializatio  |Specialization Elective2 1 INil
n Elective 4 4

TOTAL 21 22

FinanceSpecialization

Version

TOTAL CREDIT=22

Course
Pre-requisite

Category Course Title

BB3603  [Specialization = |Bankingand Insurance 4 4 |1 Finance
Elective

BB3604  |Specialization |International Financial 4 4 |1 Finance
Elective Management

DigitalMarketingSpecialization

Course
Code

Category

Course Title

Quantum University Syllabus (Batch 2019-2022)
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BB3605  |Specialization ContentMarketing 1 Basicsof
Elective Digital
Marketing
BB3606 [Specialization DigitalMarketinglaws 1 Basics of
Elective Digital
Marketing

MarketingManagementSpecialization

Category

Course Title

Version

Course

Pre-requisite

BB3607 |Specialization  |Corporate Social 4 | Business
Elective responsibilities Environment
BB3608 [Specialization  [Sales & Distribution 4 | Marketing
Elective Management
HRMSpecialization
Category Course Title C Version Course
Pre-requisite
BB3609  |Specializatio |International Human 4 |1 HR
n Elective Resource Management
BB3610 |Specializatio |Compensation Management 4 | HR
n Elective

Eachstudentwillhavetoappear23credits, 15creditscommonpaperand8creditselectivepapers

Quantum University Syllabus (Batch 2019-2022)
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List of Open Elective

Semester II (Open Elective I)

S.No. Code Name Department (Offering)
1 CE3011 Carbon Emission & Control Civil Engineering
2. CS3011 HTML5 Computer Science and
Engineering
3. CS3021 Mining and Analysis of Big data | Management + CSE
4, AG3011 Ornamental Horticulture Agriculture
E ial Envi i
5. BB3011 nt.repreneuna nvironment in Business & Management
India
6. IM3011 Media Concept and Process Journalism
(Print and Electronic)
7. HM3011 Indian Cuisine Hospitality & Tourism
8. MB3011 SAP 1 Management
9. EG3011 French Beginner Al English
10. CS3031 Microsoft Office Specialist Corr?pute? Science and
(MSO-Word ) Engineering
Semester III (Open Elective II)
S.No. | Code Name Department (Offering)
1 CE3013 Environment Pollution and Waste Civil Engineering
Management
2. | Cs3013 Java Script Computer Science and
Engineering
3| Cs3023 Big Data Analytics: HDOOP Management + CSE
Framework
4, AG3013 Organic farming Agriculture
5. BB3013 Establishing a New Business Business & Management
6. IM3013 Photo Journalism Journalism
7. HM3013 Chinese Cuisine Hospitality & Tourism
8. MB3013 SAP 3 Management
9. EG3013 French Intermediate B1 English
10. CS3033 MS -Excel (Advanced ) MSO Computer Science and

Certification

Engineering




Semester IV (Open Elective III)

S.No. | Code Name Department (Offering)
Envi Polluti

1 CS3015 nvironment Pollution and Waste Civil Engineering
Management

2. | cs3025 Java Script Computer Science and

Engineering

Big Data Analytics: HDOOP

3. | AG3015 ig Data Analytics: HDOO Management + CSE
Framework

4, BB3015 Organic farming Agriculture

5. IM3015 Establishing a New Business Business & Management

6. HM3015 Photo Journalism Journalism

7. MB3015 Chinese Cuisine Hospitality & Tourism

8. EG3015 SAP 3 Management

9. CS3035 French Intermediate B1 English

10. CS3015 MS -Excel (Advanced ) MSO Computer Science and

Certification

Engineering




Qucnfvm

UNIVERSITY

DetailedSyllabus
SEMESTER1
BB3101 Title: Business Communication - 1 LTPC
2022
Version No. 1.0
Course Prerequisites Nil
Objectives To make students communicate effectively in English.
Expected Outcome The students will be able to effectively comprehend, converse and write
in English.
Unit No. Unit Title No. of hours
(per Unit)
Unit [ Grammatical Usage 6
Articles, tenses, prepositions and modals.
Unit II | Contextual Vocabulary | 3
Vocabulary for everyday use, evaluative, descriptive and action words.
Unit 1 | Listening and Speaking Skills | 5
Picture stories/story grammar, narration, dialogue, language games. (Use of audio-visual)
Unit IV | Reading and Writing Skills | 5
Letter writing, topic sentence and paragraph writing.
Unit V | Netiquette ] 3
Email correspondence
Text Books 1. Wren & Martin, English Grammar and composition, S. Chand Publication.
Reference Books 1. Ramaswamy, Practical English Grammar, Sura College of Competition.
2. Sandeep Kumar Jain, Basic Concepts of English Grammar, Notion Press.
Mode of Evaluation Internal and External Examinations
Recommendation by
Board of Studies on 30-03-2019
Date of approval by the
Academic Council 13-07-2019
Employability (Emp)/
Unit-wise Course Skill(S)/ Entrepreneurship
Outcome Descrintions BL (Ent)/ None
p Levell  (Use, for morethan One)
CO1 Develop understanding of importance of Personality 2 Emp/S/Ent

Development: Communication & Soft Skills.

Skill of analyzing and create strategy to behaviorally
CO2 inculcate a presentable signature personality with 2 Emp/S/Ent
proven practical methods

Evaluate the Skills to determine optimum level of
Communication: LSRW

Develop and apply the skills of a charismatic

CO4 professional personality in terms of Communication, 3 Emp/S/Ent
Body Language & Soft Skills

CO3 3 Emp/S/Ent

Quantum University Syllabus (Batch 2019-2022)
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Putting the trainees on the testing anvils with skill-

COs5 application and create the desired results under pre- 3 Emp/S/Ent
described benchmark & retrain (if needed)
Programme Outcomes Programme Specific
Course Dutcome
Outcome
S
PO [PO2 PO3 | PO4 | POS | PO6 | PO7 | POS | PO9 | PO10 |PSO PSO2 | PSO3
1 1
COl1
2 3 1 3 3 3 1 3 3 3 1 2 2
CO2
2 3 2 3 3 3 2 3 3 3 2 2 2
CO3
3 3 3 3 3 3 3 3 3 3 3 3 2
CO4
2 3 2 3 3 3 2 3 3 3 2 2 2
COS5
3 3 3 3 3 3 3 2
Average 2.4 3 2.2 2.2 3 2.2 2.4 2

Quantum University Syllabus (Batch 2019-2022)
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BB3102 Title: Principles and Practices of Management LTPC
4004

Version No. 1.0

Course Nil

Prerequisites

Objectives To provide understanding to the students with reference to working of business

organization through the process of management.

Expected Outcome On completion of the syllabi the student will understand the basic principles of
management - will acquaint himself with management process, functions and
principles. Student will also get the idea about new developments in management

Unit No. Unit Title No. of hours
(per Unit)
Unit | Introduction to Management 8

Definition, Function, Process, Scope and Significance of Management. Managerial Roles, Managerial Skills and
Activities, Difference between Management and Administration. Significance of Values and Ethics in Management,
Evolution of Management Theory Approaches of Management, Early Evolution of Management, Different Schools of
Management Thought.

Unit II l Planning | 9

Types of Plans: Missions or Purpose, Objective or Goals, Strategies, Policies, Procedure. Steps in Planning, Objectives.
Management by Objectives. Strategies, Policies and Planning Premises, Strategic Planning Process, Presuming and
Forecasting.

Unit I l Organizing | 10

Planning : Nature, Scope, Objectives and Significance of Planning, Elements and Steps of Planning, Decision Making
Organizing-Principles, Span of Control, Line and staff Relationship, Authority, Delegation and decentralization,
Organizational Structures, Formal and Informal organizations and Staffing.

Unit IV | Directing | 9

Directing: Effective Directing, Supervision, Motivation, Different theories of Motivation-Maslow, Herzberg, Mc
Cleland, Vroom, Porter and Lawler, Job Satisfaction. Concept of Leadership-Theories and styles. Communication
Process, Channels and Barriers of Effective Communication.

Unit V | Controlling | 8

Controlling and Coordinating- Elements of managerial Control, Designing Control Systems, Management Control
Techniques, Effective Control Systems. Coordination-Concept, Importance, Principles and Techniques of Coordination.

Text Books 1. L.M. Prasad, Principles and Practices of Management, S. Chand and Publishers
Educational Publishers, New Delhi.
2. Neeru Vashisht, Principles of Management, Taxman Publication, New Delhi.

Reference Books 1. Ramesh B. Rudani, Principles of Management, McGraw Hill Publication, New Delhi.
2. Harold Koontz, Management, TMH Publication, New Delhi.

Mode of Internal and External Examinations

Evaluation

Recommendation

by Board of 30-03-2019

Studies on

Date of approval
by the Academic 13-07-2019
Council
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Employability
(Emp)/ Skill(S)/
Unit-wise Course Entrepreneurshi p
Outcome o (Ent)/ None (Use
Descriptions BL Level _for more
than One)
IAfter course completion, the student will be able to
COl understand the importance of economics in business 2 Emp/S/Ent
world.
IAfter course completion, the student will be able to
CcO2 understand demand and supply and effect of these factors| 2 Emp/S/Ent
on production and pricing.
IAfter course completion, the student will be able to|
CcOo3 differentiate different curve and will be able to implement 3 Emp/S/Ent
strategies accordingly.
IAfter course completion, the student will be able to
co4 understand different types of market structures. 3 Emp/S/Ent
IAfter course completion, the student will be able to
CO5 understand different theories of rent and its effect on 3 Emp/S/Ent
economies at a large.
Course ProgrammeQutcomes Programme
Outcomes SpecificOutcom
es
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | PO10 | PS PS [PSO3
(0] 02
COl1
2 3 1 3 3 3 1 3 3 3 1 2 2
CO2
2 3 2 3 3 3 2 3 3 3 2 2 2
CO3
3 3 3 3 3 3 3 3 3 3 3 3 3
CO4
2 3 2 3 3 3 2 3 3 3 2 2 2
COS5
3 3 3 3 3 3
2.4 2.2 2.2 22 | 24 | 24
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BB3103 Title: Micro Economics LTPC
4004
Version No. 1.0
Course Prerequisites Nil
Objectives

To provide exposure to the management students about
Micro Economic concepts and inculcate an analytical
approach to the subject matter.

Expected Outcome The student would be able to apply economic reasoning to

the real problems of business.

Unit No. Unit Title No. of hours
(per Unit)
Unit | Introduction 8

Nature and Scope of Managerial Economics. Basic concepts of economic used in managerial decision
making; Objective of a firm: Wealth, profit and sales maximization. Demand: law of demand, demand
curve, determinants of demand, and elasticity of demand. Supply: law of supply, supply curve and
determinants of supply.

Unit II | Theory of Consumer Behavior | 10

Utility: cardinal and ordinal utility, Diminishing marginal utility, Indifference curve analysis, Consumer’s
equilibrium , Price-consumption curve, Income-consumption curve and Engel curve, Price, Income and
substitution effects, Consumer surplus and Revealed preference theory.

Unit 111 | Theory of Production | 10

Production function, Factors of production, Short-run and long-run production functions; Law of variable
proportion, Returns to scale, Revenue curves, Total revenue, Average revenue and marginal revenue, Cost
curves and economics of scale; Price and output determination under perfect competition, monopoly,
monopolistic competition, and oligopoly; Pricing strategies and tactics.

Unit IV | Theory of Distribution | 8

Marginal Productivity theory of Distribution, Rent: Concept of Economic Rent, Theories of Rent — Ricardian Theory
of Rent, Modern Theory of Rent, Quasi Rent, concept of Minimum wages, Theories of profit, Liquidity Preference
Theory of interest.

Unit V | National Income, Inflation and Policies | 8

National Income— Alternative concepts, measurement and determination of National income; Inflation—types,
measurement and control: Monetary and Fiscal Policies. Currency flows and exchange rate determination.

Text Books 1.H. Gravelle & R. Rees, Micro Economics, Pearson education Ltd, New
Delhi.
2. D. N. Dwivedi, Micro Economics, Pearson education Ltd, New Delhi.

Reference Books 1. J M Joshi and R. Joshi, Micro Economic Theory An Analytical Approach,
New Age International Private Limited.

Mode of Evaluation Internal and External Examinations

Recommendation by

Board of Studies on 30-03-2019

Date of approval by the 13-07-2019

Academic Council
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Employability (Emp)/
Unit-wise Course Sklll(s){
o BL | Entrepreneurship (Ent)/
utcome _
Descriptions Level None
(Use, for more than One)
After course completion, the student will be able
COl to understand the importance of economics in 2 Emp/S/Ent
business world.
After course completion, the student will be able
CO2 to understand demand and supply and effect of 2 Emp/S/Ent
these factors on production and pricing.
After course completion, the student will be able
CO3 to differentiate different curve and will be able to 3 Emp/S/Ent
implement strategies accordingly.
After course completion, the student will be able to
co4 understand different types of market structures. 2 Emp/S/Ent
After course completion, the student will be able
CO5 to understand different theories of rent and its 2 Emp/S/Ent
effect on economies at a large.
Course ProgrammeQOutcomes Programme
SpecificOutcomes
POl PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | PO1 | PSO | PSO | PSO3
0 1 2
Col1 2 3 2 1 2 1 2 1 1 2 2 2
cOo2 3 3 3 1 3 3 3 1 3 1 3 3
COo3 2 2 2 3 2 2 2 3 2 3 2 2
CO4 1 1 1 2 1 1 1 2 1 2 1 1
COs5 3 2 3 1 2 3 3 1 3 1 3 3
2.2 2.2 2.2 1.6 2 2 2.2 1.6 2 1.8 2.2 2.2
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BB3104 Title: Business Statistics LTPC
4004
Version No. 1.0
Course Prerequisites Nil
Objectives To aware students about the role of statistics in business
decision making.
Expected Outcome Students can understand how to use statistics to solve
problems to maximize the profit and to minimize the cost.
Unit No. Unit Title No. of hours
(per Unit)
Unit | Population and Sample 9

Definition of Statistics, Scope of Statistics in Economics, Management Sciences and Industry. Concept of
population and sample with illustration. Methods of Sampling, Data Condensation and graphical Methods: Raw
data, attributes and variables, classification, frequency distribution, cumulative frequency distributions. Graphs
— Histogram and Frequency polygon.

Unit II | Measures of Central Tendency | 9

Criteria for good measures of central tendency , Arithmetic mean , Median and Mode for grouped and
ungrouped data and combined mean.

Unit III Measures of Dispersion 9

Concept of dispersion , Absolute and relative measure of dispersion, Range, Variance, Standard deviation,
Coefficient of variation, Quartile Deviation and Coefficient of Quartile deviation.

Unit [V | Correlation and Regression | 9

Concept of correlation, positive & negative correlation, Karl Pearson’s Coefficient of correlation, meaning of
regression, Two regression equations, Regression coefficients and properties.

Unit V | Time series | 8

Introduction to time series, Objectives of time series, Identification of trend, Components of time series,
Variations in time series, Methods of Trend Analysis and Choosing appropriate forecasting model.

Text Books 1. S.P. Gupta, Business Statistics, S. Chand & Sons, New delhi.
2. J.K. Thukral, Business Statistics, Taxman publication Ltd, New delhi.
Reference Books 1. D.N. Elhance, Fundamentals of Statistics, Kitab Mahal Publishers.
2. S.C. Sharma, Business Statistics, Arya Publishing Company.
Mode of Evaluation Internal and External Examinations
Recommendation by Board of
Studies on 30-03-2019
Date of approval by the

Academic Council 13-07-2019
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Employability (Emp)/
Unit-wise Course Skill(S)/ Entrepreneurship
0 BL (Ent)/ None (Use, for
utcome _
Descriptions Level more than
One)
COl1 Learn to solve the problems based on unitary 2 Emp/S/Ent
method
co2 Learn to solve the problems on profit 2 Emp/S/Ent
co3 Learn to solve the problems on dispersion 3 Emp/S/Ent
co4 Learn to solve the problems based on correlation 2 Emp/S/Ent
CO5 Learn concepts and to solving the problems based 2 Emp/S/Ent
on Introduction to time series
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Programme Outcomes

Programme Specific

Course Outcomes
Outcomes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | PO10 | PSO1 | PSO2 PSO3

COl1 2 2 1 2 1 2 1 2 1 2 3 2 2
cOo2 2 2 1 2 1 2 1 2 1 2 3 2 2
CO3 2 2 1 2 1 2 1 2 1 2 3 2 2
CO4 2 2 1 2 1 2 1 2 1 2 3 2 2
COs5 2 2 1 2 1 2 1 2 1 2 3 2 2

Average 2 2 1 2 1 2 1 2 1 2 3 2 2
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BB3105 Title: Financial Accounting LTPC
400 4
Version No. 1.0
Course Prerequisites Nil
Objectives To provide an insight into the basics of accounting concepts and
principle to prepare more realistic financial reports.
Expected Outcome These concepts would be helpful to develop the conceptual

knowledge and analytical skills to sort out the complexities in
Corporate transactions.

Unit No. Unit Title No. of
hours (per
Unit)
Unit | Accounting Concepts and Practices 7

Accounting utility in present corporate world: Introduction of accounting, features and Objectives of preparing
accounting. Functions of accounting, Limitations of accounting, Users of accounting, Difference between book
keeping and accounting, Difference between accounting, concept of accountancy and accounting terms. GAAP
(Generally accepted accounting principles): Accounting principles, concepts and conventions, Accounting
standards required in to process the accounting system.

Unit II | Financial Transaction Process | 6
Accounting applications: Introduction of Accounting equations, complexities comes in accounting equations,
numerical problem in accounting equations. Double entry system: Meaning of double entry system, nature and
scope. Introduction to Journal, Ledger, Subsidiary books including cash book and Trial Balance with real business
case handling.

Unit 111 |  Financial Compatibilities with Balance Sheet and BRS | 10
Final accounts: Introduction to component of final account including, trading account and profit and loss account.
Differentiate between gross profit and net profit, and utility of balance sheet for firms. Prepare final accounts by
incorporating both simple and advanced adjustment generally prevails in cut-throat competitive business scenario.
Introduction to BRS and its numerical assessment.

Unit IV | Depreciation and Bills of Exchange | 9
Depreciation accounts: Introduction to depreciation needs and causes of depreciation. Methods of depreciations.
Prepare fixed assets accounts using both simple and complex adjustments including sale one part of machines.
Bills of Exchange accounts: Definition, needs, scope and introduction to parties enrolled i.e. drawer, Drawer and
payee, Preparation of bills of exchange accounts in the books of parties enrolled in dealing.

Unit V Partnership Accounting 12

Partnership accounts: Revaluation accounts, Partnership deed, admission of new partner, retirement of partner.
Realization accounts, Methods of dissolution, Problems solving through dissolution accounts.

Text Books 1. T.S. Reddy & A.Murthy, Financial Accounting, 6™ Edition, Margham
Publications.
2. P.C. Tulsian, Financial Accounting, Tata MC Graw Hill Ltd.
Reference Books 1. M.C. Shukla, Advanced Accounts, S. Chand and Co., New Delhi.

2. Anitong Hawkins and Merchant, Acounting - Text and cases, Tata McGraw
Hill, New Delhi.

3. B.K. Banerjee, Financial Accounting, PHI Learning (P) Ltd.

Mode of Evaluation Internal and External Examinations

Quantum University Syllabus (Batch 2019-2022)
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Recommendation by Board of
Studies on 30-03-2019
Date of approval by the
Academic Council 13-07-2019
Employability (Emp)/
Unit-wise BL Sklll(S){
Entrepreneurship (Ent)/
Course o Lev
Descriptions None
Outcome el
(Use, for morethan
One)
Understanding fundamentals of accounting principles
COl oy 2 Ent/Emp/S
and it's importance.
CO2 Learning the double entry system and its application. 2 Ent/Emp/S
CO3 Preparation of Final Account and 3 Ent/Emp/S
understanding their utility. nmp
Understand, Evaluate and Apply concept of
CO4 s . 3 Ent/Emp/S
Depreciation in business plan.
CO5 Understand the concept of partnership firm. 2 Ent/Emp/S
Cours Program Outcomes IProgram Specific
e Outcomes
Outco
mes
PO1 | PO2 | PO3 |PO4 |PO5S |[PO6 (PO (PO (PO |PO10|PSOI1 PSO2 | PSO3
7 8 9
2 3 3 2 3 1 1 1 1 1 3 3 1
Col1
3 3 2 1 2 2 2 2 1 1 2 3 2
cOo2
2 2 1 1 1 2 1 2 2 1 3 3 2
CO3
1 3 3 1 2 1 1 1 2 3 2 2 1
CO4

Quantum University Syllabus (Batch 2019-2022)
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3

Average

2.2

2.8

2.2

1.2

1.8

1.6

1.2

1.6

1.4

1.4

2.6

2.8

2.8

Quantum University Syllabus (Batch 2019-2022)
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VP3111 Title: Word /PPT LTPC
1022

Version No. 1.0

Course Prerequisites  [Nil

Objectives TomakestudentscommunicateeffectivelyinEnglish.

ExpectedOutcome Thestudentswillbeabletoeffectivelycomprehend,

converseandwriteinEnglish.

UnitNo. UnitTitle No
ofHours
( Perunit)

Unitl Personality Development 6

Meaning, Importance of Personality development, Determinants of Personality, Maslow Need
Hierarchy Theory

Unitll Communication skills 3

Introduction: Introducing Oneself effectively, Communication skills: Developing following parts ofcommunication
skills, Listening Skills - Activity for enriching listening skills., Speaking Skills

- Extempore, Situational conversation. Speaking Skills contd. - vocabulary games, Storytelling, Just a minute, Volte-
Face, Short Speech, Role plays, Face-off, Group Discussion Debate,

Presentation

UnitIII [Reading and Writing Skills 5

Reading Skills - Passage reading, News Paper, Successstories, Writing Skills — Passage
writing, letter, email etiquettes,applications, project writing, and invitations, resume writing.

UnitlV lReading and Writing Skills |5
Self-management: Goal Setting, WOT analysis, Self-Motivation
UnitV rNetiquette |3

Body language: Gestures & Postures, Facial Expressions, Physical Appearance, Leadership skills
Team work, Image building skills, Interpersonal skills

Text Books 1.Wren&Martin, English Grammar and
composition,S.ChandPublication.

Quantum University Syllabus (Batch 2019-2022)
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Reference Books

1. Ramaswamy,PracticalEnglishGrammar,SuraCollegeofCo mpetition.
2. SandeepKumarJain,
BasicConceptsofEnglishGrammar,NotionPress.

Mode of Evaluation

InternalandExternalExaminations

Recommendation
by Board of Studies
on

30-03-2019

Date of approval by
the Academic
Council

13-07-2019

Recommendation
by Board of Studies
on

30-03-2019

Date of approval by
the Academic

Council

13-07-2019

Quantum University Syllabus (Batch 2019-2022)
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Course Programme Outcomes Programme Specific
Outcomes Outcomes
o Employability (Emp)/
Unit-wise B Skill(S)/Entrepreneurship
Oi?;lg:e Descriptions L (Ent)/ None
(Use, for more than One)
ev
el
On the completion of course the Students will be
able to write, understand, analyze and create
sentences in professional language (English).
COl Students’ horizon will be expanded with the Ent/Emp/S
correct usageof Grammar in writing and
speaking, and will be able to improvise their
speaking ability.
Students will be able to take part in daily routine
co2 conversation inEnglish Ent/Emp/S
Students will be able to understand and partially be
co3 groomed incorporate etiquettes and culture Ent/Emp/S
This course will aid the students to learn words
coa and form strf)ngvoca‘t.)ulary, usef ‘fhem correctly in a Ent/Emp/S
sentence while speaking andwriting. Moreover,
understand their meaning in the text
The Students will learn to use strategies to listen
actively and able to distinguish more important
ideas from less important ones. Implementthem
CO5 while participating in the discussions. Henceforth, Ent/Emp/S
It yields the improvement in understanding,
analyzing, creating and implementingthe learning
into real world encounter, effectively.
pOo1 |pO PO |PO |PO |PO |PO |PO (PO |PO PSO1 |PSO PSO3
2 3 4 5 6 7 8 9 10 2
COl1 2 3 3 2 3 1 1 1 1 1 3 3 1

Quantum University Syllabus (Batch 2019-2022)

Page 35 of 193



chnfum

UNIVERSITY

RRA Verqinn

CO2 3 3 2 1 2 2 2 2 1 1 2 3 2
COo3 2 2 1 1 1 2 1 2 2 1 3 3 2
CO4 1 3 3 1 2 1 1 1 2 3 2 2 1
CO5 3 3 2 1 1 2 1 2 1 1 3 3 1

Average 2.2 28 1221218 |16 |12]|16| 14 | 14 2.6 2.8 2.8

Quantum University Syllabus (Batch 2019-2022)
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SEMESTER 2
CY3205 Title:EnvironmentalStudies LTPC
2002
VersionNo. 1.1
CoursePrerequi  [Nil
sites
Objectives Creatingawarenessamongengineeringstudentsabouttheimportance
ofenvironment, the effect of technology on the environment and
ecological balance is theprimeaim ofthecourse.
ExpectedOutco  [Studentswillunderstandthetransnationalcharacterofenvironmental
me problemsandwaysofaddressingthem, includinginteractionsacross
localtoglobalscales.
UnitNo. UnitTitle No.ofhours(per
Unit)
Unitl IntroductiontoEnvironmentalStudies&Ecosystems ‘3

Multidisciplinarynatureofenvironmentalstudies,Scopeandimportance,Needforpublicawareness.Conc
ept,Structureandfunctionofanecosystem,Energyflowinanecosystem:foodchains,foodwebsandecologica
Ipyramids. Examplesofvariousecosystems suchas:Forest,Grassland,Desert, Aquaticecosystems,
(ponds,streams,lakes,rivers,oceansandestuaries).

Unitll NaturalResources:Renewable&Non-renewableresources 5

Landasaresource, landdegradation,landslides(natural&man-

induced),soilerosionanddesertification. Forests&forestresources: Use and over-exploitation, deforestation.
Impacts of deforestation, mining, dam building on environment andforests.Resettlement and rehabilitation
of project affected persons; problems and concerns withexamples. Water resources: Useand over-
exploitationofsurfaceand groundwater, floods,drought,conflictsoverwater (international&inter-state).
Foodresources:Worldfoodproblems,changescausedbyagricultureandovergrazing, effectsofmodernagr
iculture, fertilizer-
pesticideproblemswithexamples.Energyresources:Renewableandnonrenewableenergysources,useofal
ternateenergysourcesandgrowingenergyneeds.

UnitlII BiodiversityandConservation 5

Levelsofbiologicaldiversity:genetic,speciesandecosystemdiversity. BiogeographiczonesofIndia. Ecosyste
mandbiodiversityservices.Biodiversitypatternsandglobalbiodiversityhotspots,Indiaasamega-
biodiversitynation;Endangeredandendemicspeciesoflndia. Threatstobiodiversity:Habitatloss,poachin
gofwildlife,man-wildlifeconflicts,biologicalinvasions.Conservationofbiodiversity:In-SituandEx-
situconservationofbiodiversity.

UnitlV ‘EnvironmentalP ollution 4

Quantum University Syllabus (Batch 2019-2022)
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Environmentalpollutionanditstypes.Causes,effectsandcontrolmeasuresof:a) Airpollutionb) Waterpollu tion—

RRA Vercinn

freshwaterandmarinec)Soilpollutiond)Noisepollutione) Thermalpollution.Nuclearhazardsandhumanh
ealthrisks,Solidwastemanagement:Controlmeasuresofurbanandindustrial waste.

UnitV

‘EnvironmentalP olicies&Practices ‘5

Fieldwork

Conceptofsustainabilityandsustainabledevelopment. Waterconservation& watershedmanagement.Cli
matechange,globalwarming,acid

rain,ozonelayerdepletion. Disastermanagement:floods,earthquake,cyclonesandlandslides.

Wasteland reclamation. Environment Protection Act. Air (Prevention and Control of Pollution) Act. Water
(Prevention andcontrolof Pollution) Act, Wildlife Protection Act, Forest Conservation Act, Issues involved in
enforcement of environmentallegislation. Environment:rightsandduties.Populationgrowth.

Visittoalocalpollutedsite-Urban/Rural/Industrial/ Agricultural.

Studyofsimpleecosystems-pond,river,hillslopes, etc.

by the
Academic
Council

TextBooks 1.Bharucha.E,TextbookofEnvironmentalStudiesforUndergraduateCourses

ReferenceBooks  [KaushikAnubha,KaushikCP,PerspectivesinEnvironmentalStudies,NewAgePublica tion.
Rajagopalan,EnvironmentalStudies fromCrisistoCure,OxfordUniversityPress.

ModeofEvaluati  |InternalandExternalExaminations

on

Recommendatio  [30-03-2019

n by Board of

Studies on

Date of approval |13-07-2019

Quantum University Syllabus (Batch 2019-2022)
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Unit- BL Employablllty (Emp)/ '
. Skill(S)/Entrepreneurship
wiseCourse o Lev
Outcome Descriptions ol (Ent)/
None(Use,formorethanOne)
Students will be able to wunderstand the
COl importance‘ ofEnVironment. and its scope. 5 Ent/Emp/S
Students will be aware ofvarioustypes
ofecosystems
Students will understand about exploitation
CO2 ofresources. Various resources of energy. They 2 Ent/Emp/S
willunderstandconservationofenergy.
CO3 Studepts w11} und@rstand about various diversities ) Ent/Emp/S
andwillknowits variouscomponents
Students will understand about various pollutants
CO4 andtypesofpollution.Studentswillget aware about 3 Ent/Emp/S
effectsandreductionofpollution
CO5 Students will understand about various| 3 Ent/Emp/S
environmentalactsandsustainable development

Quantum University Syllabus (Batch 2019-2022)
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CourseO  [ProgrammeQutcomes Programme
utcomes SpecificOutcomes
PO |PO (PO (PO |PO |PO |PO |PO |PO |POl ([PSOI PSO2 PSO3
1 2 3 4 5 6 7 8 9 0
2 2 1 2 1 2 3 2 2 1 3 2 2
COl1
2 2 1 2 1 2 3 2 2 1 3 2 2
CcO2
2 2 1 2 1 2 3 2 2 1 3 2 2
CO3
2 2 1 2 1 2 3 2 2 1 3 2 2
CO4
2 2 1 2 1 2 3 2 2 1 3 2 2
COs5
2 2 1 2 1 2 3 2 2 1 3 2 2

Quantum University Syllabus (Batch 2019-2022)
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BB3202 Title:BusinessCommunication-2 LTPC
2002

VersionNo. 1.0

CoursePrerequisites Nil

Objectives Tounderstandbusinesscommunicationstrategiesandpr
inciplesforeffectivecommunicationindomesticandinter
nationalbusinesssituationsandapplybasicprinciplesofc
riticalthinking,problemsolving,andtechnicalproficien
cyinthedevelopmentofix positionandargument.

ExpectedOutcome Identifyethical,legal,cultural,andglobalissuesaffectingbu
sinesscommunicationandUtilizeanalyticalandproblem
solvingskillsappropriatetobusinesscommunication.

UnitNo. UnitTitle No.
ofhours(perUn
it)

Unitl Introduction 4

Definingandclassifyingcommunication—
purposeofcommunication,processofcommunicationcharacteristics of successfulcommunication—
importanceofcommunication inmanagement—communicationstructureinorganization—

communicationincrisis-barrierstocommunication.

Unitll

|

Oralcommunication

5

Meaningoforal Communication,principlesofsuccessfuloralcommunication—
whatisreflectionandempathy:twosidesofeffectiveoralcommunication—effectivelistening,non—
verbalcommunication.

UnitlII

WrittenCommunication

\5

Writtencommunication:Purposeofwriting—clarityinwriting—principlesofeffectivewriting—
approachingthe writing process systematically: Pre writing — Writing — Revising — Specific
writing features —coherence—electronicwritingprocess.

UnitlV

|

Businessletters

4

Introductiontobusinessletters—writingroutineandpersuasiveletters—
positiveandnegativemessages..Presentationskills: Whatisapresentation,elementsofpresentation,
designingapresentation,Advancedvisualsupportforbusinesspresentationtypesofvisual aid.

UnitV

EmploymentCommunication

4

Introduction—Groupdiscussions—
interviewskillsImpactofTechnologyonBusinessCommunication,Communicationnetworks—

Intranet—Internet—emails—SMS—teleconferencing—videoconferencing.

TextBooks

1.MeenakshiRaman,BusinessCommunication,OxfordPublication,New Delhi.
2.R.K.Madhukar,BusinessCommunication, VikasPublishingHousePvt.

Ltd,Newdelhi.

Quantum University Syllabus (Batch 2019-2022)
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ReferenceBooks 1.ShaliniVerma, Business Communication,
VikasPublication.2.K.K.Sinha,BusinessCommunication,GalgotiaPublic
ation,NewDelhi.3.A.K.Gupta,BusinessCommunication,KalyaniPublication

,Ludhiana.
4.RajendraPal,BusinessCommunication,SultanChandPublication.New Delhi.

ModeofEvaluation InternalandExternalExaminations
Recommendationby 30-03-2019

BoardofStudieson

Date of 13-07-2019

approvalbytheAcade

micCouncil
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Uit BL | i1t brirepreneurehip
wcl)suet(é g;llrese Descriptions Leelv (Ent)/
None(Use,formorethanOne)
After course completion, the student will be able
CO1 tolearn and understand the meaning and 2 Emp
components ofcommunication
After course completion, the student will be able]
CO2 toprovide an overview of Prerequisites 2 Emp
toCommunicationskills.
After course completion, the student will be able
CO3 tolearn and understand of outline to 2 Emp
effectiveOrganizational Communication
After course completion, the student will be able]
CO4 toimpart the correct practices of the strategies 3 Emp
ofEffectiveBusiness writing.
After course completion, the student will be able
co3 tolearnaboutthedifferent communicationskills 3 Emp
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CourseO  [ProgrammeQutcomes Programme
utcomes SpecificOutcomes
PO (PO PO |PO (PO |PO (PO |PO |PO |POI1 PSO1 | PSO2 PSO3
1 2 3 4 5 6 7 8 9 0
COl 23t 333 |3 1]3]|3 1 2 3
CcOo2
2 3 2 3 3 3 3 2 3 3 2 2 3
CO3 3 3 3 3 3 3 3 3 3 3 3 3 3
CcO4 2 3 2 3 3 3 3 2 3 3 2 2 3
CO5
3 3 3 3 3 3 3 3 3 3 3 3 3
241 3 |22 3 3 3 3 122 3 3 2.2 2.4 3
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BB3203 Title: MarketingManagement LTPC
4004

VersionNo. 1.0

CoursePrerequisit ~ [Nil

es

Objectives Thiscourseintendstoprovideanexperienced-

basedapproachtomarketingtheoryanditspracticalapplication.
Thecourseis  designedtoenable
thestudentstolearnthebasicconceptsofmarketing.

ExpectedOutcome  [Thestudentwillbeabletoidentifycoreconcepts
ofmarketingandtheroleofmarketinginbusinessandsociety.

UnitNo. [UnitTitle No. of
Hours(perU
nit)

Unitl IntroductiontoMarketingManagement 9

Definition, nature, scope & importance of Marketing Management, Core concepts of marketing, selling concept,
production concept,modernmarketingconceptandSocietalmarketingConcepts.

Unitl] Segmentation&Positioning 10
Segmentation:Concept,basisofsegmentation,Importanceinmarketing; Targeting:ConceptTypes,Importance;

Positioning:Concept,Importance,Brandpositioning,Repositioning, Consumerbehavior:Concept,Importanceandf
actorsinfluencingconsumerbehavior.

UnitIII lProduct&Pricingdecisions |9
Product:ProductMix,NewProductdevelopment,levelsofproduct,typesofproduct,Productlifecycle,Brandingandpac
kaging.,Meaning,objective, factorsinfluencingpricingandmethodsofpricing.

UnitIV lPromotion&Distribution |9
Promotion:Promotionalmix,tools,objectives,mediaselection& managementDistributionConcept,importance,
differenttypesof distribution channelsetc.

UnitV ‘SocialAsp ectsofMarketingandconsumerBehaviour: ‘7
Consumerism;ConsumerProtectionMeasureinlndia;DigitalMarketing, GreenMarketing.
TextBooks 1.KottlerPhillip,MarketingManagement,PearsonPublication,NewDelhi.2.C.B.Gupta,M

arketingManagement,SultanchandPublication,NewDelhi.
ReferenceBooks R.L.Varshney,MarketingManagement,SultanChand,NewDelhi.
R.S.N.Pillai,MarketingManagement,S.Chand,NewDelhi.

ModeofEvaluatio InternalandExternalExaminations

n
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tounderstandthe termconsumerism.

Recommendation 30-3-2019
byBoardofStudies
On
Date of 13-07-2019
approvalbytheAca
Employability (Emp)/
Unit- BL | Skill(S)/Entrepreneurship
wiseCour Descrinti Leve (Ent)/
escriptions
seOutco me 1 None(Use,formorethanOne
)
Col After course completion, t'he student will be at?le ) Ent/Emp/S
tounderstandthenatureandimportanceofmarketing
Aftercoursecompletion,thestudent
CcO2 willbeabletoanalyzeandunderstandthe 4 Ent/Emp/S
termsegmentation.
Aftercoursecompletion,thestudent
willbeabletoanalyzethe process of PLC. To create
co3 different method}s] relateg tomarketinglike 4 Ent/Emp/S
positioning,packaging,branding.
After course completion, the student will be able
CO4 toorganize and understand the promotion mix and 3 Ent/Emp/S
understandthedifferentmethods ofdistribution.
COs After course completion, the student will be able 3 Ent/Emp/S
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CourseOutc ProgrammeQOutcomes ProgrammeSpecificOutcom
omes es
PO (PO (PO |PO (PO |PO (PO |PO |PO |POI1 PSO1 | PSO2 PSO3
1 2 3 4 5 6 7 8 9 0
2 3 2 1 2 1 2 3 1 2 2 2 2
Col
3 3 3 1 3 3 3 3 3 3 1 3 3
CO2
2 2 2 3 2 2 2 2 2 2 3 2 2
CO3
1 1 1 2 1 1 1 1 1 1 2 1 1
CO4
3 2 3 1 2 3 3 2 1 3 1 3 3
COs5
221222216 2 2 | 2222|116 22 1.8 22 22
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BB3204 Title: Macro Economics LTPC
4004
Version No. 1.0
Course Prerequisites Nil
Objectives To familiarize the students with the fundamental principles of economics and to make
them understand the relevance of economics in business decisions.
Expected Outcome The students will able to understand the fundamentals of economics and use its
knowledge
in managerial decisions.
Unit No. Unit Title No. of
hours
(per
Unit)
Unit [ Introduction of Macro Economics 8

Macro Economics: Definition, Nature & Scope, Importance & Limitations of Macro Economics. Basic Concepts: Stocks and
flows. Circular flow of income in a closed economy and an open economy. National Income: Concepts, Measurement and
Limitations of National Income Statistics, Circular flow of income in two and three and four sector economy.

Unit II | Income and Consumption | 11
Keynesian theory of income determination: Concept of employment, determinant of macroeconomics equilibrium with aggregate
demand and aggregate supply analysis. Consumption: Meaning, determinant and importance. Consumption function. Theories of
consumption — absolute income, relative income and permanent income hypothesis.

Unit II1 | Theory of Multiplier | 11
Theory of multiplier: Income generation process in a static and dynamic setting. Tax multiplier, foreign trade multiplier and balanced
budget multiplier bankers from multiplier process, relevance of multiplier to a developing economy.

Unit [V | Theory of Investment | 8
Theory of investment: Management efficiency of capital and measures to promote investment, internal rate determination —
classical, non-classical and Keynesian control.

Unit V Inflation, Monetary and Fiscal 6
Policies
Inflation: Meaning, types and theories, stabilization policies monetary and fiscal policies.
Text Books 1. H. L. Ahuja, Macro-Economics Theory and Policy, Sultan chand Publication, New Delhi.
2. Andrew B. Abel & S. Ben, Macro-Economic Analysis, Pearson Education, India.
Reference Books 1.S. K. Mishra and V. K. Puri, Modern Macro- Economic Theory, Himalaya Publishing House.

2. E. Shapiro, Macro-Economic Analysis, McGraw Hill Education.
3. Mark Hirschey, Fundamentals of Managerial Economics, 9th edition, Cengage Learning.

Mode of Evaluation Internal and External Examinations

Recommendation by | 30-03-2019
Board of Studies on

Date of approval by the
Academic Council

13-07-2019
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Unit- Employaplllty
. BL (Emp)/Skill(S)/
wiseCourseOu o )
tcome Descriptions Level | Entrepreneurship(Ent)/N one
(Use, formorethanOne)
Col understanding otj different school of thoughts ) Ent/Emp/S
ofMacroeconomics
CO2 De.monstratea.waytomeasureconceptsofnation 4 Ent/Emp/S
al incomeanditsrelatedmeasure
Examine the GAP between theory of money
CcOo3 andthe present concepts of money along 4 Ent/Emp/S
withconceptsof supply ofmoney
Analyze determinants of consumption
CO4 andinvestmentinthemacroeconomicenvironm 3 Ent/Emp/S
ent
Evaluate in-depth causes of unemployment
CO5 andinflation and apply remedies over them 3 Ent/Emp/S
ineconomicpolicy
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CourseO ProgrammeOutcomes Programme
utcomes SpecificOutcomes
PO |PO (PO |PO (PO (PO |PO (PO |PO (POl |PSO [PSO PSO3
1 2 3 4 5 6 7 8 9 0 1 2
2 3 2 1 2 1 2 1 2 1 2 2 2
COl1
3 3 3 1 3 3 3 1 3 3 1 3 3
CcO2
2 2 2 3 2 2 2 3 2 2 3 2 2
CO3
1 1 1 2 1 1 1 2 1 1 2 1 1
CO4
3 2 3 1 2 3 3 1 2 3 1 3 3
COS5
22 22 R2 |16 |2 2 22 1.6 |2 2 1.8 2.2 2.2

Quantum University Syllabus (Batch 2019-2022)

Page 50 of 193



anlnfum
UNIVERSITY

RRA Verqinn

BB3205 Title: Organizational Behavior LTPC
4004

Version No. 1.0

Course Nil

Prerequisi

tes

Objectives The goal of this course is to help students develop a conceptual understanding of

Organization behavior theories and to provide them with skills to put those idea and
theories into practices.

Expected Explain and evaluate the key assumptions on which organizations is managed and
Outcome assess the effects of these ideas on employee’s attitudes and actions.
Unit No. Unit Title No. of
hours
(per
Unit)
Unit [ Introduction to Organizational Behaviour 9

Concept of Organizational Behavior (OB), nature and scope of OB ,Importance of Organizational Behavior, Key
Elements of Organizational Behavior, Role of Managers in OB- Interpersonal Roles-Informational Roles-
Decisional Roles, Foundations or Approaches to Organizational Behavior, Challenges and Opportunities for OB,
Challenges and opportunities for OB, Organization Goals, Models of OB, Impact of Global and Cultural diversity
on Organizational

Behavior.

Unit II | Individual Behaviour and Behaviour Dynamics | 9

Individual Behavior - Attitude, Personality, Perception and individual decision-making — factors influencing perception;,
Learning, Motivation, Hierarchy of needs theory, Theory X and Y, Motivation- Hygiene theory, Vroom’s Expectancy theory.
Introduction to Interpersonal Behavior: Nature and meaning of Interpersonal Behavior, Concept of Self, Transaction Analysis
(TA), Benefits and uses of Transactional Analysis and Johari Window Model.

Unit II1 | Group Behaviour, Team and Leadership development | 12

Group Behavior: Definition and classification of Groups, Types of Group Structures, Group decision making,
Teams Vs Groups, Contemporary issues in managing teams, Inter group problems in organizational group
dynamics, Management of conflict. Leadership, Its Theories and Prevailing Leadership styles in Indian
organizations. Managing

Teams: Why work in Teams, Work teams in organization, Developing work Teams, Team Effectiveness, Team
Building. Learning: Learning and Learning Cycle, Components of Learning, Theories of Learning.

Unit IV | Organization Culture | 8

Introduction to Organization Culture: Meaning and Nature of Organization Culture - Origin of Organization
Culture, Functions of Organization Culture, Types of Culture, Creating and Maintaining Organization Culture,
Managing Cultural Diversity.

Organizational Stress: Definition and Meaning , Sources of Stress, Types of Stress, Impact of Stress on
Organizations and Stress Management Techniques.

Unit V | Organization Change and Development | 6

Organization Change and Development: Definition and Meaning, Need for Change, Resistance to change
,Strategies to Overcome Resistance, Process of Change, Meaning and Definition of OD, OD Interventions.
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Text Books 1.J. S. Chandan, Organizational Behavior, Vikas Publishing House Pvt. Ltd, New delhi.
2. S. Robbins. Judge & S. Sanghi, Organizational Behavior, Pearson Education .

Reference 1.L. M. Prasad, Understanding Organizational Behavior, Sultan Chand & Sons.

Books 2. U. Pareek, Understanding Organizational Behavior, Oxford University Press.
3. S. P. Robbins, Organizational Behavior, Pearson Education.

Mode Internal and External Examinations

Evaluation

Recommendatio

0 30-03-2019

by  Board

Date of

approval by the | 13-07-2019

Academic

Council
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. s e
CourseOutcom
o Descriptions Leve | (Ent)/ None(Useformore
1 thanOne)

The student will be able to demonstrate
theapplicabilityoftheconceptoforganizationalbeha

col Vior‘f)cimderstaid the BehaSiorofieopleinthe 2 Ent/Emp/S
organization
The student will be able to demonstrate
theapplicability of analyzing the complexities

co2 associatedwithmanagement of  Individual 2 Ent/Emp/S
behaviorinthe
organization
The student will be able to understanding

CO3 thecomplexitiesassociatedwithmanagementofthegr oup 3 Ent/Emp/S
behaviorintheOrganization
The student will be able to demonstrate how
theorganizationalbehaviorcanintegrateinundersta nding

CO4 o ) ] ) 3 Ent/Emp/S
the motivation (why) behind behavior of people in
theorganization.
The student will be able to demonstrate
differentleadershipstyles andhowthey can be

CO5 usedin an 3 Ent/Emp/S
organization for effective and goal oriented
taskcompletion
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ProgrammeSpecific
CourseO ProgrammeQOutcomes Outcomes
utc omes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | PO10 | PSO | PSO | PSO
1 2 3
COl1
2 3 1 3 3 1 1 3 3 1 3 1 1
cOo2
2 2 2 1 2 1 2 1 2 1 2 2 2
COo3
1 2 2 2 2 2 2 2 2 2 2 3 3
CO4
2 1 2 2 1 2 2 2 1 2 3 2 2
CO5
3 3 3 3 3 3 1
2 2.2 2.2 1.8 2.2 1.8 2.2
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BB3206 Title:BusinessLaw LTPC
3003

VersionNo. 1.0

CoursePrerequisit [Nl

es

Objectives Tohelpstudentsinunderstandingthelegalaspectsofbusiness.

ExpectedOutcome  [Thestudentswillbeabletoformulatelegalframeworkforfunctioningofthebusi

ness
UnitNo. UnitTitle INo.
ofhours(pe
rUnit)
Unitl Introduction 8

Lawofcontract1872-
Definition&NatureofContract, TypesofContract,Offer& Acceptance,Capacityofpartiestocontract, FreeConsent
and consideration, Agreementdeclared voidandPerformanceofContract.

UnitIl ContractAct 8
BreachofContract,RemediesforBreachofContract,Specialcontracts:Indemnity, Guarantee,BailmentandPledge;

Agency.
UnitlIl Partnership 8

Indian Partnership Act 2008: Concept, Formation, Importance, Rights, Duties and Liabilities of Partners;
PartnershipDeed.ConsumerProtectionAct,1986:Definition,Features,ImportanceandConsumerRedressal
Machinery.

UnitlV lNegotiableInstrument |8

Negotiable Instrument Act, 1881: Definitions, Features, Promissory Note, Bill of Exchange, Cheques,
Crossing ofCheque,Holder andHolderinduecourseandDishonour&Discharge ofnegotiableinstruments.

UnitV |ForeignExchangeRegulation |9

Foreign Exchange Management Act, 2000 (FEMA), Objectives & main provisions. Competition Act,
2002- Objectivesandmainprovisions.
TextBooks Pillai&Bagavathi,BusinessLaw,SChand&Sons,Newdelhi.

MCKuchhal,Businesslaw, VikasPublishingHousePvt.Ltd,Newdelhi.1.NDKapoor,Business
Law,SChand&Sons.2015

ReferenceBooks DrGKKapoor,BusinessLawandPractices, TaxmanPublishers.2011
A.Ramaiya,BusinessLaw, WadhwaPublishers.2006

ModeofEvaluatio InternalandExternalExaminations
n
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Recommendation 30-3-2019
by Board
ofStudieson
Dateofapprovalby
theAcademicCou 13-07-2019
ncil
Employability (Emp)/
Unit-wise BL | Skill(S)/Entrepreneurshi p
CourseOutcome Descriptions Leve | (Ent)/ None(Useformore
1 thanOne)
COl To understand the basic cqncc?pt of business law. 5 Ent/Emp/S
Tounderstandthegeneralprinciplesofcontact.
To understand the legal formalities of law of]
CcO2 contact. ToExtendtheknowledgeofspecialkindofcon 2 Ent/Emp/S
tact.
ToknowtheroleandimportanceofLimitedLiability
CcOo3 Partnership. Tounderstandtheconsumerprotection lawin| 3 Ent/Emp/S
India.
CO4 To provide a learn?ng ab9ut the'Negotiable' 3 Ent/Emp/S
instrumentsandtheir usesin Business operations.
CO5 To extend t'h'e knowledge of Foreign exchange law 3 Ent/Emp/S
andcompetitionAct.
Programme
Course ProgrammeOutcomes SpecificOutcomes
Outcomes
PO1| PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9Y | PO10 |PSO |PSO [PSO
1 2 3
COl1 2 1 2 1 2 3 2 2 1 2 2
CcO2 2 2 3 2 2 2 1 2 2 1 1 2
CO3 2 2 2 3 2 2 1 2 2 2 2 3 2
CO4 2 2 2 3 2 2 2 2 1 1 3 2 3
CO5 3 3 3 3 2 2 2 2 1 1 3 3 2
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221 22 2.2 3

1.4

1.4

1.6

1.6

2

2.2

2.2
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Code: VP3201 Title:CommunicationandSoftSkills-11 LTPC
1022
VersionNo. 1.0
CoursePrerequisites VP3101
Objectives TodeveloptheEnglishcommunicationskillsofourstudents.
To enable them to communicate effectively and nurture their
speakingskillsinEnglish.
Toinculcateinourstudentstheabilitytodevelopsoftskillsandprofessi onal
etiquettes which will make them more suitable for jobs inthecorporate
sector.
ToovercomeinteractionphobiaasEnglishisnottheirmothertongue.
ExpectedOutcome AftertheCoursethestudentswill
beabletowrite/understandandcreatesentencesinEnglishofalltenses
Theywillbeabletotakepartin daily routineconversationsinEnglish.
Studentswillbeabletounderstandandbepartiallygroomedincorpor
ateetiquettesandculture
UnitNo. UnitTitle No. of
hours(perU
nit)
Unitl FunctionalGrammar 6
Howtouse-noun,pronoun,verb,adjective,adverb,preposition,conjunction
HowtouseTenses-past,present,future
Modalverbs-can/could,shall/should,will/would,may/might,must,oughtto
Articles-a, an,the, noarticle
Unitll SpeakingSkills 10
Introduction Describeyourself,youreducationalbackground,family,hobbies,strengths Let’stalk-
kingconversation,meetingandgreetingpeople Opinions,likesanddislikes WorldAround Me
Lifeatcollege,hosteletc. Marketplace,busstop,bank,postoffice Village,town and city Eating out
ataRestaurant
UnitlII ‘PersonalityEnhancement ‘5

Firstimpression:Dressingsense,goodmanners,speakingwellandrespectably PositiveAttitude:Being

happyandalert,agood listenerandagoodfriend Goalsetting,confidencebuildingandhandlingrejection

UnitlV

‘VocabularyDevelopment

\5

'WordF ormation:Prefix,suffix,conversionandcompoundwords Homophonesandone-wordsubstitution

Wordsoftenconfusedandmisused Idiomaticphrases Antonymsand synonyms

UnitV

‘Listening

4
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MainpointinshortsimpleconversationsandmessagesEssentialinformationinshortrecordedpassagesondive

rsematters

UnitVI ReadingandWriting ‘6

TextBooks HighSchoolGrammarbyWren &MartinrevisedbyDr.N.D.V.PrasadaRao
(S.Chand)

Personalitydevelopmentby HaroldR.Wallace(Cengagel earning)

ReferenceBooks EssentialEnglishgrammarbyRaymondMurphy(CambridgeUniv.Press)
PracticalEnglishUsagebyMichaelSwan(Oxford)
PersonalityDevelopment&SoftskillsbyBarunK.Mitra;2ndedition(OxfordUniv.Pr ess)
OnlineResources:Flipboard, TEDx,Youtube

ModeofEvaluation InternalandExternalExaminations

Recommendation 30-3-2019

byBoardofStudieson

Date of approval

bytheAcademicCou 13-07-2019

ncil

. Employability
Unit- .
) (Emp)/Skill(S)/Entrepr
wiseCourseOutc .
ome o BL eneurship (Ent)/None
Descriptions Level |(Use, formorethan One)
After the course the students will be able
towrite/understandand
createsentencesinEnglishofalltenses,Studentswillh
COl eightentheirawarenessof c9rrect usage of Engl'ish ) Ent/Emp/S
grammar in writing
andspeakingandwillbeabletoimprovetheirspeakin
gabilityinEnglishbothintermsoffluency
andcomprehensibility.
Studentswillbeabletotakepartindailyroutineconve
CO2 . . 2 Ent/Emp/S
rsationin English.
Studentswillbeabletounderstandandpartiallybegr

CO3 . . 2 Ent/Emp/S

oomedin corporateetiquettes andculture
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This course will aid the students to learn
newvocabularywords,usethemcorrectly ina sentence

4 Ent/E
o whilespeakingandwriting,,andunderstandtheirme n/Bmp/S
aningin the text
The students will learn to wuse strategies to
listenactively,will be able to distinguish more
COs5 importantideasfromlessimportantonesandwill Ent/Emp/S
participate
inthediscussions.
Course ProgrammeSpecific
Outcom ProgrammeQOutcomes outcomes
es
POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | PO10 |[PSO |PSO |PSO
1 2 3
CO1 2 0 2 1 2 3 0 2 1 2 2
CcO2 2 0 3 2 2 2 1 2 1 1 2
CO3 2 2 3 2 2 1 2 2 2 3 2
CO4 2 2 3 2 2 2 2 1 3 2 3
CO5 3 3 3 2 2 2 2 1 3 3 2
2.2 2.2 2.2 3 2 2 1.4 1.4 1.6 1.6 2 2.2 2.2
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CE3201 Title:DisasterManagement LTPC
2 002%

VersionNo. 1.0

CoursePrerequisites Nil

Objectives Thecourseisintendedtoprovideageneralconceptinth

edimensionsofdisasterscausedbynaturebeyondtheh
umancontrolaswellasthedisastersandenvironmenta
lhazards
inducedbyhumanactivitieswithemphasisondisaster
preparedness,responseandrecovery.

ExpectedOutcome Enhancetheknowledgebyprovidingexistingmodelsinri
skreductionstrategiestopreventmajorcausalitiesdur
ingdisaster.
UnitNo. UnitTitle No.
ofhours(per
Unit)
Unit:1 IntroductiononDisaster 5

DifferentTypesofDisaster: A)NaturalDisaster:suchasFlood,Cyclone,Earthquakes,LandslidesetcB)
Man-
madeDisaster:suchasFire,IndustrialPollution,NuclearDisaster,BiologicalDisasters,Accidents
(Air,Sea,Rail&Road),Structuralfailures(BuildingandBridge), War& Terrorismetc.Causes,eff
ectsandpracticalexamplesforalldisasters.

Unitl] [RiskandVulnerability Analysis 4
Risk:Itsconceptandanalysis2.RiskReduction3. Vulnerability:Itsconceptandanalysis4.StrategicDev
elopmentfor VulnerabilityReduction.

UnitlII lDisasterPreparedness |5

DisasterPreparedness:ConceptandNature. DisasterPreparednessPlanPrediction,EarlyWarni
ngsandSafetyMeasuresofDisaster.RoleofInformation,Education,Communication,andTraini
ng,.RoleofGovernment,InternationalandNGOBodies..Roleofl TinDisaster
PreparednessandRoleofEngineersonDisasterManagement.

UnitlV DisasterResponse 5

IntroductionDisasterR esponsePlanCommunication,Participation,and ActivationofEmergenc
yPreparednessPlanSearch,Rescue,EvacuationandLogisticManagementRoleofGovernment,I
nternational and NGO Bodies Psychological Response and Management (Trauma, Stress,
Rumor andPanic).Reliefand RecoveryMedical HealthR esponse toDifferentDisasters.

UnitV ‘Rehabilitation,ReconstructionandRecovery 5
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s,DealingwithVictims’Psychology,Long-termCounter
DisasterPlanningandR oleofEducationallnstitute.

Reconstruction and Rehabilitation as a Means of Development.Damage assessment,Post Disaster
effectsandRemedial Measures.Creation of Long-term Job Opportunities and Livelihood
Options,DisasterR esistantHouseConstructionSanitationandHygieneEducationand Awarenes

nghpublishedinK WPublishersPvt.

TextBooks 1.DisasterScienceandManagementbyBhattacharyapublishedinMc
GrawHillEducation(India)Pvt.Ltd.

ReferenceBooks DisasterManagementbyDr.MrinaliniPandeypublishedinWileyIndiaP
vt.Ltd. Tushar.

DisasterManagement:FutureChallengesandOpportunitiesbyJagbirSi

ModeofEvaluation InternalandExternalExaminations
RecommendationbyBoa  [30-03-2019
rdofStudieson

Date of approval
bytheAcademicCouncil 13-07-2019

Unit- BL Sk.lll;n;gloyablllty (E;ln'p)/E /
wiseCourse o Leve ill(S)/Entrepreneurship (Ent)
Descriptions None(Use,formore
Outcome 1
thanOne)
Col To Learn About The Disasters Caused By 5 Ent/Bmo/S
NatureAndHuman Activities AndlIts Types nEmp
con To Understand The Concept Of Risk 5 Ert/Emp/S
AndVulnerability Analysis nEmp
CO3 ;FSoUnderstandAboutTheDisasterPreparedne 3 Ent/Emp/S
To Understand The C t Of
CO4 o \iderstand 1A Loficep 3 Ent/Emp/S
DisasterResponse
To UnderstandThe Concept
CO5 Rehabilitation,Reconstruction And Recovery For| 3 Ent/Emp/S
DisasterManagement
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Course ProgrammeOutcomes Programme
Outcomes SpecificOutcomes
PO (PO (PO [(PO |PO |PO |PO |PO |PO | PO2 | POl | PO2 PO1
1 2 1 2 1 2 1 2 1
Col
20212 1| 2]2]1]2 1 3 2 2
CO2
2 2 1 2 1 2 2 1 2 1 3 2 2
CO3
2 2 1 2 1 2 2 1 2 1 3 2 2
CO4
2 2 1 2 1 2 2 1 2 1 3 2 2
COs5
2 2 1 2 1 2 2 1 2 1 3 2 2
2 2 2 2 2 2 2 2 2 2 3 2 2




Quantom

UNIVERSITY

Detailed Syllabus SEMESTER 3

RRA Verqinn

BB3310 Title:E-Business LTPC
4004
VersionNo. 1.0
CoursePrerequi
sites
Objectives Thepurposeof thiscourseistointroducee-business, its impactson
business processes, and keys problems in the development of web-
basedcorporate.
ExpectedO Thestudentswillbeabletounderstandissuesof concerninthedesignand
utcome development of an e-commerce business and identify e-
businessmodels.
UnitNo. UnitTitle No. of
hours(perUnit)
Unitl Introduction 9

Introduction to E-business: Introduction, E-business or Electronic Commerce- An Overview,
ElectronicCommerce - Cutting edge, Electronic Commerce Framework. Evolution of E-commerce:
Introduction,HistoryofElectronicCommerce,AdvantagesandDisadvantageof E-commerce, Roadmap of e-
commerceinlndia

Unitll

| TypesofE-business

| 7

E-Business Applications: Business-to-Consumer (B2C), Consumer-to-Consumer(C2C),Business-to-
Business(B2B),DigitalGovernment, Marketplaces, andCommunities

UnitlII

| LegalandSecuritylssuesinE-business

| 6

Electronic Payment Systems: Overview of Electronic Payment Technology Legal issues : Laws for E-
Commerce,Issuesof Trademarks&DomainNames.

UnitlV

| BuildingonE-businessEnterprise

| 10

Ascertain the Need for E-Commerce, Competition, Global Reach, Customer Service, Value
Additions,OperationsOrientedProcess,ProductsSettingupaWebsite,DomainNameRegistration,DevelopingStatic
WebPages, Integrationwith

OperationalDatabases,DynamicWebsites,RegisteringtheWebsitewithSearchEngines.

UnitV

E-businessinindia

The Internet in India, Barriers to Growth of E-Commerce in India, E-Marketing: The scope of E-
Marketing,InternetMarketing Techniques

TextBooks

TechnologyandSociety,15thEdition,Pearson.
DaveChaffey,E-BusinessandE-CommerceManagement:Strategy,
ImplementationandPractice,PrenticeHall

Kenneth C. Laudon, Carol GuercioTraver, E-Commerce 2019: Business,
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ReferenceB Agarwala&Agarwala ,E-Commerce
ooks Bajaj&Nag, E-Business(TMH:NewDelhi)
Mode InternalandExternalExaminations
ofEvaluation
Recommendation
-03-201
by Board 30-03-2019
ofStudieson
Date 13-07-2019
ofapprovalbythe
AcademicCo
uncil
Employabilit
. (Emp)/Skill(S)/Entrepre
wiseCourse o Leve .
Descriptions neurship(Ent)/None
Outcome 1
(Use,formorethanOne)
Able to learn and understand e-business and
COl ecommerceitshistoricalbackgroundframeworkand 2 Ent/Emp/S
future
Able to understand the concept of e-
CcO2 . L 2 Ent/Emp/S
businessapplication
Abletoexamineelectronicpaymentsystem,legaland
CO3 . . 3 Ent/Emp/S
securityissueswith Ecommerce
Able to apply the knowledge to make a websiteand able
CO4 to select what the necessary requirementto 3 Ent/Emp/S
makecustomer oriented website
Ableto evaluatethebarriersofdoing e.businessin India
CO5 & further try to frame suitable strategiesto overcome 3 Ent/Emp/S
thebarriers
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CourseOut  |[ProgrammeQOutcomes Programme
comes SpecificOutcomes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | PO10 | PSO1 | PSO2 | PSO3
2 3 1 3 3 1 1 3 3 1 1
COl1 3 1
2 2 2 1 2 1 2 1 2 1 2 2 2
cO2
1 2 2 2 2 2 2 2 2 2 2 3 3
CO3
2 1 2 2 1 2 2 2 1 2 3 2 2
CO4
3 3 3 2 3 3 3 2 3 3 1 2 2
COs5
2 2.2 2 2 2.2 1.8 2 2 2.2 1.8 2.2 2 2
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BB3303 Title:ProductionandOperationsManagement LTPC
4004
VersionNo. 1.0
CoursePrerequisites None
Objectives ThecourseaimstofamiliarizethestudentswiththebasicconceptsofProducti
onan dOperationsManagement.
ExpectedOutcome Understandingofthe role
ofoperationsmanagementfunctionsinan Organization.
UnitNo. Unit Title
Unitl Introduction

Meaning, Nature and Scope of Production and Operation Management. Objectives of Operations Management.

Manufacturingsystem: Mass, Batch, Job-ShopandProject.

DutiesandResponsibilitiesof OperationsManagement.ProductionFunction.Systems approachto OperationsManagement.

Unitll | FacilitylocationandLayout

Plant Location: Nature, Factors considered in location, Methods and Type of areas. Plant Layout:Objective of good
layout,Factors influencing layout and Types of layout. Material Handling Equipment: Importance, Objective,
Principles,

Factorsaffectingselectionequipmentandtypesothandlingequipment.

UnitIII | WorkStudyandPPC

Work Study: Method study and work measurement- Importance, Objectives, Application areas, Steps in method
study andTechniques of work measurement.Production Planning and Control: Role and Scope of PPC in Operations
Management,Factorsinfluencingproductionplanningandbenefitsofproductioncontrol

UnitlV Inventoryand MaterialsManagement

InventoryManagement: Factors influencingandObjectivesof inventorymanagement. Techniquesof inventory
management. QualityControlandMaterialsManagement.

UnitV Purchaseand StoresManagement

Introduction - Objectives , Functions , Purchasing cycle and Purchase Policies - Vendor rating - Vendor
Rating Methods -Numerical Problems in Vendor Rating - Introduction to stores management - Stores
Location - Stores Layout - Stock VerificationandDocumentspertainingtopurchase andstoresmanagement.

Text Books 1. B.S.Goel,ProductionOperationManagement, PragatiPrakashan

2. KanishkaBedi,ProductionandOperationsManagement,Oxford

ReferenceBooks 1. R.Paneerselvam ,ProductionandOperationsManagement ,PHILearningPrivate
limited

2. S.N. Chary, Production & Operations Management, McGraw
Hill Educations(India)Privatelimited

3. E.S.Buffa andR.K.Sarin.,ModernProduction&OperationsManagement, Wiley

ModeofEvaluation InternalandExternalExaminations

Recommendation by Board

ofStudieson 30-03-2019
Date of approval by 13-07-2019
theAcademicCouncil
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Unit- BL Employability (Emp)/
wiseCourse o Leve | Skill(S)/Entrepreneurship (Ent)/
Outcome Descriptions | None(Use,formorethanOne)
At the end of the course the students can apply
COl theconceptofSearchEngineOptimizationinthebusin 2 Ent/Emp/S
essworld.
At theendofthe coursethestudent
CO2 willbeabletosetSEOsand helpthe businessoutin 3 Ent/Emp/S
generatingleads.
At the end of the course the students can create
COo3 theirwebcontentssosmartlytohavemorebusinessfort 5 Ent/Emp/S
heirorganization.
At the end of the course the students will be able toapply
CO4 the concepts of locgl Sl?Os,Link ' jbuilding 4 Ent/Emp/S
andanalyzeandevaluatematerialrequirementdecisio
ns.
At the end of the course the students can measure
CO5 thegrowthofthe businessdone so far dueto 4 Ent/Emp/S
SEOtoolsandtechniques.
Course  [ProgrammeQutcomes Programme
Out SpecificOutcomes
comes PSO1 |PSO2
PO1 | PO2 | PO3 | PO4 | POS5S | PO6 | PO7 | PO8 | PO9 | PO10 PSO3
3 3 2 3 1 3 3 2 3 1 3 3
CO1
3 2 1 2 2 3 2 1 2 2 3 3
CO2
2 1 1 1 2 2 1 1 1 2 3 3
CO3
3 3 1 2 1 3 3 1 2 1 2 2
CO4
3 2 1 1 2 3 2 1 1 2 3 3
COS5
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2.2 1.2 1.8 1.6 2.8 2.2 1.2 1.8 1.6 2.8 2.8

BB3311 Title:FinancialManagement LTPC
4004

VersionNo. 1.0

CoursePrer

e quisites

Objectives Thiscourseaimstofamiliarizethestudentswiththeprinciplesandpractices

of financialmanagementincorporatesector.

Expect Oncompletionof thesyllabi

ed The student will gainan insight to identify financing, investing and

Outco dividend decision in an organization.

me

UnitNo. UnitTitle No. of hours
(perUnit)

Unitl Introduction 8

Nature, scope and objectives of financial management, Time value of money, Risk and return

(including CapitalAssetPricing Model).

Unitll ’ Longterminvestmentdecisions ‘ 8

TheCapitalBudgetingProcess, Cash Flow Estimation,Pay back Period Method,Accounting Rate of Return,Net
Present Value(NPV), Net Terminal Value,Internal Rate of Return(IRR), Profitability Index.
UnitlII ‘ FinancingDecisions ‘ 8

Sources of long-term financing, Estimation of components of cost of capital, Methods for calculating Cost
ofEquity, Cost of Retained Earnings, Cost of Debt and Cost of PreferenceCapital, Weighted Average Cost
ofCapital (WACC). Capital Structure-Theories of Capital Structure (Net Income, Net
OperatingIncome,MMHypothesis,Traditional Approach).OperatingandFinancialleverage.Determinantsofcapit
al

structure.

UnitlV | DividendDecisions l 8

TheoriesforRelevanceandirrelevanceofdividenddecisionforcorporatevaluationWalter’sModel,Gordon’sMode
lr

MMApproach,Cash and stock dividends.Dividend policies inpractice.Case discussions on Dividend

decisions.

UnitV ‘ WorkingCapitalDecisions ‘ 8

ConceptsofWorkingCapital, Operating &
CashCycles,sourcesofshorttermfinance,workingcapitalestimation,cashm
anagement,receivablesmanagement, inventorymanagement.

TextBooks 1Khan,M.Y.andP.K Jain,FinancialManagement:TextandProblems,TataMcGraw Hill
2.Bhalla,V.K. FinancialManagement&Policy,AnmolPublications,Delhi

ReferenceB Pandey,IM.FinancialManagement,VikasPublications
0 oks Horne,Van;JamesC.,JohnWachowicz,Fundament
als ofFinancialManagement,PearsonEducation.
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Mode Internaland External Examinations
ofEvaluati
on
Recommendatio
n byBoard 30-03-2019
ofStudieson
Date 13-07-2019
ofapproval
bytheAcademi
¢ Council

RRA Vercinn

Employability
(Emp)/Skill(S)/Entrepre
neurship(Ent)/None

Unit- BL

wiseCourseOutco o Leve
me Descriptions

(Use,formorethanOne)

COol To understand a%bout. th‘e basicfs of financial 5 Ent/Emp/S
Management with bird seyeview .

Tounderstand and apply the tool so flongte

€02 Rm decisions making. 3 EnvEmp/S
CO3 Tou.nderstandandapplymcostofcap1ta1, 5 Ent/Emp/S
capital structure andleverages.
co4 T'01'1nderstan'daboutthevarlousmodelsof 4 Ent/Emp/S
dividendpolicy
COs Tounderstand'andapplythe different seg 4 Ent/Emp/S
Mentsofworkingcapitalmanagement.
CourseOut  |ProgrammeQOutcomes ProgrammeSpecificOu
comes tcomes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | PO10 |PSO1 |PSO2 PS03
2 3 2 1 2 1 2 1 2 1 2 2 2
COl1
3 3 3 1 3 3 3 1 3 3 1 3 3
CcO2
2 2 2 3 2 2 2 3 2 2 3 2 2
CO3
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BB3305 Title:HumanResourceManagement LTPC
4004

VersionNo. 1.0

CoursePrerequ | None
isites

Objectives The objective of this course is to help the students to develop anunderstanding of the
concept & techniques of essential functions of humanresourcemanagement.The
coursewilluseandfocusonIndianexperiences,

Approaches andc ases.

ExpectedOutc | Understand the basic concepts which characterize the field of humanresource

ome management &To Understand how human resource is acquired andtrained. Understand
how a company arrives at the best possible fit for itsemployees
Comprehendtherolehuman resource management in an

organization.
UnitNo. UnitTitle No.ofhours
(perUnit)
Unitl IntroductionofHRMandEvolutionofHRM 8

Human Resource Management:Features,Objectives,Function and Theories of HRM. Evolution of
HRM:Evolution,Functions, HRM Policies & Principles, System Approach to Human Resource Management;
HRRelationship with other Departments; E-HRM, Human capital Management, Environment of HRM- Internal&external
forces affecting the HR function. HRM issues in Indian Organizations. Global HRM.
StrategicHumanResourceManagement: HRM&ItsRolelnCreating CompetitiveAdvantage;CreatingStrategicHRM
System.CasediscussiononchallengesofonlineRecruitment&Selection.

UnitlI HumanResourcePlanningandInduction 10

Human Resource Planning: Introduction, Objectives and components of Human Resource Planning.Manpower
Forecasting: Necessity, Problems, Approaches, and Benefits of Forecasting. Job analysis Jobanalysis, job description, job
specification: concept, Contents, needs and importance, Developing JobDescriptions or Guidelines for Writing a Job
Description, Limitations of Job Description, Job Specifications.Job enrichment, job satisfaction Recruitment & Selection

Process: Planning And Forecasting,
EffectiveRecruiting,Internal AndExternalSourcesOfrecruitment, EmployeeTestingAndSelection,Induction And
Placement
UnitIII CareerPlanningandInternalMo 8

bility
Career Planning: Significance, Need and Its components, Career counseling, Career Development. Internalmobility of
human resource: Promotion, demotion, transfer, discipline, discharge and dismissal and

relatedproblemsandprocedures. Training AndDevelopment: T&DProcess,MethodsOfEmployeeTraining, MethodsOfExecutiv
eDevelopment,EvaluatingtheTrainingprogramme.

UnitlV | CompensationManagement | 8
Performance appraisal: Need, importance, objectives, methods and problems of performance appraisal. Compensation
management: concept, importance, steps of determining compensation, job

evaluation,componentsofpaystructure, factorsinfluencingcompensationlevels,wagedifferentials&incentives,profitSharing,
gainsharing,employees’stockoptionplan. Worker’sParticipationinManagement.

UnitV ‘ IndustrialRelationsandDisputes 10

Quantum University Syllabus (Batch 2019-2022)
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IndustrialRelations:ConceptandSignificanceofIndustrialRelations. TradeUnions:role, types,functions, problems. Industrial
dispute: concept, causes & machinery for settlement
ofdispute.GrievanceManagement:concepts,causes&grievanceredressalmachinery.Discipline:concept,aspectofdiscipline&disci
plinaryprocedure.Collectivebargaining-
concept,types,process,problems,essentialsofeffectivecollectivebargaining

TextBooks VSPRao,Human Resource Management,ExcelBooks.
L.M.Prasad,HumanResource Management,SultanChand&Sons

ReferenceBook | 1. K.Ashwathappa,HRM text&cases, TataMcGrawHill.

s

}[\i/é%deothvalua InternalandExternalExaminations

Recommen 30-03-2019

dationby Board

of

Studies on

Dateofapprova 1| 13-07-2019

by the

Academic

Council
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Employability (Emp)/Skill(S)/
Entrepreneurship(Ent)/ None

Unit-wise BL

CourseOutco me Descriptions Leve |
P (Use, formorethanOne)

Students will be able to understand the

1 2 Ent/E

0 basicfunctionsof HRM nvEmp/S
Students will be able to know about

CcO2 thehumanresourceplanningandtheirimp 3 Ent/Emp/S
actonorganisation

Students will able to know the
CO3 application ofcareer 5 Ent/Emp/S
panningandmethods oftrainning

Students will be able to undertand
CO4 themethods of perforrmace appraisal and 4 Ent/Emp/S
theirimpact on empoyee

Students will be abale to know the
CO5 currentsitutioon of indusrial relation 4 Ent/Emp/S
andfunctioningoftrade union

CourseO  |[ProgrammeQOutcomes ProgrammeSpecificOu
ut comes tcomes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | PO10 |PSO1 |PSO2 PS03

2 3 2 1 2 1 1 - 2 2 2 2 1
COl1

3 3 3 1 3 3 2 2 2 2 1 3 1
cOo2

2 2 2 3 2 2 3 2 2 2 3 2 1
CO3

1 1 1 2 1 1 2 2 3 2 2 1 2
CO4
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BB3306 Title:SupplyChainManagement LTPC
4004

VersionNo. 1.0

CoursePrerequisites

Objectives The course aims to familiarize the students with the basic
concepts ofSupplyChainManagement.

ExpectedOutcome Understanding ofthe roleofsupplychainmanagementfunction
inan
organization.
UnitNo. UnitTitle No.ofhours
(perUnit)
Unitl Introduction 7

Development of SCM concepts and Definitions —key decision areas—strategic. Supply Chain Management
and Keycomponents, External Drivers of Change. Dimensions of Logistics-The Macro perspective and the
macro dimension-Logisticsystemanalysis.

UnitlI Sourcing 7

Sourcing strategy: Manufacturing management-makeorbuydecision—-capacitymanagement-
MaterialsManagement- choiceofsources-Procurementplanning.

UnitIII Distribution 7

Distributionstrategy: Choice of Market-network design —Channels of Distribution —distribution planning-
transportation- packaging

UnitIVv Inventory 7

Inventory Strategy: Demand forecasting — inventory planning - planning of stocking facilities - warehouse
locationallocation.Warehouse designand operations—inventorynorms.

Unit V Customerservice 7

CustomerServiceStrategy:IdentificationofServiceneeds,costofservices-revenueManagement.

Text Books 1. D.K.Agarwal, TextbookofLogisticsandSupplyChainManagement,Mcmillan

2. SunilChopraandPeterMeindl,SupplyChainManagement,Pearson

ReferenceBooks 1. CecilBozarth,IntroductiontoOperationsandsupplychainmanagement,Pearson
2. R.B.Chase,RaviShankar,F.R.Jacobs,N.J.Aquilano,Oper
atio nsandSupplychainmanagement,McGrawHill

ModeofEvaluation InternalandExternalExaminations
Recommendati_on 30-03-2019

byBoardofStudieson

Dateofapproval 13-07-2019

by the
AcademicCouncil
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Unit- BL Emplsglil')lllhéy/
wiseCourse o Ent (Emp) bi ! E( 2 N
Outcome Descriptions Level | Entrepreneurship(Ent)/N one
(Use, formorethanOne)
i f ly chai
COl Understand soTne ?asws concepts of Supply chain ) Ent/Emp/S
andtransportationline
cO2 Identifytheappropriatemethodsformanufacturingthepro ducts. 3 Ent/Emp/S
CO3 Todevelopthepotentialmarket forthe new product 5 Ent/Emp/S
CO4 forcas.t the dem%md for product and make inventory 4 Ent/Emp/S
planningaccordingly
CO5 Identifytheneedofserviceaftersales. 4 Ent/Emp/S
Course ProgrammeQOutcomes ProgrammeSpecificOu
Out tcomes
comes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | PO10 |PSO1 |PSO2 PSO3
2 3 2 1 2 1 1 - 2 2 2 2 1
COl1
3 3 3 1 3 3 2 2 2 2 1 3 1
CcO2
2 2 2 3 2 2 3 2 2 2 3 2 1
CO3
1 1 1 2 1 1 2 2 3 2 2 1 2
CO4
3 2 3 1 2 3 1 2 3 2 1 3 2
COS5
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VP3301 Title: Communication & Professional Skills III LTPC
1022
Course VP3201
Prerequisites
Objectives e To develop the Personality of students with major
emphasize on English Communication.
e To enable them to communicate and present effectively in
front of others and nurture their speaking skills in English.
e To motivate students to overcome interactional phobia and
to develop professional etiquette along with conversational
skills.
Expected e This course will help them to enrich their English
Outcome communication which will help students to become
successful in his or her career pursuits.
e They will be able to take part in daily routine conversations
in English.
Unit No. Unit Title No. of hour(per
Unit)
Unit I Speaking 12
Skills

Describe yourself, your educational background, family, hobbies, strengths,Let’s talk- making
conversation, meeting and greeting people, Extempore, Short Speech, Group Discussion,
Presentation, Situational Conversation, Story Telling, Debate, Pronunciation

Unit II | Reading and Writing | 10

Resume Writing, Cover letter ,Success Stories, Passage Reading, Newspaper Reading, E-mail
etiquettes: Simple e-mail or letter including expressions for greeting, addressing, asking or thanking

Unit III Personality 8

Enhancement

Body Language: Eye Contact, Facial Expressions, Gestures, Postures, Body Movements, First
impression: Dressing sense, good manners, speaking well and respectably, Positive Attitude: Being
happy and alert, a good listener and a good friend

Goal setting, confidence building and handling rejection, SWOT analysis, Self-Management Skills:
Anger Management

Unit IV Vocabulary

Development

4

Word Formation: Prefix, suffix, conversion and compound words, Homophones and one-word
substitution, Words often confused and misused, Idiomatic phrases, Antonyms and synonyms,
VVocabulary on theme (e.g shopping, travelling)

Unit V | Listening | 6

Main point in short simple conversations and messages, Essential information in short recorded
passages on diverse matters

Text Books 1. Personality development by Harold R. Wallace (Cengage Learning)
Reference Books 1. Practical English Usage by Michael Swan (Oxford)
2. Personality Development & Soft skills by Barun K. Mitra; 2nd edition
(Oxford Univ. Press)
3. Online Resources: Flipboard, TEDx, Youtube
Mode of Internal and External Examinations
Evaluation
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BBA Version 2019

Recomm Gl IOprer oo 3-2019

byBoa rd UNIVERSITY

Studies on

Date of approval
bythe Academic
Council

13-07-2019

tolearnabout the listening skills

Employability
Unit-wise BL (Emp)/Skill(S)/Entrepreneur
Course Outcome Descriptions Level s hip(Ent)/None
(Use formorethanOne
co1 Aftercoursecompletion,thestudent willbeable tolearn 2 E
andunderstandthe art of speaking. mp
Aftercoursecompletion,thestudent willbeable toprovide
CO2 . s . o 2 Emp
an overview of Prerequisites of reading and writing
Aftercoursecompletion,thestudent willbeable tolearn and|
COo3 understand of outline to effective personality] 2 Emp
enhancement
Aftercoursecompletion,thestudent willbeable toimpart
CO4 the correct practices of the strategies ofEffective 3 Emp
voacabulary development
cos5 Aftercoursecompletion,thestudentwillbeable 3 Emp
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CourseOut  [ProgrammeQOutcomes Programme
comes SpecificOutcomes
PSO1 [PSO2
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | PO10 PSO3
2 2 3 3 2 3 2 3 3 2 3 3 3
COl1
3 3 3 2 1 2 3 3 2 1 2 2 2
CO2
2 2 2 1 1 1 2 2 1 1 1 3 1
CO3
1 1 3 3 1 2 1 3 3 1 3 2 3
CO4
3 3 3 2 1 1 3 3 2 1 2 3 2
COS5
22 | 22 ] 28 | 22 1.2 1.8 | 22 | 28 | 22 1.2 2.2 2.6 2.2
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BB3307 Title:SearchEngineOptimization LTPC
4004

Version No. 1.0

CoursePrerequisites NIL

Objectives The aim of the SEO Course is to provide students

withtheknowledgeabouthowto
Generate traffic by making a website visible in
searchengineresultsvia organicorpaidtechniques.

Expected

Outcome

Unit No. UnitTitle No.ofhours
(per Unit)

UnitI Introduction to Search Engine Optimization 4

Introduction to SEO, Importance of SEO, A Model of Search Engines, On-Page Optimization, Off-
SiteOptimizationand
LinkBuilding,Duplicate Content, Keyword Research and Competitive Analysis.

UnitIl Introduction to Advanced Search 8
Engine Optimization

Introduction to Advanced SEO, Importance of Advanced SEO, A Model of Advanced Search
Engines,LocalSEO,SEO
Measurement.

Unit III Integration of Search Engine Optimization 8

TheChangingStateof SEO,IntegratingSEOwithOther
Disciplines.AlgorithmUpdatesandSEOChanges,Integrating
SEOwithOtherDisciplines.

UnitIVv [Benefits of SEO 10
UsesofSEO,How SEO would change the digital world.
UnitVv |Practica| Applications of SEO |10

On-pagebestpractices, SEOmethodstogenerate
relevantkeywords,Competitiveanalytics,Design&architecture,
Site optimization&bestpractices,Link-building,SEO forlocalsearch,SEOsiteaudits.

TextBooks

ReferenceBooks

Modeof ExternalandInternalExamination
Evaluation

Recommendation by Board of 30-03-2019
Studies on

Date of approval by the 13-07-2019

Academic
Council




BBA Version 2019
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Uni Employability
. mit- BL (Emp)/Skill(S)/Entrepren
wiseCourse ) .
Outcome Descriptions Level eurship (Ent)/None
(Use,formorethanOne)
Col To develoP a bas.lc }md‘erstandmg among students about ) Ent/Emp/S
Searchengineoptimizationandtheirworking.
CO2 Todevelopathoroughunderstandingamongstudentsabout 3 Ent/Emp/S
workingofSEQ's, botsandspidersinanetwork.
Thissubjecthelpsstudentstounderstandand analyzepattern
CO3 andrankingsystemof websitesbyGoogle 5 Ent/Emp/S
algorithm.
CO4 Thiscour'sehelpsstudentstodiffer.entiatebetweentradition 4 Ent/Emp/S
almarketingpatternandE-marketing.
Thiscoursewilldevelopaclearunderstandingamongthestu
CO5 dentsregarding practicalapplicationof SEO in 4 Ent/Emp/S
thedigitalworld.
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CourseOut  |ProgrammeQOutcomes ProgrammeSpecificOu
comes tcomes
POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | PO10 |PSO1 |PSO2 PSO3
2 2 3 3 2 3 2 3 3 2 3 3 3
CO1
3 3 3 2 1 2 3 3 2 1 2 2 2
CcO2
2 2 2 1 1 1 2 2 1 1 1 3 1
CO3
1 1 3 3 1 2 1 3 3 1 3 2 3
CO4
3 3 3 2 1 1 3 3 2 1 2 3 2
CO5
22 | 22 | 28 | 2.2 1.2 1.8 1 22 | 28 2.2 1.2 2.2 2.6 2.2
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BB3312 Title:FinancialMarket&Institutions LTPC
4004

VersionNo. 1.1

CoursePrerequisites

Objectives The course aims to impart the knowledge of structure, function|

andoperation of Financial Market and Institutions with the concepts
andapproachesbeing usedinmodernfinancialmarket.

ExpectedOutcome ToapplyconceptsandskillofFinancialMarketsintheirprofessionandtak
eadvantageoftheenormousavailableopportunitiesinfinancialmarket.

UnitNo. UnitTitle No. of hours
(perUnit)
Unitl IntroductiontoFinancialSystem 10

Introduction An overview of Indian Financial System, Role of financial system, Components of Indian financial
system(Financial market, Financial Institution, Financial Intermediaries and Financial Instruments). Reforms in the|
financialsystem, IndianFinancialSystembeforeandafterindependence

Unitll ’ Moneymarket ‘10

Introductionmeaningandconceptofmoneymarket,Structureofmoneymarket,componentsofmoneymarket,moneymarket
instruments (Commercial bill, Treasury bill, call and short notice money, CDs, commercial
bill, REPOS,ADRsandGDRs).PlayersinlndianMoneymarket.

UnitlII ’ Capitalmarket(Primarymarket) ‘9

Meaning and functions of capital market, structure of Indian capital market, New issue market and its
instruments,Secondary market, Underwriters and forms of underwriters, foreign exchange market, debt market, and
derivativemarket.

UnitlV ‘ Capitalmarket(SecondaryMarket) ‘9

ObjectivesandfunctionsofSEBI,KeyinitiativestakenbySEBI.,InvestorEducationandProtection,Meaningofstockmarketandit
sfunctions,listingof securities,operatorsof stockexchange,Stockexchangesinindia

UnitV | Financiallnstitutions |10

Reserve Bank of India: organization, management and functions, Recent monetary policy of RBI Introduction and role
offinancialinstitution,typesoffinancialinstitutions,AIDB,IFCLIDBI,ICICLIIBIL,SIDBIL,SFCs.Insurancelndustry:
Regulations,RoleandfunctionsoflnsuranceRegulatoryandDevelopmentAuthorityofindia (IRDA)

TextBooks SashikGupta,NishaAggarwal and
NeetiGupta,Financia]MarketandInstitution,KalyaniPublishers.
SatishKumarSaha bankingandfinancialinstitution,Sahityapublication

ReferenceBooks 1.MichalW.Bra y,Banking,FinancialMarketsandInstitutionsPaperback,2019,CengageP

ModeofEvaluation Internal alExaminations

RecommendationbyB 30-
oardofStudieson

Date of approval %019
bytheAcademic
Council
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BL Employability(Emp)/
Course Leve Skill(S)/Entrepreneurship
- 1
Outcome Descriptions (Ent)/None
(Use,formorethanOne)

COl1 ThestudentwillremembertheoverviewofIndianfinan 2 Ent/Emp/S
cialsystem.

CO2 Thestudentwillrememberandexplainandanalyzecon 3 Ent/Emp/S
ceptsand structureof moneymarket.

CO3 studentwillillustratetheclassification 5 Ent/Emp/S
ofcapitalmarketanditsstructure inprimarymarket
Thestudentwillillustratethevariousstockexchangean

CO4 . . 4 Ent/Emp/S
dtheoperatorsinindia.

COs Thestudentwillunderstandthefinancialinstitutionan 4 Ent/Emp/S
dtypesand thenthey cananalyzethedifferentstructures
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CourseOut  |ProgrammeOutcomes Programme
comes SpecificOutcomes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | PO10 [PSO1 |PSO2 PSO3

2 1 1 3 2 3 2 1 1 2 2 2 2
COl1

2 1 2 1 2 1 2 3 1 2 2 1 1
CcO2

1 2 2 1 1 1 1 1 1 3 2 3 3
CO3

2 3 3 1 1 2 2 1 1 3 3 2 1
CO4

3 3 1 1 3 1 1 2 2 3 2 1 2
COs5

2 2 1.8 1.4 1.8 1.6 1.6 1.6 1.2 2.6 2.2 1.8 1.8
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VersionNo. 1.1

CoursePrerequ MarketingManagement

isi tes

Objectives To be successful in differentiating products and services, the

studentshould be able to identify customers' basic needs well in
advance. Then,
itshouldfindwaysandmeanstodifferentiateitsproduct andServices
from those of its competitors.

Expect Todevelopanunderstandingoftherolesofrelationshipandcustomer

ed service in adding value to the customer's perception of aservice.

Outco

me

UnitNo. UnitTitle No. of
hours
(perUnit)

Unitl INTRODUCTIONTOSERVICEMARKETING 8

ServicesMarketingConcept,DistinctiveCharacteristics
ofServices,Components,ClassificationofServiceMarketing,FactorsLeadingtoaServiceEconomy,RoleofService
sin ModernEconomy,ServicesMarketing

Environment,Goods Services

Continuum, TypeofContact:HighContactServicesandLowContactServices,Understa ndingSTP
strategiesinServiceMarketing, ChallengesofServiceMarketing.

Unitll SERVICECONSUMERBEHAVIOUR 7

UnderstandingtheServiceCustomerasaDecisionMaker,CustomerpurchaseisAssociatedwithRisk,HowService
Cu stomersEvaluatetheService,TheServiceConsumerDecisionProcess,andTheDecisionMakingProcessinthe
Various Service Sector,Components of Customer
Expectations,ServiceSatisfaction,ServiceQualityDimensions.

UnitlII THESERVICEDELIVERYPROCESS 1
0

ManagingService Encounters,Common Encounter Situations,ManagingService
EncountersforSatisfactoryOutcomeServiceFailure,ServiceRecovery,ProcessofServiceRecovery,CustomerRet
en tionandBenefits.

UnitlV ETHICSANDRECENTTRENDS 1

0

EthicsinServicesMarketing:Meaning,Importance,UnethicalPracticesinServiceSector.Rec

ent TrendsinMarketing Of Servicesin:

Tourism, Hospitality, Health-care,Banking,
Insurance,Education,ITandEntertainmentIndustry.Case-discussionon‘EthicsinServicelndustries”

UnitV | RELATIONSHIPMARKETING 6

ImprovingServiceQualityandProductivity
Service Quality- GAPModel,Bench-marking, Measuring Service Quality-Zone ofTolerance and
Improving, SERVQUAL Model, DemandandCapacityAlignment

TextBooks K. Rama MohanaRao, Services
Marketing,PearsonEducation.ChristopherLovelock,ServicesMarketing:P
eople, Technologyand
Strategy,PearsonEducation.

Referen Zeithaml, Gremler, Bitner, and Ajay Pandit, Services Marketing, TataMcGraw-

ce Hill Education.HarshV. Verma,

Books ServicesMarketing:TextandCases,PearsonEducation.
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BL Employability
Unit- wiseCourseOu Leve (Emp)/Skill(S)/Entrepre
tcome Descriptions : neurship(Ent)/None
(Use,formorethanOne)
COl Unde?standsomeb‘asicsconc‘eptsand ) Ent/Emp/S
meaningofmarketingof services.
Understand different situations in
CcO2 whichcustomertakedecisionsrelatedtodi 3 Ent/Emp/S
fferentproducts.
CO3 1dent1fwhetechn1qu§stMOu ghwhichany 5 Ent/Emp/S
company retain theircustomers.
CO4 Toknowthedift'“e’rentsegme'ntationtypesa 4 Ent/Emp/S
ndmakethepositionstrong in market.
COs Tour'lderst'andtheimportanceofcustomer 4 Ent/Emp/S
relationship.
CourseOut  [ProgrammeQutcomes ProgrammeSpecificOu
comes tcomes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | PO10 |PSO1 [PSO2 PSO3
COol1 2 3 1 3 3 1 1 3 3 1 3 1 1
CcO2 2 2 2 1 2 1 2 1 2 1 2 2 2
CO3 1 2 2 2 2 2 2 2 2 2 2 3 3
CO4 2 1 2 2 1 2 2 2 1 2 3 2 2
CO5 3 3 3 2 3 3 3 2 3 3 1 2 2
2 2.2 2 2 2.2 1.8 2 2 2.2 1.8 2.2 2 2
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BB3309 Title:TrainingandDevelopment LTPC
4004

VersionNo. 1.0

CoursePrerequisit

es

Objectives To enable you understand the concepts, principles and process of

trainingand development)

To develop an understanding of how to assess trainingneedsanddesign
Training programmes in an Organizationalsetting.

Expected Thestudentswillbeabletoknowthelevels,tools

Outcome andtechniquesinvolvedinevalua tion trainingeffectiveness.

UnitNo. UnitTitle No. of hours
(perUnit)

Unitl Introduction 7

Concepts and Rationale of Training and Development; overview of training and development
systems;organizing training department; training and development policies; linking training and development
tocompany’sstrategy;RequisitesofEffectiveTraining;RoleofExternalagenciesinTrainingandDevelopment.

Unitll | TrainingNeedsAssessment | 8

MeaningandpurposeofTNA, TNAatdifferentlevels,ApproachesforTNA,outputof TNA, methodsusedinTNA.Casedis
cussionsonTrainingNeeds.

Unitlll TrainingandLearning | 9

Training and Learning: The Learning Process, Learning curve, Principles of learning. Training
guidelines,Experience vs Training, The Functions of training, Kinds of trainings, Skills of a Successful Trainer-
internal andexternaltrainer.

UnitlV DesigningTrainingandDevelopmentPrograms | 7

Organization of Training and Development programs, Training design, kinds of training and
developmentprograms- competence based and role based training; orientation and socialization; diversity
training, choice oftraininganddevelopmentmethods,Preparationoftrainers;developingtrainingmaterials;E-

learning
environment;Flexiblelearningmodules.
UnitV EvaluationofTrainingandDevelopment I 7

Reasons for evaluating Training and development programs, Problems in evaluation; Evaluation planning
anddatacollection,differentevaluationframeworks,ProblemsofMeasurementandEvaluation;Costingoftraining,m
easuringcostsandbenefitsoftrainingprogram,obtainingfeedbackoftrainees;Methodsofevaluating
effectivenessofTrainingEfforts.

TextBooks 1.Dr.B.KSahu, TrainingforDevelopment,Excel

ReferenceBooks |1.Jack].Phillips,HandbookofTrainingEvaluationand MeasurementMethods,2016,
Rutledge.

Mode InternalandExternalExaminations

ofEvaluati

on
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Recommendation

approvalby the
AcademicCounci 1

by Board 30-03-2019
ofStudieso

n

Date of | 13-07-2019

Unit Employability
o BL | (Emp)/Skill(S)/Entrepre
wiseCourseO o .
tcome Descriptions Level | neurship(Ent)/None
(Use,formorethanOne)

COl . ) o 2 Ent/Emp/S
To understand basicoverviewand conceptoftraining

co2 Torecognizeandunderstandthevariousmethodsofjobtra ining 3 Ent/Emp/S
To understand the various needs for training. To apply

CcOo3 howTrainingsurveysareconducted. Tounderstandthetra 5 Ent/Emp/S
iningneedsassessment.
To analyze and understand how to assess and evaluate

CO4 trainingeffectivenessinanorganization. Toapplythevario 4 Ent/Emp/S
usmodelsoftraining

CO5 . . . 4 Ent/Emp/S
To understand basicoverviewand conceptoftraining
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CourseOut ProgrammeQutcomes ProgrammeSpecificOu
comes tcomes

PSO1 [PSO2
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | POI10 PSO3

2 - 3 3 3 2 1 2 1 3 2 1 2
COl1

2 2 3 3 3 2 2 2 2 3 2 2 3
CcO2

1 - 1 2 1 3 2 3 3 2 1 1 1
CO3

2 2 2 2 2 3 3 3 2 3 2 2 2
CO4

2 2 3 3 3 2 3 2 3 2 2 2 3
CO5

1.8 1.2 2.4 2.6 2.4 2.4 2.2 2.4 2.2 2.6 1.8 1.6 2.2
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DetailedSyllabus
SEMESTER4
BB3406 Title: BusinessAnalytics LTPC
4 004
Version No. 1.0
Course Basicstatistics
Prerequisites
Objectives Understandingthe basic crux of the usage of the
dataanalyticsinthe
currentmarketscenarioandpredicttheconsequencesindifferent
socialand economicactions.
Expected After studying the contents of the syllabus the student
Outcome willbe able to run the SPSS Softwares and will be-able to
solvethehypotheticalcasesbyuse
ofanalytics.
Unit No. UnitTitle No. of
Hours
(per
Unit)
Unitl Introduction 10

Meaning ofdataanddataanalysis,sources of data,
statisticalerror,typelandllerror,Populationandsample,sampling frame,Methodsofsampling.

UnitlI Hypothesisiand Measurement scales 08

Meaning of hypothesis, types of hypothesis, deciding the hypothesis, -

measurementscalesmeaning,types(Nominal,Ordinal, IntervalRatio)anduses
Unit III Pilotstudy, Reliabity andvalidity 06

Meaningofpilotstudyanditsapplication, reliabilityandvaliditymeaninganduses,
Cronbach’s alpha,HarmancommonmethodbiasusingSPSS.

UnitlVv Exploratory factoranalysis 10

Meaningofexploratoryfactoranalysis,KMOandBartlett'stestofSphericity,
communalities, Totalvarianceexplained,ApplicationofExploratoryfactoranalysisusingSPSS

UnitVv Correlation 08

Meaningofcorrelation,typesofcorrelation,correlationcoefficient,measurementofcorrelationusingSPSS

Text Books 1. Kothari, Chakravanti Rajagopalachari.
Researchmethodology: Methodsand techniques. New
Agelnternational,2004.

2. Malhotra, Naresh K., ed. Review of marketing research.

MESharpe,2004.
Reference 1. Kumar, Ranjit. Research methodology: A step-by-step guide for
Books beginners.SagePublications Limited,2019
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Recommendation 30-03-2019
by Board of
Studies on
Date of 13-07-2019
approval by
Academic
Council
o P
wiseCourseOu o Leve (Emp) .1 (S)/Entreprencurs
Descriptions hip(Ent)/None
tcome 1
(Use, for morethan One)
COl T.o remember the data and unders'tand the 5 Ent/Emp/S
different sourcesofdata andsamplingtheory
CO2 Tounderstand,applyandanalysetheHypothesisan 3 Ent/Emp/S
dMeasurementscalesin primaryresearch
Tounderstand,  applyandanalysethereliability,
co3 andvalidityanalysisusingSPSS. > Ent/Emp/S
Co4 Toremember,understandthebasic.con?eptandan 4 Ent/Emp/S
alysetheexploratoryfactor analysisusingSPSS
CO5 Tounderstand  theconceptofcorrelationand 4 Ent/Emp/S
applyintermsof measurementusingSPSS
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Course ProgrammeQutcomes ProgrammeSpecificOu
Out tcomes
comes

PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | PO10 |PSO1 |PSO2 PSO3

2 1 1 3 2 3 2 1 1 2 2 2 2
COl1

2 1 2 1 2 1 2 3 1 2 2 1 1
CcO2

1 2 2 1 1 1 1 1 1 3 2 3 3
COo3

2 3 3 1 1 2 2 1 1 3 3 2 1
CO4

3 3 1 1 3 1 1 2 2 3 2 1 2
CO5

2 2 1.8 1.4 1.8 1.6 1.6 1.6 1.2 2.6 2.2 1.8 1.8
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BB3403 Title:ResearchMethodology LTPC
4004

VersionNo. 1.1

Course None
Prerequisites

Objectives TheObjectiveistoteachthestudentsbasic
techniquesoftheresearchwhichisusefulfordevelopinganalyticalability.
ExpectedOutcome  [Thecourseaimstomakestudentsunderstandthetechnicalitiesinvolvedinare

searchwork
UnitNo. UnitTitle No. of hours
(perUnit)
Unitl ResearchMethodology:AnIntroduction 6

Meaning of Research, Objectives, Types of research, Research approaches, Significance of research,
ResearchmethodsversusMethodology,ResearchandScientificMethod,ResearchProcess,Criteria
ofgoodresearch,

Problems Encountered by Researchers in India.Defining the Research Problem: What is a Research
Problem?SelectingtheProblem, Necessityof DefiningtheProblem,TechniqueinvolvedinDefiningtheProblem
Unitll | ResearchDesign [10

Meaning of Research Design, Need for Research Design, and Features of a Good Design, Important
conceptsrelatingtoResearchDesign,DifferentResearchDesign,BasicPrinciplesofExperimentalDesigns,andImport
antExperimental Designs.Design of Sample Surveys: Introduction, Sample Design, Sampling and Non-
SamplingErrors, Sample Survey vs. Census Survey, Types of Sampling Design, Non-Probability Sampling,
ProbabilitySampling.Measurement and Scaling: Quantitative and Qualitative Data, Classifications of
Measurement

scales,GoodnessofMeasurementscales,SourcesofErrorinMeasurement, TechniquesofDevelopingMeasurement
Tools,ScalingandScalingTechniques,MultidimensionalScaling,decidingscaling.

UnitlII ‘ DataCollection ‘4

Introduction,ExperimentsandSurveys,CollectionofPrimaryData,CollectionofSecondaryData,SelectionofAppro
priateMethodforDataCollection.DataPreparation:Datapreparationprocess.DescriptiveStatistics,
SamplingandStatisticallnterference.

UnitIV | AnalysisofData [10

Testing of Hypotheses, - Means, proportions, Chi-Square tests, Analysis of Variance, other Non parametric
Methods,Factor Analysis,Discriminant Analysis,Cluster Analysis.

UnitV | Interpretation,ReportWriting&ResearchTools l 10

Interpretation -Meaning, Technique precaution, significance Report writing; Layout of Research report; Types
ofReports; Mechanism of writing a Research report; Precaution for writing report. Use of tools / techniques for
Research:methodstosearchrequiredinformationeffectively,ReferenceManagementSoftwarelikeZotero/Mendele
y,SoftwareforpaperformattinglikeLaTeX/MSOffice,SoftwarefordetectionofPlagiarism,IntroductiontoComputeri
Zed Statistical Packages.

TextBooks 1.C.R.Kothari,ResearchMethodology

ReferenceBooks 1. RigbyPaulH. (1965),ConceptualFoundationofBusinessResearch,Wiley.
2. Wilkinson&Bhandarkar,
Methodology&TechniquesofSocialResearch,HimalayaP ublishingHouse,

NewDelhi.
3. TripathiP.C.,Research Methodology,SultanChand&Co,NewDelhi.
ModeofEvaluation InternalandExternalExaminations

Recommendation by 30-03-2019
Board of Studies on
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Date of approval 13-07-2019
bythe
AcademicCouncil
Unit- BL Employability
wiseCourseOu  |Descriptions Leve [(Emp)/Skill(S)/Entrepreneurs
tcome | hip(Ent)/None
(Use, for morethan One)
CO1 Understand some basics concepts of research 2 Ent/Emp/S
and itsmethodology
CO2 Identifyappropriateresearchdesignsdependingu 3 Ent/Emp/S
pontheobjectivesof research.
CO3 Todevelopadetailedresearchproposalandsumme 5 Ent/Emp/S
rinternship projects.
CO4 To know how to collect data and evaluate it 4 Ent/Emp/S
using differentstatisticaltests.
CO5 Todevelopaquestionnaireandtoidentifywhichtest 4 Ent/Emp/S
should be appliedtowhichdata set.
CourseOut  |ProgrammeQOutcomes ProgrammeSpecificOu
comes tcomes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | PO10 | PSO1 | PSO2 | PSO3
COl1 2 1 1 3 2 3 2 1 1 2 2 1 2
CcO2 2 1 2 1 2 1 2 3 1 2 2 1 1
CO3 1 2 2 1 1 1 1 1 1 3 2 3 3
CO4 2 3 3 1 1 2 2 1 1 3 3 2 1
CO5 3 3 1 1 3 1 1 2 2 3 2 1 2
2 2 1.8 1.4 1.8 1.6 1.6 1.6 1.2 2.6 2.2 1.8 1.8
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. . . LTPC
BB3404 Title:International Business 4004
Version No. 1.1
Course
- None
Prerequisites
The purpose of this paper is to familiarize
thestudents with the meaning, scope andways
Objectives ofInternational Business. Enhancing the level
ofstudentswithreferencetounderstandingthe
international business environment prevailing
inthedifferentpartsoftheworld.
Students will know an advanced and
Expected Outcome integratedunderstanding of
InternationalBusiness
And understand the impa to fit Globally.
. - No. of
Unit No. UnitTitle hours(perUnit)43
Unitl OverviewofInternationalBusiness 12

Introduction to International Business: Globalization and its growing importance in theworld
economy; Impact of Globalization; International business contrasted with domesticbusinesses-
complexitiesofinternationalbusiness;Internationalizationstagesandorientations;InternationalBusiness
Environment:Economic,demographic,culturaland
political-legalenvironmentDifferencebetweenBOP&BOT; SEZs,MNCs.

UnitlI | TheoriesofInternationalTrade | 6
Mercantalism, Theory of Absolute Cost Advantage, Comparative Cost Advantage Theory Relative FactorEndowments
theory Country  similarity  theory, Product Life cycle theory, Global strategic  rivalry
theory,Porter’'sNationalCompetitiveAdvantagetheory

Unit III ModesofEnteringInternationalBusiness 10

ModesofEntry:Exporting,Licensing, franchising,subsidiaries,jointventure, FDI&FII.Case
DiscussiononExportingbyFMCG&ITfirmsinSIDCULHaridwar&atPanIndiaLevel.

Regional&InternationalEconomiclnteg
UnitlVv ration 10
TradeBlocs, Types,CartelsSAARC,SAFTA,NAFTA,ASEANetc,ImplicationsofTrade
blocksforbusiness.BenefitsregionaleconomicintegrationsWTO,UNCTAD,WorldBank&IMF
UnitV | Exchangeratedetermination | 5
Factorsaffectingexchangerate,Relative inflation rate,relative in comelevels,
governmentcontrols,governmentinterventionandgovernmentinfluenceonexchangerate determination.
Text Books 1. CHERUNILAM FRANCIS ,th Edition International Business,PHI
2. VENKATA RATNAM, International Trade
,OxfordPublications
1. RIADA AJAMI,InternationalBusiness:Theory& Practice,PHI

Reference Books 2. BIMALJAISWAL, InternationalBusiness, HPI
Mode of Evaluation InternalandExternalExaminations
Recommendation by 30-03-2019

Board of StudiesOn
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Date of approval by the 13-07-2019
Academic Council
Unit- BL Employability
wiseCourseOu  |Descriptions Leve [(Emp)/Skill(S)/Entrepreneurs
tcome 1 hip(Ent)/None
(Use, for morethan One)
CO1 To understand the overview, evolution 2 Ent/Emp/S
anddifferentapproachesofinternationalbusiness.
CO2 Tounderstandandapplythedifferenttheoriesofint 3 Ent/Emp/S
ernationaltrade.
CO3 Tounderstandthemodesofinternationalbusiness 5 Ent/Emp/S
and analyze the working
ofinternationalfinancialinstitutions..
CO4 Toremembertradeblocsandunderstandthethebu 4 Ent/Emp/S
Siness centres and analyzethe benefits.
CO5 To understand about international 4 Ent/Emp/S
productionand logistics management
andevaluation ofinternationalbusiness.
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CourseOut ProgrammeQOutcomes ProgrammeSpecificOu
comes tcomes

PO1 [PO2 (PO3 [PO4 |PO5S |PO6 |PO7 |PO8 |PO9 |PO10 |PSO1 ([PSO2 |PSO3
2 1 1 3 2 3 2 1 1 2 2 2 2
CO1
2 1 2 1 2 1 2 3 1 2 2 1 1
CO2
1 2 2 1 1 1 1 1 1 3 2 3 3
CO3
2 3 3 1 1 2 2 1 1 3 3 2 1
CO4
3 3 1 1 3 1 1 2 2 3 2 1 2
COS5
2 2 1.8 1.4 1.8 1.6 1.6 1.6 1.2 2.6 2.2 1.8 1.8
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BB3405 Title: CompanyLaw LTPC
4004
Version No. 1.1
CoursePrere None
quisites
Objectives The purpose of this paper is to familiarize the students
withthe meaning, scope and the sources of company law
inIndia.Enhancingthelevelofstudentswithreferenceto
Understanding of regulation of company.
Expected Students will know an advanced and integrated
Outcome Understanding of company law and understand the impact off
these laws on business.
Unit No. UnitTitle No. of
hours
(per Unit)
UnitI IntroductionofCompanyLaw 9

Company- Meaning, Characteristics and:types of company, Private limited
Company,PubliclimitedCompany, Liftingofthecorporateveil,Differencebetweencompanyan
dpartnership,Company LawinIndia.Introductionofcompanyact2013.0PC, Latest
amendmentsincompaniesAct2013

UnitII ] FormationofCompany \ 9
Incorporation of Company,-Mode of incorporation of company,SPICE+, Document to
befiledwiththeregistrar;Effectofregistrationof company,promoterroleof promoters of
company.LegalStatusandRightsofPromoters, CIN.

Unit III Memorandum of 8
Association&Articleofassociation

Memorandum of Association: Meaning, and importance of memorandum for
company,Contents ofmemorandum,Alterationofmemorandum,Doctrineof
ultravires,Articleof

Association meaning and concept, content of Article,Alteration of article,E.MOAVs.E.AOA.
UnitlVv Prospectus & Company 8
Management

Prospectus: meaning, dating of prospectus, registration of prospectus, Contents
ofprospectus, Directors: Definition, number of Directors, Appointment of
Directors,Position ofDirectors,Powersof
directors,dutiesofdirectors,Kindsofprospectus,DIN,

process&amp;eligibilityto getDIN

UnitVv Meetings & Winding Up of 8
Company
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Meetings: Notice of meeting, ordinary business and special business, Quorum for meeting,
hairman of the meeting, Minutes of meetings, Winding Up of company: Meaning, modes of
winding up, grounds for compulsory windingup, procedure of winding up by the court.
Winding upco mmittee,report of winding up,ordinary Resolution & specialresolution.

TextBooks 1. N.D.Kapoor, Elements of MercantileLaw, Sultan Chand&Sons.
2. G.K.Kapoor, Company Law,Taxmann PublicationPvt.Ltd.

Reference 1.K.C.Garg, Company Law,Kalyani Publishers.

Books

Mode InternalandExternal Examination

ofEvaluati

on

Recommendatio | 30.03-2019
n byBoardof
Studieson

Date of approval | 13-07-2019
by the Academic
council
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Unit- BL Employability
wiseCour Descriptions Level | (Emp)/Skill(S)/Entrepren
seOutco eurship(Ent)/None
me (Use,formorethanOne)
co1 Tounderstandbasicoverviewofthecompaniesact 2 Ent/Emp/S
2013.
CO2 To recognize how to promote and 3 Ent/Emp/S
incorporatethebusiness
And what are the legal formalities.
Cco3 To know the role and importance of MOA 2 Ent/Emp/S
andhowtheactivityofcompanygovernbyAOAand
MOA.
co4 Toprovidealearningaboutthedifferenttypesofcom |4 Ent/Emp/S
pany’s prospectus and the charter of thecompany.
CO5 To extend the knowledge of the company howthe |4 Ent/Emp/S
meeting are conducted in the companies.To gain
knowledge of shares and how thecompany wind
up, what are the
events of the winding up.
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CourseO ProgrammeQutcomes Programme
utcomes SpecificOutco
mes
PO1 PO2 | PO3| PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | PO10 | PSO1 PS02 PS03
2 1 2 1 2 3 2 2 1 2 2
co1
2 2 3 2 2 2 1 2 2 1 1 2
Ccoz2
2 2 2 3 2 2 1 2 2 2 2 3 2
Co3
2 2 2 3 2 2 2 2 1 1 3 2 3
Cco4
3 3 3 3 2 2 2 2 1 1 3 3 2
CO5
2.2 2.2 2. 3 2 2 1.4 1.4] 1.6] 1.6 2 2.2 2.2
2
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VP3401 Title:Numerical Ability LTPC
1022
Version No. 1.0
Course Nil
Prerequisites
Objectives To provide an understanding of the basic quantitative aptitude and underlying concepts of
numerical ability.
Unit No. Unit Title No. of
hours (per
Unit)
Unit I Square , Square root , Cube , Cube root ,, H.C.F. and L.C.M Simplification , Percentage 06
Unit II- Average,Simplelnterest, CompoundInterest,Partnerships 07
Unit III- Time and Work , Problem on Ages, Boats and Streams, Profit and Loss, Problem on Trains 07
Unit I'V- Time Speed and Distance, Problem on Trains ,Volume and Surface Areas, Pipes and Cisterns, 08
Unit V- Linear Equations in Two Variables, Quadratic Equations, algebra, Trigonometry 08
Suggesting 1. R.S. Aggarwal, “Objective Arithmetic.” S. Chand & Company New Delhi.
Readings 2. R.S. Aggarwal, “Verbal and Non-Verbal Reasoning.” S.Chand & Company New Delhi
3. R.S. Aggarwal, “Quantita Aptitude.” S. Chand & Company New Delhi
4. R.D. Sharma, “Senior Secondary Mathematics” Vol: 1 and Vol: 2 New Delhi
Mode of Internal and External Examinations
Evaluation
Recommendation
by Board of 30-03-2019
Studies on
Date of approval 13-07-2019

by the Academic
Council
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Unit- BL Employability
wiseCourseOu Descriptions Leve [(Emp)/Skill(S)/Entrepreneurs
tcome | hip(Ent)/None
(Use, for morethan One)
COl This program lead to improve numerical skills 2 Ent/Emp/S
of the students to do calculative partin
short period of time.
CcO2 Understanding of directions, blood relations, 3 Ent/Emp/S
ranking,coding- decoding,calendar,clock enhance
the analyzing power of students
CO3 Draw conclusions or make decisions in 5 Ent/Emp/S
Quantitatively based situations that are dependent
upon multiple factors.
CO4 Students will draw conclusions and/or make 4 Ent/Emp/S
decisions by analyzing and/ or critiquing
mathematical models.
COs5 This will be helpful for written exam of various 4 Ent/Emp/S
companies
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CourseOut ProgrammeQOutcomes ProgrammeSpecificOu
comes tcomes
PO1 | PO2 | PO3 | PO4 | POS5 | PO6 | PO7 | PO8 | PO9 | PO10 | PSO1 | PSO2 | PSO3
2 1 1 3 2 3 2 1 1 2 2
2 2

CO1

2 1 2 1 2 1 2 3 1 2 2 1 1
CcO2

1 2 2 1 1 1 1 1 1 3 2 3 3
CO3

2 3 3 1 1 2 2 1 1 3 3 2 1
CO4

3 3 1 1 3 1 1 2 2 3 2 1 2
CO5

2 2 1.8 1.4 1.8 1.6 1.6 1.6 1.2 2.6 2.2 1.8 1.8
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BB3407 Title:FinancialServices LTPC
4004

VersionNo. 1.0

Course None

Prerequisites

Objectives Toprovideabasisofunderstandingtothestudentswithreference

to working offinancial servicesanditsrelatedareas.

Expected Oncompletionofthesyllabithestudentwillunderstandthebasicasp

Outcome ectsoffinancialservices.

Unit No. No.of

UnitTitle Hours

(per
Unit)

UnitI Introduction 08hrs

MeaningandConcepts,Need for Financial Services,Various Types of Financial Services,Fund Based and
Non Fund based,Characteristics and Role ofFinanciallntermediaries.

UnitlI | DepositoriesandFinancialServices | 09hrs
CommercialBanksandtheirChangingRole,FunctioningofBanks,FinancialServicesandBankingSystem.Non
Depository

Insltitutions:Finance Companies and Mutual Funds and Pension Funds-Financial Services and Their
Role.

Unit III | MerchantBankingandVentureCapital | 08Hrs

The Concept of Merchant banking Services of Merchant bankers, Merchant Banking in India-
RulesRegulationManagementofCapitallssues,FixedDepositsandDebenturelssues,VentureCapital -

TheConceptandCharacteristics,GrowthofVentureCapital
ServicesinIndia.

UnitIV | LeasingandFactoring | 09 Hrs

Leasing:Concept, Types,LegalandTaxAspects, Factoring in India,Hire-
Purchase,LeaseStructuring.Factoring:Concept

And Characteristics, Types ofFactoringin India,factoring and Bill Rediscounting. Forfaiting: Meaning
and Mechanism of For faiting.

UnitV | CreditRatingServices | 08 Hrs
Concept, Typesandsignificance,FunctionofCreditRatingAgencies,CreditRatingAgenciesinIndia,
ProcessofCredit-Rating.

TextBooks 1. KhanM.Y: Financial Services and
System(2008),McGrawHillPublishingCom pany,NewDelhi.

2. CliffordGomez, Financial Markets, Institutions management-
ARiskmanagementApproach,6ed.,McGrawHillPublishingCompanyNew
Delhi.

3. Sharma, Management of Financiallnstitutions:With Emphasis on
Bank and Riskmanagement,PrenticeHallofIndia, NewDelhi.

Reference 1. Bhole L.M.: Financial Institutions and

Books Markets,thed.,McGrawHillCo. NewDelhi,2008.

2. AnthonySaunders, Financial Markets and
Institutions,4,NewDelh i.ed.,McGrawHill Publishing Company.

Mode of Internal and External
evaluation
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ofMerchant Banking, Acquaint with Legal
procedure andFinancial Aspects of Factoring &
Forfeiting and ToDevelop the ability to apply
the techniques in

decisionmakingof Financial services

Dateofapproval by the 13-07-2019
Academic
Council
BL Employability
Unit- Descriptions Leve [(Emp)/Skill(S)/Entrepreneurs

wiseCourseOu 1 hip(Ent)/None

tcome (Use, for morethan One)

CO1 To enable students understand concepts of 2 Ent/Emp/S
FinancialServices,ElicitknowledgeonVentureCa
pitalFunds

CO2 To enable students to understand concepts of 3 Ent/Emp/S
CreditRatingAgencies, Acquaintwiththelnvestin
g,Controllingand Regulatingservices

CO3 TofacilitatestudentstoanalyzeconceptsofComme 5 Ent/Emp/S
rcialBanking & Mechanism, Understand the
Functioning
ofBanks,FinancialServicesandBankingSystem

CO4 ToenablestudentsanalyzeconceptsofBillsDiscoun 4 Ent/Emp/S
tingMechanism

CO5 To enable students to understand the Mechanism 4 Ent/Emp/S
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CourseOut ProgrammeQOutcomes ProgrammeSpecificOu
comes tcomes
PO1 | PO2 | PO3 | PO4 | POS5S | PO6 | PO7 | PO8 | PO9 | PO10 | PSO1 | PSO2 | PSO3
CO1 2 1 1 3 2 3 2 1 1 2 2 2 2
CcO2 2 1 2 1 2 1 2 3 1 2 2 1 1
CO3 1 2 2 1 1 1 1 1 1 3 2 3 3
CO4 2 3 3 1 1 2 2 1 1 3 3 2 1
CO5 3 3 1 1 3 1 1 2 2 3 2 1 2
2 2 1.8 1.4 1.8 1.6 1.6 1.6 1.2 2.6 2.2 1.8 1.8
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BB3408 WebdesigningandDevelopment LTPC
4004
VersionNo. 1
Course Basicsofcomputer
Prerequisites
The Web Designing Concept standard has a muchbroader goal to describe the content styling
andapplicationinterfacesbehindaW pagewhenit'sloaded if]
Objective yourbrowser.Morespecifically, HTMLS5establishes asinglesyntaxfor interactingwith
alltheelementsthat

Webpagehasloadedintoyourcomputer'smemory.

This exposure will enable the students to enter

Expected theirprofessionswithconfidenceliveinaharmoniousway and

Outcome contributetotheproductivity.

Unit No. UnitTitle No.ofHrs
Unitl Introduction 5

IntroductiontoWebDesigningconcepts,ApplicationofWebDesigning,InternetTechnologiesintroduct
ion,internetOverview,Intranet Overview,Extranet,InternerReferenceModel,Internet
DomainSystem.

Unit2 WebDevelopmentIntroduct 4
ion
Website Overivew,Website Types,Website Designing, Website Development,Website Publishing,
Website URL Registration ,WebsiteHosting.

Unit3 | IntroductiontoHTML | 4
HtmlIntroduction,HTMLeditors,HTMLBasics,Elements, HTMLAttributes,HTMLheadings
,HTML Paragraph,HTMLStyles,HTMLFormatting, WebPageDesign.

Unit4 | IntroductiontoCSS | 6
CSS Introduction,CSS Syntax ,CSS Colors ,CSS Background ,CSS Borders ,CSS Margins ,

CSSpadding, CSSheight
/Width,CSS integration with Webpage.

Unit5 | WebsiteOptimization | 5
Introduction to Website Optimization, Image Optimization, Website optimization Analysis
,Google Tools for Website optimization Analysis,Website Listingin Search Engine.

TextBo LearningWebDesignbyJlenniferNiederstRobbins
oKs ResponsiveWebDesignwithHTML5andCSS3,byBen Frain
ThePrinciplesofBeautifulWebDesign,byJasonBeaird Logo,
Font & Lettering Bible, by LeslieCabarga
Refere
nceBoo
ks
Mode i InternalandExternalExamination
ofEvaluati
on
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Recommended by 30-03-2019
Board of
Studi
es on
Date of Approval 13-07-2019
bythe
AcademicCouncilon
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Unit- BL Employability
wiseCourseOu  [Descriptions Leve [(Emp)/Skill(S)/Entrepreneurs
tcome | hip(Ent)/None
(Use, for morethan One)

CO1 To understand basic overview of theWeb designing, |2 Ent/Emp/S

development and Internet.
CO2 3 Ent/Emp/S

To understand thevarious methods, approaches of

Web Development.
CO3 5 Ent/Emp/S

Tounderstand the varioustags, attributes used in H

TML and apply to create a webpage
CO4 To understand the various HTML tags, 4 Ent/Emp/S

attributes and used it with CSS and apply to

create an attractive webpage.
CO5 4 Ent/Emp/S

To understand the website optimization and overview

of SEO.
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ProgrammeOutcomes P
rogramme
CourseOu SpecificOutcome
tcomes S
POl PO2 PO3 PO4 PO5 PO6 PO7 POS PO9 | PO10| PSO1| PSO2| PSO3
3 2 3 2 3 2 2 3 2 3 3 2 3
Co1
3 2 2 2 2 2 2 2 2 2 2 2 3
CcO2
2 2 2 2 3 2 2 2 2 2 3 2 2
COo3
3 3 3 3 3 3 3 3 2 2 3 3 3
CO4
2 2 2 2 2 2 2 3 2 2 2 2 3
COs
2.6 2.2 2.4 2.2 2.6 2.2 2.2 2.2 2 2.1 2.6 2.2 2.8
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BB3409 Title:ConsumerBehavior LTPC
4004

Version No. 1.1

CoursePrerequisite MarketingManagement

Objectives The objective is toanalyse personal, socio-cultural,

andenvironmentaldimensionsthatinfluenceconsumerdecision s making and
to enable students in designing

And evaluating the marketing strategies based on fundamentals ofconsumer
buying behaviour.

ExpectedOut On completion of the subject the student will be able todemonstrate how
come knowledge consumer behaviour can be applied to marketing and will be able
to identify and expl the factors which influence consumer behaviour.

Unit No. UnitTitle No. of
hour(per
Unit)
Unitl IntroductiontoConsumerBehaviour 8

Definition, Nature, Scope, Consumer Behaviour’s Applications in Marketing, Consumer research process — Defining
Research Objectives,Collecting & Evaluating Secondary Data,Primary Research Design,Collecting Primary Data,
Analysing Data & Report Preparation.

Unitll | FactorsaffectingConsumerBehaviour [ 7

Factors influencing Consumer Behaviour— External Influences — Culture, Sub Culture,
SocialClass,ReferenceGroups,Family,Internallnfluences—Needs&Motivations,Perception,
Personality,Lifestyle, Values,Learning, Memory,Beliefs&Attitudes.

Unit 11 |ConsumerDecisionMakingProcess | 6
Typesof consumerdecisions, Consumer Decision Making Process,Buying pattern in the new digital era.

UnitlV |ConsumerMotivation&Personality | 9
ConsumerMotivation—Needs,Goals,Motivearousal, Maslow’sHierarchy of Needs,Freud’s Theory of
Motivation , Consumer Personality — Self-concept theory, Psychoanalytic Theory,Neo-FreudianTheory,
TraitTheory.

UnitV Marketing Communications and 10
DecisionMakingModels

Marketing Communication Process, Types of Communication systems —

Interpersonal,Impersonal,PersuasiveCommunication,Consumer DecisionMakingModels— BlackBox
Model-Economicmodel-Howard&Shethmodel,Nicosia Model.

TextBooks 1. Sati Batra and S H Kazmi, Consumer Behaviour — Text and cases,Excel
B .
2. 9§aNWyr, Consumer Behaviour,Himalaya Publishing House.
ReferenceBooks 1. anLGandKanuk LL,

nsumerBehaviour,PrenticeHallNewDelhi
oger D. Black Well, Paul W. Miniard, James F. Engel,
ConsumerBehaviour,Cenagelndia Pvt.Ltd.

Mode of Internal(40 marks)
Evaluation External(60 marks)
Quantum Univers us (Batch 2019-2022)
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Recommendation
by Board of Studies on

30-03-2019

Date of
approval by
the
Academcouncil

13-07-2019
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Unit- BL Employability
wiseCourseOu  [Descriptions Leve [(Emp)/Skill(S)/Entrepreneurs
tcome | hip(Ent)/None
(Use, for morethan One)
CO1 To understand and analyze the behavior of 2 Ent/Emp/S
Indianconsumersandvariousdisciplinesinvolved
inthestudy ofconsumer behaviour.
cOo2 Tounderstandandapplythe 3 Ent/Emp/S
Various consumer behavior models in the study of
consumer behaviour.
CO3 To evaluate the consumer learning process and 5 Ent/Emp/S
consumer attitude formation.
CO4 To apply the consumer decision making process 4 Ent/Emp/S
Andanalyze the influence of familyand reference
groups on consumer behaviour.
CO5 4 Ent/Emp/S
To understand thelndustrial buying behavior and
apply the Industrial buying process.
ProgrammeOutcomes Programme
CourseO SpecificOutcome
utcomes S
POl PO2 PO3 PO4 PO5 PO6 PO7 POS PO9 | PO10 | PSO1 | PSO2 | PSO3
3 2 3 2 3 2 2 3 2 3 3 2 3
COl1
3 2 2 2 2 2 2 2 2 2 2 2 3
CO2
2 2 2 2 3 2 2 2 2 2 3 2 2
COo3
3 3 3 3 3 3 3 3 2 2 3 3 3
CO4
2 2 2 2 2 2 2 3 2 2 2 2 3
CO5
2.6 2.2 2.4 2.2 2.6 2.2 2.2 2.2 2 2.1 2.6 2.2 2.8
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BB3410 Title: PerformanceAppraisal L TPC
4004
VersionNo. 1.0
CoursePrerequisit INone
es
Objectives The purpose of this paper is to make aware of the students with the meaning, type
and importance of performance management in the Organization.
ExpectedOutcome Students will know about the different performance appraisal methods and
mechanism of performance management.
Unit No. [UnitTitle INo.ofhours
(perUnit)
Unit [ Introduction 8

lesandservice),IssuesandProblemsinPerformanceManagement.

Meaning,ObjectivesandscopeofperformancemanagementRoleofperformancemanagement,Characteristicsofan ideal
performancemanagementsystem,PerformanceManagementindifferenttypesoforganizations(manufacturing,sa

UnitIl

MeasuringPer
formance

Determinantsofperformance,performancedimensions,approachestomeasuringperformance,diagnosingcauseso
Fpoor performance, differentiating task from contextual performance, Performance Measurement Approaches. Pro
cessofPerformance Management.

(UnitIII

EmployeeBe

havior&Empl

oyeeDevelop
ment

ndemployee

development:PersonalDevelopmentplans,360-degreefeedbackasadevelopmentaltool;

Relationshipbetweenperformancemeasurementsystemsandbehavior;Influenceofindividualandgroupbehavioro
nperformance. Accountabilityissuesarisingoutofperformancemeasurementsystems. Performancemanagementa

UnitlV

Performance
Management
Methods

'Wide performance improvement. Performance evaluationmethods

PerformanceConsulting:Concept,theneedforperformanceconsulting,Roleofperformanceconsulting,anddesigni ngand
usingperformancerelationshipmaps,contractingforperformanceconsultingservices,implementingorganization-
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Unit V

CurrentDevel

opmentsandE

merginglssue

sinPerforman

ceManageme
nt

8

performance management. Studying the impactofchangeinorganization’sstructure, Talentmanagement

|Applicationofvalue-based management approaches to performance management. Modern performance measurement
frameworks: Six Sigma, Forced ranking Balanced Score Card. Contemporary issues in

Text Books T.N.Chhabra Human resource Management, Dhanpat Rai&Co.
Herman Aguinis, Performance Management.Pearson Education.
ReferenceBooks 1.Rao T.V.,Appraising and Developing Managerial Performance.Excel Books.
Modeof Evaluation  [Internal and External Examination
Recommendation 30-03-2019
byBoard
ofStudieson
Date of approval 13-07-2019
bythe
AcademicCouncil
Unit- BL Employability
wiseCourseOu Descriptions Leve |(Emp)/Skill(S)/Entreprencurs
tcome 1 hip(Ent)/None
(Use, for morethan One)

CO1 Tounderstand the meaning and basics of performance |2

management system.
CO2 3

To understand the process of performance

management system.
CO3 To understand the impact of individual and group 5

behavior on performance.

Tounderstand relation between behavior and

performance management.
CO4 Toanalyze thevarious performance evaluation met |4

hods.To evaluate performance management system.

To understand performance consulting.
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COS5

To study the Application of value-based
managementapproachestoperformancemanage
ment.impactofchangein organization’sstructure

Ent/Emp/S
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Programme Outcomes Programme

Course Specific Outcomes
Outcome

POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | POI0O | PSO | PSO | PSO
S 1 2 3
Col 3 2 3 2 3 2 2 3 2 3 3 2 3
cOo2 3 2 2 2 2 2 2 2 2 2 2 2 3
COo3 2 2 2 2 3 2 2 2 2 2 3 2 2
CO4 3 3 3 3 3 3 3 3 2 2 3 3 3
CO5 2 2 2 2 2 2 2 3 2 2 2 2 3

2.6 2.2 2.4 2.2 2.6 2.2 2.2 2.2 2 2.1 2.6 2.2 2.8
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DetailedSyllabus
SEMESTERS
BB3501 Title: Business Ethics LTPC
4004
Version No. 1.0
Course Prerequisites None
Objectives This course introduces Business ethics as the modern managerial approach to
ethical questions in business environment.
Expected Outcome It gives understanding of main theoretical concepts and also developing skills of
identification, analysis and permission of ethical dilemmas on a workplace and
managing ethics in organizations.
Unit No. Unit Title No. of hours
(per Unit)
Unit | Introduction 08 hrs

Business Ethics: Introduction, Business Ethics and Management, Business Ethics and Moral Obligations; Corporate Social
Responsibility

Unit 11 | Organization Culture and ethics | 09 hrs

Ethical Issues related with Advertisement and Marketing; Secular versus Spiritual Values in Management, Work Ethics, Stress at
Workplace

Unit 1T | Ethical Issues in the Era of Profit Making | 09Hrs
Relevance of Values in Management; Gandhian Approach in Management and Trusteeship; Social Values and Political
Environment, Ethical Issues in Capitalism and market systems.

Unit IV | Observance of Ethical Values In Competitive Environment | 08Hrs
Relationship between Ethics & Corporate Excellence-Corporate Mission Statement, Code of Ethics, Organizational Culture,
TQM

Unit V | Corporate Social Responsibility | 07Hrs
Corporate Social Responsibility-Social Responsibility of business with respect to different stakeholders, Arguments for and
against Social responsibility of business, Social Audit.

Text Books 1. C.S.M. Murthy, “Business Ethics”, Himalaya Publishing House, latest edition.

2. Lara P. Hartman, Perspectives in Business Ethics”, Tata McGraw-Hill Publishing Co, Ltd.,
Second Edition, latest edition

Reference Books 3. Banarjee R.P. “Ethics in Business and Management-Concepts and Cases”,
Himalaya Publishing, House. latest edition
4. S.K. Chakraborty, “Management by Values” Oxford University Press Publication

latest edition .

Internal (40 marks)
External (60 marks)

Mode of Evaluation
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Recommendation by
Board of Studies on 30-03-2019
Date of approval by
the Academic 13-07-2019
Council
Unit- wise BLLevel Employability
Course Descriptions (Emp)/Skill(S)/Entrepre
Outcome neurship(Ent)/None
(Use, for morethan One)
COl1 To understand and aware about concept of business 2 Ent/Emp/S
ethics and importance of it into business environment
CcO2 To understand and applyethical concepts in to different |3 Ent/Emp/S
function of management.
CO3 To understand and apply Ethical concept in business in |2 Ent/Emp/S
decision making.
CO4 To understand, apply principles of business ethics and 3 Ent/Emp/S
alsoaware the students to different approaches of ethics
in management.
CO5 To aware, understand and apply the principles of 3 Ent/Emp/S
Corporate Social Responsibilityand its relevant for
business.
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Course Programme Outcomes Programme Specific
Outcomes Outcomes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | PO10 | PSO1 | PSO2 PSO3
2 1 2 2 2 3 1 1 1 1 1 2 1
CO1
3 2 2 2 3 2 2 1 1 1 1 1 2
CcO2
2 3 1 3 1 1 3 2 2 3 1 1 1
COo3
2 1 2 2 1 2 2 2 2 2 2 2 2
CO4
2 2 1 2 2 1 2 1 1 1 1 2 1
CO5
2.2 1.8 1.6 2.2 1.8 1.8 2 1.4 1.4 1.6 1.2 1.6 1.4
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BB3502 Title: PROJECT MANAGEMNT LTPC
4004

Version No. 1.0
Course Prerequisites  |None

Objectives To aware and adopt methodology of Project Management.
Expected Outcome  [Students will able to create basic understanding of the functions
of
establishment under project management regime.
Unit No. Unit Title No. of hours
(per Unit)
Unit [ Introduction to Project Management 7 Hours

Project, Project management , Objective and Importance of Project Management , Tools and Techniques of
project management ,Project Vs Operation, Project Manager, Qualities of Project manager, Project
management Team.

Unit 11 [ldea and screening of Project Management 19 Hours
Project life cycle, Phases of Project, Generation of idea and Screening of Project, Types of Projects, Tender
Management-Contract , Memorandum of understanding, Government E- tendering Process.

Unit 111 [Analysis of Project management 19 Hours
Technical Analysis- Location, Plant and machinery, Production capacity, Building and Structure,
Technology

selection.

Market Analysis-Demand Potentiality, market strategy, Pricing strategy and Competitor analysis.

Legal Analysis , Social cost Benefit Analysis, Environmental analysis(kyoto protocol )

Unit [V [Financial Viability of Project [10Hours
Financial Statement Analysis, Capital Budgeting, Opportunity cost, Relevant and Irrelevant Cost, Capital
Structure , Investors and Financer ,Down side risk of Project management, Working capital . DPR.

Unit V |Pr0j ect Handling & Controls |8 Hours

PERT and CPM, Time Management Strategies ,Monitoring and Controlling of Project management, Pre
and Post Audit
Abandonment Analysis , TQM, Six Sigma, Lean Management, Cluster Development.

Text Books 1.Haarold Kerzner, Ph.D., Project Management , A Systems Approach to Planning,
Scheduling, and Controlling, Publisher- John Wiley & Sons
Reference Books 1.Chandra and Prassnna — Project Planning Analysis. Mac Graw Hill, education.

Mode of Evaluation |Internal and External

Recommendation by

Board of Studies on 30-03-2019
Date of approval by

the Academic 13-07-2019
Council
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Unit-wise BL Level Employability (Emp)/
Course Descriptions Skill(S)/
Outcome Entrepreneurship
(Ent)/ None
(Use, for morethan
One)
CO1 Understand basic concepts of project planning & 2 Ent/Emp/S
management
CO2 Identify project life cycle and various types of projects | 3 Ent/Emp/S
CO3 Students will understand parameters like technical 2 Ent/Emp/S
analysis, market analysis, environmental analysis,
social cost benefit analysis
CO4 Analysis of financial viability of a project. 3 Ent/Emp/S
CO5 Understand regarding monitoring and controlling 3 Ent/Emp/S
activities in projects
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Course Programme Outcomes Programme Specific
Outcomes Outcomes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | PO10 | PSOl PSO2 PSO3
3 1 1 1 2 3 1 3 3 3 3 2 3
COl1
2 2 3 1 3 3 3 3 2 1 2 3 2
CO2
3 3 2 2 2 2 3 2 3 2 2 2 1
CO3
3 3 3 2 3 3 3 2 2 2 1 2 2
CO4
3 2 3 3 2 3 2 2 2 2 2 2 2
CO5
2.8 2.2 2.4 1.8 2.4 2.8 2.4 2.4 2.4 2 2 2.2 2
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VP3501 Title: Numerical Ability LTPC
1022

Version No. 1.0

Course Prerequisites Nil

Objectives The objective of conducting Logical Reasoning tests is to check if
candidates have the adequate problem solving and analytical skills
needed in an organization.

Expected Outcome students will demonstrate an enhanced ability to draw logical
conclusions and implications from the analysis of an issue or
problem.

Unit No. Unit Title No. of hours

(per Unit)

Unit I Square , Square root , Cube , Cube root ,, H.C.F. and L.C.M 6
Simplification Percentage

Unit 11 Avexrage, Simple Interest, Compound Interest, Partnerships , Unit 8
digit

Unit 111 Time and Work , Problem on Ages, Boats and Streams, Profit and 6
Loss, Problem on Trains

Unit IV Time Speed and Distance, Problem on Trains ,Volume and 8
Surface Areas, Pipes and Cisterns,

Unit V Linear Equations in Two Variables, Quadratic Equations, algebra, 6

Trigonometry

Reference Books

1. R.S. Aggarwal, “Objective Arithmetic.” S. Chand & Company New

Delhi.

2. R.S. Aggarwal, “Verbal and Non-Verbal Reasoning.” S.Chand & Company

New Delhi

3. R.S. Aggarwal, “Quantitative Aptitude.” S. Chand & Company New Delhi
4. R.D. Sharma, “Senior Secondary Mathematics” Vol: 1 and Vol: 2 New Delhi

Mode of Evaluation

Internal and External Examinations

Recommendation by 30-03-2019
Board of Studies on
Date of approval by the 13-07-2019

Academic Council
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Unit-wise BL Employability (Emp)/
Course Descriptions Level Skill(S)/ Entrepreneurship
Outcome (Ent)/ None
(Use, for morethan One)
COl This program leads to improve advance numerical skills of the Ent/Emp/S
students to do calculative part in short period of time.
CO2 Understanding of advance question of directions, blood relations, Ent/Emp/S
ranking, coding-decoding, calendar, clock enhance the analyzing
power of students.
CcOo3 Understanding how person efficiency impact on TIME AND Ent/Emp/S
WORK, And let to know the power of compounding in
COMPUND INTEREST, also Know about the percentage
calculation in various aspects.
CO4 Calculate advance problem of Time Speed and Distance in various Ent/Emp/S
aspects,, how Selling price and Cost price lead to profit or lose.
CO5 With the help of this student can qualify for various competitive Ent/Emp/S
exams (BANK, SSC, POLICE, DEFENCE, ETC.) This will be
helpful for written exam of various companies.
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Course Programme Outcomes Programme Specific
Outcomes Outcomes
PO1 | PO2 | PO3 | PO4 | POS5 | PO6 | PO7 | PO8 | PO9 | PO10 | PSOI1 | PSO2 | PSO3
2 2 2 3 3 2 1 1 1 1 1 1 2
COl1
3 1 1 2 2 2 2 1 1 2 2 2 2
CcO2
2 2 2 1 2 1 2 1 2 2 1 1 1
CO3
2 2 2 2 2 2 2 1 3 1 1 2 2
CO4
2 2 2 2 3 3 2 2 2 2 2 1 1
COs5
2.2 1.8 1.8 2 2.4 2 1.8 1.2 1.8 1.6 1.4 1.4 1.6
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BB3503 Title:RiskManagementandInsurance LTPC
4004

VersionNo.

CoursePrerequis  [None

ites

Objectives Tounderstandtheknowledgeofrisk,riskmanagement,insurance,and

reinsurance.

Expected IAftercompletionofthispaperstudentswillbeabletounderstandbasic

Outcome )Andadvancedknowledgeofriskmanagementandinsurance.

UnitNo. [UnitTitle INo.ofhours
(perUnit)

Unitl RiskandUncertainty 08Hrs

Concepts,Causes,Degree,Classification,andCostInsurableRisk,RiskandEconomicDevelopment,Psychology
andAttitudetowards Risk,ManagingRisk and Uncertainty, CashFlowatRisk,Valueat Risk

UnitlI RiskManagementanditsmanagerialaspects 10Hrs

Risk Management- Concept, Evolution, Purpose, Scope, Importance and its Future. Role of Risk Management in
Economic Growth,R isk Management Function, RiskManager.
Managerial Aspects-Goals, Identification, Evaluation, Risk Response, and Plan Administration.

UnitIII Insurance 09Hrs

Nature, Purpose, Functions, Classification and Scope, Limitations, and Production Process, Risk and Insurance,
Economic Development and Insurance,Insuranceas a Social Security Tool, Economics of Insurance.

UnitlV |InsuranceC0ntract |10Hrs

Nature— Subject Matter of Insurance and Subject Matter of Contract of Insurance,Salient Features of IRDA
Act,Special Fe atures of Ayushmaan Bharat, Pradhan Mantri Jeevan Jyoti BimaYojana,and Documents.
Payment of Premium,E-Insurance Policy and Insurance Repositories, KYCN or msand Anti- moneyLaundering
Guidelinesfor

Insurers.

UnitV ReinsuranceContract 07Hrs

Meaning and Purpose, Forms and Types- Facultative, Treaty, Proportional, and Non-
Proportional, National Reinsurer-Gic.InsuranceCompaniesasConsumers.
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reinsurance, different type of reinsurance and reinsurance in
Indian prospecti e.

TextBooks P.K.Gupta.—Insurance and Risk Management (HimalayaPublishingHouse). M.N.Mishra—
Principles and Practices of Insurance (S.ChandandSons).
S.Arunajatesan&T.R.Viswanathan— Risk Management and Insurance
(MacmillanPublishersLtd, 2009).

ReferenceBooks  |E.RejdaGeorge—Principles of Risk Management and Insurance (Pearson Education). F.Crane—
Insurance Principles and Practices (JohnWileyandSons, NewY ork).

Modeof Internal(40marks)

Evaluation External(60marks)

Recommendatio  30-3-2019

nbyBoardofStud

ieson

Dateofapproval

bytheAcademic 13-07-2019

Council

Unit- BLLevel |Employability
wise Descriptions (Emp)/Skill(S)/Entrepreneu
Course rship (Ent)/None
Outcome (Use, for morethan One)
COl1 To understand and aware students about concept of risk 2 Ent/Emp/S

And uncertaintyalso explainitstypes.
CO2 To understand, apply and analysis of risk management 3 Ent/Emp/S

Process andmanagerial aspectassociated withit.
CO3 To understand and aware the principle s of insurance,types of |2 Ent/Emp/S

insurance and also importance of insurance in india.
CO4 To understand, apply and aware students regarding element 4 Ent/Emp/S

Of insurance contract along with other related regulations.
COS5 Tounderstand and aware the students about concept of 4 Ent/Emp/S
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Course Out  |Programme Outcomes Programme
comes SpecificOutcomes
PO1 |PO2 [PO3 |PO4 [PO5 |PO6 [PO7 [PO8 [PO9 [PO10 [PSO1 [PSO2 [PSO3
1 1
2 2 2 3 1 2 1 1 1 1 2
COl1
1 1 1 2 2 2 2 1 1 2 2 2 2
cOo2
2 2 2 1 2 1 2 1 2 2 1 1 1
COo3
1 1 1 1 2 2 1 1 3 1 1 2 2
CO4
1 1 2 2 1 3 2 2 2 2 2 1 1
CO5
1.4 1.4 1.6 1.8 1.6 2 1.6 1.2 1.8 1.6 1.4 1.4 1.6
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BB3504 Title:WorkingCapitalManagement LTPC 4
004

VersionNo.

CoursePrerequisit None
es

Objectives To have a basic understanding of the concept and importance of sound
working capital strategies of a firm.

ExpectedOutcome  |On completion of the syllabithe student will gain an insight of the impact of
working capital policies relating to Cash management, inventory and receivabl
es management on firm’s profitability and to know the sources of
workingcapital financing

UnitNo. UnitTitle No.othours(perUni
t
)

Unitl Introduction to Working Capital 10Hrs

Nature,Scope and Definition of WorkingCapital, Working Capital Cycle,Assessment and Computation of Working Capital
Requirement, Profitability—Liquidity Trade-Off, Working Capital Policy- Aggressive & Defensive,Overview of Working
Capital Management.

UnitIl ‘Accounts Receivables Management and Factoring ‘8Hrs

Receivables:Nature & Cost of Maintaining Receivables,Objectives of Receivables Management,Factors Affecting Size of
Receivables, Policies for Managing Accounts Receivables, Determination of Potential Credit Policy Including
Credit Analysis, Credit Standards, Credit Period,Credit Terms, Factoring: Types and Benefits.

UnitIII ‘InventoryManagement ‘8Hrs

Inventory, Need for Monitoring & Control of Inventories,Objectives of Inventory Management,Benefits of Holding Invent
ory, Risks and Cost sAssociated with Inventories,InventoryManagement,Minimizing Cost in Inventory, Techniques of
Inventory Management- Classification,Order Quantity,Order Point.

UnitlV ICash Management |8Hrs

Meaning of Cash, Motives for Holding Cash, Objectives of Cash Management, Factors Determining Cash Needs, Cash
Management Models, CashBudget, Cash Management: Basic Strategies, Techniques and Processes, Compensating Balances

UnitV ‘Working Capital Financing ‘10Hrs
Need and Objectives of Financing of Working Capital, Short Term Credit,Mechanism and Cost-
Benefit Analysis of Alternative Strategies

For Financing Working Capital:Accrued Wages and Taxes, Accounts Payable, TradeCredit, BankLoans, Overdrafts, Bill
Discou nting,Commercial Papers,Certificates of Deposit,Factoring,Secured Term Loans.
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TextBooks V.K.Bhalla—Working Capital management, Text and cases(AnmolPublication,Delhi, 1 1thedition).
Rangrajan-Working Capital management (ExcelBooks).
Bhattacharya—Working Capital management, (PHIlearning).
Periasamy-Working Capital Management—Theory & Practice,(HimalayaHousing)
ReferenceBooks Khan & Jain-Financial Management TMH, 5thEd.).
Ravi M.Kishore-Financial Management (Taxmann, 6thEd.).
Mode of Evaluatio  |Internal(40marks)External(60marks
n
Recommendation  [30-3-2019
by Board of
Studies
on
Date of approval
by the Academic 13-07-2019
Council
Unit- BLLevel [Employability
wiseCour  [Descriptions (Emp)/Skill(S)/
seOutcom Entrepreneurship(Ent)/
e None
(Use, formorethanOne)
COl Acquire knowledge of Inventory Management, 2 Ent/Emp/S
ReceivablesManagement, CashManagement andPayables.
CcO2 Skill to use the technology in Inventory Management in cost 3 Ent/Emp/S
Effective way.
CO3 Skill to evaluate iquidity risk of anyenterprise. 5 Ent/Emp/S
CO4 Skill of analyzingWorking Capital Management of anyenterprise. 4 Ent/Emp/S
COS5 Skill to create Overall Working Capital Management strategy. 6 Ent/Emp/S
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CourseOut  |ProgrammeQOutcomes Programme
comes SpecificOutcomes
POl | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | POI10 [PSO1 |[PSO2 PSO3
2 | 2 | 2 | 3 | 1| 2111 | ! ! 2
CoO1
1 1 1 2 2 2 2 1 1 2 2 2 2
CcOo2
2 2 2 1 2 1 2 1 2 2 1 1 1
CO3
1 1 1 1 2 2 1 1 3 1 1 2 2
CcO4
1 1 2 2 1 3 2 2 2 2 2 1 1
CO5
1.4 1.4 1.6 1.8 1.6 2 1.6 1.2 1.8 1.6 1.4 1.4 1.6
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BB3505 Title:SocialMediaMarketingand Analytics LTPC
4004

VersionNo. 1.0
CoursePrerequis ites/NIL

Objectives Tomake students aware about the power of Social Marketing and tomake them
understand the different strategies and policies used togain maximum advantage
of Social Media.

ExpectedOutco me |Help the students to learn how to heighten brand awareness, Increase social
community size,Accurately target audiences and Strengthen engagement
strategies

For ncreased brand loyalty using Social Media Marketing.

UnitNo. [UnitTitle INo.ofho
urs(per
Uni
t)

Unitl /An Introduction 7

Social Media,Social Media Marketing,Characteristics of Social Media, Types and components of Social media
Marketing,
Benefits of social media marketing, Infrastructure of Social Media.

(UnitIl SocialMediaenvironment 8

StrategicPlanning and Social Media Marketing,Internal Environment,External Environment & SWOT Anal ysis,
Social Media Marketing Plan Outline, Zones of Social Media,Fifth Pof Marketing.

UnitTIT |TheSocia1Web |9

Customer Relationship Management, Characteristics of online communities, Segmenting, Targeting and
Positioning forSocial Media Marketing, Network structure and Group Influence in social media, Uses of
keywords, hash tags, and emojiin targeting branded posts and best practices for targeting branded posts.

UnitlV ‘EngagementforsocialMedia ‘8

Developing and organizing content, Difference between raditional media and Social Media, Social Media Camp
aigns, DarkSide of Social Media, Word of Mouth Marketing Association (WOMMA), Social entertainment,
Game based Marketing.

UnitV Social Media Analytics 8

Social Media Analytical Tools,S ocial Media Statistics, Social Media Budget, Media optimization matrix: Search
engine optimization,Social mediaoptimization,Career in Social Media.
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Text Books

Generation, Kogan Page Limited.

TracyL.Tuten, Social Media Marketing, SagePublication.
D.Ryan, Understanding Digital Marketing: Marketing Strategies for Engaging the Digital

Reference Bo

oks  [Barker & Barker, Social Media Marketing: A Strategic Approach.

J.Pulizzi, Digital Marketer.Tata Mcgraw Hill Education.

Mode of Eval
on

vati  [External and Internal Examination

Recommendation [30-3-2019

By Board of

Studies on

Date of approval b 'y

the Academic 13-07-2019

Council

Unit- BLLeve |Employability

wiseCous Des criptions 1 (Emp)/ Sklll(S)/

e Outcome Entrepreneurship(Ent)/No ne

(Use, formorethanOne)

CO1 At the end of the course the students will be able to 2 Ent/Emp/S
understand and apply the key
Concepts in social media metrics.

CO2 The student will be able to understand and apply social 3 Ent/Emp/S
mediaanalytics tools

CO3 The students can create their web contents so smartly to have |5 Ent/Emp/S
more business for their organization.

CO4 At the end of the course the students will be able to 4 Ent/Emp/S
framesocial media marketing strategies which would be helpful
to them infuture

CO5 The students can measure the growth of the business done 6 Ent/Emp/S
sofar dueto SMM tools and techniques.
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Course Out  |Programme Outcomes Programme
comes Specific Outcomes
PSO1 |PSO2
POl |PO2 |PO3 ([PO4 [POS [|PO6 |PO7 |PO8 |PO9 |PO10 PSO3
3 3 1 1 2 3 1 2 3 2 P 2 2
COl1
2 3 1 1 1 2 1 1 2 1 3 3 3
CcO2
2 2 2 1 2 1 1 2 1 2 3 3 3
CO3
3 2 1 1 3 2 1 3 2 3 3 2 2
CO4
2 3 2 1 2 1 1 2 1 2 2 2 2
CO5
24 | 2.6 1.4 1 2 1.8 1 2 1.8 2 2.8 2.4 2.4
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BB3507 Title:MobileandE-Marketing LTPC
4004

VersionNo. 1.0

CoursePrerequisi  [MarketingManagement

tes

Objectives This course will help the studentstoeventually create sample mbile

marketing solutions for thebusiness vertical using their creativity for
some of there allife examples of work that the company is in the
midstofdoing or has recentlycompletely.

Expected Outcom e [Students will be able to evaluate mobile advertising formats, media buys,

an t analyticsd campaign integration and Identify text message basics,
wireless carrier requirements, campaign types, integration, activation,
and measurement.

UnitNo. [UnitTitle No.of
hours(pe
rUnit)

Unitl <

Mobile and E-Marketing-An Overview

Introduction,Objectives,Definition,

TurningTraditional AwarenessIntoMobileEngagement,HistoryandFeaturesofE-
Marketing, Definition of E-Marketing,History of E-Marketing, Features of E-Marketing, E-
marketing:Scope, Benefits and Problems,Scope of E-Marketing,Benefits of E-Marketing,Problems in E-
Marketing, E-marketingTechniques, Internet Marketing, Digital Marketing and E-marketing.

(UnitlI

ComponentsofE-Marketing

Customers, Online Buying Process.

Introduction, Objectives, Customers (Buyers): Impulsive, Patient and Analytical Sellers and Products,
Infrastructure: Building a Product System, Intermediaries, the MobileWeb:One SiteAllDevices,Other
Business Partner s,Support Services, Digital Products, Definition of E- Customers,Dealing with
Customers’MotivationsandExpectations,FearsandPhobiasofOnline

UnitIII

Methods and Techniques of E-Marketing
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Introduction, Objectives, Creating New Sources of Competitive Advantage, Direct Distribution
Model,Re-engineering the Supply Chain, Targeting Underserved Segments,Lower Price Barrier,Delivery
Systems for Digital Pro ducts,Createsan Efficient Marketplace, Creates a Virtuous Cycle, Advertising
Techniques,Se lling Methods, Sales Promotion, Public Relation

s,Sponsorship Techniques, Direct Marketing Techniques, Merchandising Techniques,
OnlineSeminarTechniques, Word-of-Mout echniques, Word-of-Mout

Marketing Techniques, Text Message Marketing—The Workhorse of Mobile Marketing, SocialMedia--
Social,Local,Mobile,Mobile Advertising—Relevance Raises Response Rates(andRevenues).

RRA Verqinn

UnitlV 3
ApplicationsofE-Marketing

Introduction,Objectives,OnlineAdvertising, DirectResponseMedium,Role of Distribution in E-
Marketing, Lead Generation Platform, Customer Service Mechanism,Relationship Building Medium.

UnitV LegalandEthicallssuesinE-Marketing 3

MobileMarketing- Defination, Advantages and Disadvantages, Types of mobile marketing, Trends in
mobile marketing,Mobile marketing strategy,Objectives, Need for E-Business Legal Protection, Legal
and Ethical Issues in

E-Marketing, Privacy,Digital Property, Online Expression, Emerging Issues.

TextBooks Martin, Chuck. Mobile Influence: The New Power of the Consumer. PalgraveMacM
illan, 2013.
PhilipKotler,HermawanKartajaya,IwanSetiawan,Marketing4.0MovingfromT
Raditional to Digital.

ReferenceBooks Schadler, Ted, and Josh Bernoff and JulieAsk. TheMobileMindShift. GroundswellP
ress, 2014.
DigitalMarketingMarketingstrategiesforengagingthedigitalgenerationbyDami
anRyanand Calvi nJones, 2008.

ModeofEvaluatio  |InternalandExternalExamination

n
Recommendation  [30-3-2019

byBoardofStudie
son

Dateofapproval

bytheAcademicC 13-07-2019
ouncil
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Unit- BLLevel |[Employability (Emp)/
wiseCour  [Descriptions Skill(S)/Entrepreneurship
seOutco (Ent)/
me INone(Use,formorethanOne)
CO1 Know basic concept of Mobile Marketing towards the 2 Ent/Emp/S

development of organizational goal.
CcO2 [llustrate different componentsofe.marketing and their applications |3 Ent/Emp/S

for the development of business.
CO3 Understand the concepts and 5 Ent/Emp/S

Methods of e.marketing and its use for enhancing revenues of

organization.
CO4 Understand role of mobile marketingingeneratingleadsfortheb 4 Ent/Emp/S

Usiness organizations.
CO5 Understand the legal and ethical issues in e-marketing and the 6 Ent/Emp/S

ways to overcome the given challenges
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CourseOut  |ProgrammeQOutcomes Programme
comes SpecificOutcomes
PO1 |PO2 |PO3 [PO4 [PO5S [|PO6 [PO7 |PO8 |PO9 |PO10 |PSO1 ([PSO2 |PSO3
2 3 3 2 3 1 2 3 3 2 3 3 3
COl1
3 3 2 1 2 2 3 3 2 1 2 3 2
cOo2
2 2 1 1 1 2 2 2 1 1 3 3 3
COo3
1 3 3 1 2 1 1 3 3 1 2 2 2
CO4
3 3 2 1 1 2 3 3 2 1 3 3 3
CO5
2.2 28 | 2.2 1.2 1.8 1.6 | 2.2 2.8 2.2 1.2 2.6 2.8 2.6
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BB3507 Title: Digital Marketing LTPC
4004
VersionNo. 1.0
CoursePrerequis Basicsofmarketingandcomputerapplication
ites
Objectives TheaimoftheDigitalMarketingCourseistoprovidestudentswiththeknow
ledgeabou
tbusinessadvantagesofthedigitalmarketinganditsimportanceformarke
tingsuccessandtogetintroducedtovariousdigital
channels, theiradvantagesandwaysofintegration.
ExpectedOutco Studentswillbeabletoidentifytheimportanceofthedigitalmarketingfor
ime marketingsuccess,tomanagecustomerrelationshipsacrossalldigitalcha
nnelsandbuildbettercustomerrelationships,tocreateadigitalmarketing
plan,startingfromtheSWOTanalysisanddefiningatargetgroup,thenide
ntifyingdigitalchannels,theiradvantagesandlimitations,toperceivingw
aysoftheir
Integration taking in to consideration the available budget.
UnitNo. (UnitTitle INo.otho
urs(per
Uni
t)
(Unitl DigitalMarketing 4
Introduction,MovingfromTraditionaltoDigitalMarketing,IntegratingTraditional andDigital
Marketing;ConceptofSearchEngineOptimization(SEO); ConceptofPayPerClick.
Unitll TraditionalMarketingV/SDigitalMarketing 8
DifferencebetweenTraditionalMarketingandDigitalMarketing, DigitalmarketingStrategiesandpolici es, SWOT
'Analysis,Budgetanalysisofdigitalmarketing
UnitIIT MobileMarketing 8
Mobilemarketing:Introduction and concept, Process of mobile marketing: goals, setup, monitor, analyze; Enh
ancingDigitalExperienceswithMobileApps.
UnitlV ‘S earchEngineMarketing ‘ 10
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IntroductiontoSearchEngineMarketing, ToolsusedforSearchengineMarketing, PPC/Google Adwords
Tool,Displayadvertisingtechniques,Reportgeneration,CreatingaFacebookpage, VisualidentityofaFac
ebookpage, Typ esofpublications.

UnitV

‘E-mailMarketing 10

Introduction, email marketing process,design and content, delivery, discovery, E-mail marketing plan,E- mail
marketing campaign analysis, Keeping up withc onversions, Digital Marketing Budgeting

Text Books

TracyL.Tuten, Digital Marketing, SagePublication.

D.Ryan, Understanding Digital Marketing: Marketing Strategies for Engaging the Digital
Generation, Kogan Page Limited.

Reference Books

Barker & Barker, Digital Marketing: A Strategic Approach.

J.Pulizzi, Digital Marketer.Tata Mcgraw Hill Education.

Mode of Evaluati
on

IExternal and Internal Examination

Recommendation
By Board of
Studies on

30-3-2019

Date of approval
b y the Academic
Council

13-07-2019
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- BL Employability (Emp)/
wiseCour Descriptions Level Skill(S)/Entrepreneurship
seOutco (Ent)/
me INone(Use,formorethanOne)
CO1 Explain the role and importance of digital marketing in a 2 Ent/Emp/S
rapidlychanging business landscape
CcO2 Discuss the key elements of a digital marketing strategy 3 Ent/Emp/S
CO3 Analyzing the various ways to optimize content for mobile, be S Ent/Emp/S
itthroughthecreationofmobilesitesorapps.
CO4 Demonstrate practical skills of tool susedin search engine marketing |4 Ent/Emp/S
CO5 Learn to develop mail marketing campaign. 6 Ent/Emp/S
CourseOut ProgrammeQOutcomes Programme
comes SpecificOutcomes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | PO10 [PSO1 |PSO2 PSO3
2 3 3 2 3 1 2 3 3 2 3 3 3
COl1
3 3 2 1 2 2 3 3 2 1 2 3 2
cOo2
2 2 2 1 2 2 2 2 1 2 3 3 3
COo3
1 3 3 1 2 1 1 3 3 2 2 2 2
CO4
3 3 2 1 1 2 3 3 2 1 3 3 3
CO5
2.2 28 | 2.2 1.2 1.8 1.6 | 2.2 2.8 2.2 1.6 2.6 2.8 2.6
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BB3508 Title:MarketingCommunicationand Advertising LTPC
4004

VersionNo.

CoursePrerequisi tes None

Objectives TheobjectiveofMarketingCommunicationistocommunicateideastotargeta
udiences.Principlesofeffectivecommunicationareintendedtoachievethistas k.

ExpectedOutcom e  |On completion of the syllabi the student will understand to
evaluatingtheeffectivenessofadvertisingandmarketingcommunicationsiniti
ativesandPartic ipin the development of creative solutions to address advertising
andmarketingcommunicationschallenges.

UnitNo. UnitTitle No.ofhours
(perUnit)
Unitl Communication 7

Nature of communication process and its different Elements, Obstacles in communication process,
roleofcommunicationprocessinperception,learningandattitudechange,differentelementsofpromotionmix,commu
nicationproc essincorporateimagebuilding,advertisingandconsumerpsychology.

Unitll Advertising 8

Advertising- Definition,Objectives,Function,ClassificationsofAdvertising, AdvertisingasaT oolofCommunication,Social
and Economic Aspects of Advertising, Advertising Department andAgencies, Impact
oftechnologyonmarketingcommunication.

UnitI1l [Media 7
MediaPlanning:RoleofMediainAdvertising, ComparativeStudyofdifferentAdvertisingMedia,MediaChoice,
AllocationofBudgetfor Advertising, ApproachesandProceduresforDeterminingtheSizeoftheBudget.

UnitlV lObj ectivesofAdvertising |8
SettingAdvertisingobjectives, DAGM AR Approach,Continuous AdvertisingplanningProgram,
MessageAndcopy,MessageStrategyandMessageDesign, ElementsofAdvertisement,Copy,DevelopingEffectiveAdv
ertisingcopy,Creativitya

ndVisualizationinAdvertising.
UnitV AspectsofAdvertising 6

SocialandEconomicAspectsofAdvertising, ProductivityofAdvertising,itsContributiontoEconomicDevelopment

andStandardofLiving,EthicsandAdvertising.
TextBooks AdvertisingManagementbyManendraMohan, TataMcGrawHillPublication
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ReferenceBooks

Advertising Principlesand
PracticebyWills,MorarityandBurnett,PeasronPublicationAdvertisingandIntegratedbrandp
romotionbyOGuinn,AllenandSemenik, Thomson

Publication

Mode of Evaluation

Internal and External

Recommendation by
Board of Studies on

30-3-2019

Date of approval by
the Academic
Council

13-07-2019
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Unit- BL Employability (Emp)/
wiseCour  [Descriptions Level [Skill(S)/Entrepreneurship (Ent)/
seOutco None(Use,formorethanOne)
me
CO1 The students will able to outline the nature of advertising 2 Ent/Emp/S
anddescribe its environment
CO2 ThestudentswillabletoanalyzeanAdvertisingPlan 3 Ent/Emp/S
CO3 To evaluate the behavioral factors that influence the 5 Ent/Emp/S
effectivenessof Advertisingmedia
CO4 To analyze andevaluate the costeffectivenessofvarious formsof 4 Ent/Emp/S
media
COS5 To evaluate creative strategies in the light of given 5 Ent/Emp/S
marketingobjectivesandstrategies
CourseOut  |ProgrammeOQOutcomes Programme
comes SpecificOutcomes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | PO10 |[PSO1 |PSO2 PSO3
2 3 3 2 3 1 2 3 3 2 3 3 3
COol1
3 3 2 1 2 2 3 3 2 1 2 3 2
cOo2
2 2 1 1 1 2 2 2 1 1 3 3 3
COo3
1 3 3 1 2 1 1 3 3 1 2 2 2
CO4
3 3 2 1 1 2 3 3 2 1 3 3 3
CO5
2.2 28 | 2.2 1.2 1.8 1.6 | 2.2 2.8 | 22 1.2 2.6 2.8 2.6
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BB3509 Title:HumanResourcePlanning&Development LTPC
4004
VersionNo. 1.0
CoursePrerequisites None
Objectives Toprovideabasisofunderstandingtothestudentsaboutthehumanr e
sourceplanninganditsmethodologyforthebusiness
organization..
ExpectedOutcome Oncompletionofthesyllabithestudentwillunderstandthebasicoth
umanresourceplanning-
willacquainthimselfwithtrainin&development. Studentwillalsoge
ttheideaaboutnewdevelopme
inmanagement.
UnitNo. UnitTitle No.othours
(perUnit)
Unitl IntroductiontoHumanresourceplanning 08hrs

HumanR esourcePlanning:Definition,ObjectivesandComponentsofHumanR esourcePlanning, ManpowerF
orecasting:Necessity, Problems, Approaches,andBenefitsofForecasting. Methodsofhumanresourceplanning.

(UnitII

Jobanalysis&careerplanning

10hrs

JobAnalysis,JobDescription,JobSpecification:Concept,NeedsandImportance.JobEnrichment,JobSatisfact
ion,CareerPlanning:Significance,Needandltscomponents,Careercounseling,CareerPathing. SuccessionPla
nning:methodsandimportance.

(UnitIII

lRecmitment&selectionplanning

|8hrs

odsofrecruitmentandSelection.Modernmethodsofrecruitment:E-recruitment.

RecruitmentandSelectionofHumanR esource,FactorsInfluencingR ecruitmentandselection,DifferentMeth

UnitlV

‘EmployeeDevelopment

‘9hrs

Employeedevelopment, Work,RoleandImportanceofEmployeesandExecutives, managers,FactorsResponsib
leforEmployeeBehaviour,Different ApproachestoEmployeedevelopment,ExecutiveDevelopment,Impactof
TrainingonDevelopmentofEmployeesandExecutives.

UnitV

PerformanceAppraisal

Ohrs

ngandreviewofAppraisalSystem.Currentmethodsofappraisal

PerformanceAppraisal:Definition,natureandItsImportance,Different TypesofAppraisalSystems,Monitori
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TextBooks T.N.Chabra— HumanR esourceManagement,,DhanpatRaiPublication,NewDelhi,2014).
R.K.Malhorta--PersonnelManagement
ReferenceBooks 1.LloydLByars-HumanR esourceManagement
ModeofEvaluation Internal(40marks)
External(60marks)
Recommendation 30-3-2019
byBoardofStudies
13-07-2019
Unit- BLLevel |Employability (Emp)/
wiseCou  |Descriptions Skill(S)/Entrepreneurship (Ent)/
rseOutc None(Use,formorethanOne)
ome
COl1 Students will be able to Know human resource planning 2 Ent/Emp/S
And role of human resource in the organization.
CcO2 Students will be able to Illustrate different ways to 3 Ent/Emp/S
Strengthen the human resource planning.
CO3 Students will be able to use the process of recruitment in 3 Ent/Emp/S
The industry.
CO4 Students will be ableto analyse implications for employee 4 Ent/Emp/S
andexecutivedevelopment
CO5 Students will be able to Implement 3 Ent/Emp/S
The modern methods of performance appraisal
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CourseOutc  |ProgrammeQOutcomes Programme
omes SpecificOutcomes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | PO10 |PSO1 [PSO2 PSO3
1 2 2 3 2 1 2 3 2 1 2 3 1
COl1
2 3 2 1 3 2 2 1 3 2 2 1 2
CcO2
1 2 1 2 1 2 1 2 1 2 1 2 2
COo3
3 1 3 1 2 2 3 1 2 2 3 1 2
CO4
1 1 2 1 3 2 2 1 3 2 2 1 2
CO5
1.6 1.8 2 1.6 2.2 1.8 2 1.6 | 2.2 1.8 2 1.6 1.8
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BB3510 Title:IndustrialR elations LTPC
3003

VersionNo. 1.0

CoursePrereq NIL

ui sites

Objectives To provide conceptual framework of Industrial Relation; To make

students aware with the Indian Labour legislation.

Expected The student would acquire knowledge regarding various labour laws.Therole

Outcome Various players in industrial relations.

UnitNo. UnitTitle No.othours
(perUnit)

Unitl Introduction 7

OverviewofIndustrialRelations:ConceptofindustrialR elations;NatureofIndustrialR elations;Objectiveso
fIR;RoleofState; TradeUnions;Employers’Organization; ILOinIR;; ILOitsRole,FunctioningandContribu
tions,IndustrialRelationsmachineryinIndia.

Unitll ’ TradeUnionism ‘ 7
TradeUnion:originandgrowth,unionsafterindependence,unionsintheeraofLiberalization;Concept,objectives,f

unctionsandroleofTradeUnionsincollectivebargaining;ProblemsofTradeUnions.

UnitIIl ’ Labourproblems ‘ 6

Discipline and misconduct; Grievance handling procedure; Laborturnover; Absenteeism; Workers’
participationinmanagement;IndustrialaccidentsandIndustrialUnrest,StrikesandLock-Out,Settlement
ofIndustrialDispute,ConsultativeBodies(Bipartite, Tripartite)andIR Strategies, WorkerDevelopmentand W or
kerparticipationinmanagement( WPM),Conciliation, Arbitration, Adjudication,Collective Bargaining.
UnitlV Labourlegislations-1 7

Historicalperspective;ImpactofILO;IndianconstitutionAbolitionofBondedandChildLabor,Importantprovisi
o nsof:

PaymentofWagesAct,Workmen’sCompensationAct,Employees’StateInsurance Act,PaymentofGratuity
Act,EmployeesPro videntFund Act,ImportantProvisionsoflndustrial DisputeActand FactoriesAct.

UnitV Labourlegislations-2 6

Paymentof\MinimumWagesAct1936,PaymentofBonusAct1965,MaternityBenefitAct1961,ContractLabo
urAct

TextBooks Dr.C.B.Mamoria,DynamicsofIndustrialR elations,Himalyanpublication.
ArunMonapa,IndustrialRelations, TMH

ReferenceBook | 1. SrivastavaSC-IndustrialR elationsandLabourLaws(Vikas,4thedition)

s

Modeof InternalandExternalExaminations

Evaluation

Recommenda 30-3-2019

ti onbyBoard

ofStudieson
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BBA Version 2019

Date  of
approval by 13-07-2019
the Academic
Coun
cil
BL Employability (Emp)/
wiseCours Descriptions Level |Skill(S)/Entrepreneurship (Ent)/
eOutcome None(Use,formorethanOne)
COl1 StudentsshouldabletoelaboratetheconceptofindustrialRel ations. |2 Ent/Emp/S
CO2 Thestudentsshouldabletoillustratetheroleoftradeunioninth 3 Ent/Emp/S
eindustrialsetup.
CO3 Students should able to outline the important causes & 3 Ent/Emp/S
impactofindustrialdisputes.
CO4 Students should able to elaborate Industrial Dispute 4 Ent/Emp/S
settlementprocedures.
CO5 Studentshouldbeabletosummarizetheimportantprovisions of 3 Ent/Emp/S
'Wage Legislations, in reference to Payment of Wages
Act1936, Minimum Wages Act 1948 & Payment of Bonus
Act1965
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CourseOut  |ProgrammeOutcomes Programme
comes SpecificOutcomes
PO1 |PO2 [PO3 [PO4 [PO5 |PO6 [PO7 [PO8 [PO9 |PO10 ([PSO1 [PSO2 [PSO3
1 2 2 3 2 1 1 1 2 2 2 3 1
CO1
2 3 2 1 3 2 2 2 2 2 2 1 2
CcOo2
1 2 1 2 1 2 1 1 1 1 1 2 1
CO3
3 1 3 1 2 2 1 2 2 3 3 1 2
CO4
1 1 2 1 3 2 2 1 1 2 2 1 1
COs5
1.6 1.8 2 1.6 | 2.2 1.8 1.4 1.4 1.6 2 2 1.6 1.4
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DetailedSyllabus(Semesterwise/course wise)
SEMESTERG6Year-3

BB3601 Title:BusinessPolicyandStrategy LTPC
4004
VersionNo. 1.0
Course None
Prerequisites
Objectives TofamiliarizethestudentswiththebasicofBusinessPolicyandtohelpthem
insounddecisionmakingusingstrategy.
Expected Oncompletionofthesyllabithestudentswillbeenablingtounderstandthe
Outcome Principlesofstrategyformulation,implementationandcontrolin organization
Helpstudentstodevelopskillsforapplyingtheseconceptstothesolutionofbusine
ssproblems
UnitNo UnitTitle No.othours
(perUnit)
Unitl INTRODUCTIONTOBUSINESSPOLICYANDSTRATEGY 07hrs

BusinessPolicy:Meaning,NatureandScope,Differencebetweenpolicy andstrategy,organizationalculture-
Organizationalpurposes,mission, vision,goals,objectives,plansetc.
UnitIl [ENVIRONMENTALANALYSIS 09hrs

INeed,Characteristics,andCategorizationofEnvironmentalFactors, ApproachestotheEnvironmentalScanning Process,
Structural AnalysisofCompetitiveEnvironment, ETOP,PEST Analysis

UnitTIT ‘BUSINESSSTRATEGY \SHrs

StrategicPlanningandManagement:Process,Importance, 7sFramework,SAP,CSF,Internalenvironmental

scanning,CorporateGovernance,Casestudy.

UnitlV [FORMULATIONOFCORPORATESTRATEGIES |09Hrs
Strategic Analysis and Choice: Choice of Strategy, Business Level strategies, Cost leadership,differentiation &
Focus,MultiBusiness Strategy,Diversification,JointVentures, Venturing

&restructuring Evaluationofalternatives and selection Ofstrategies.

UnitV ‘IS SUESINSTRATEGYIMPLEMENTATION ‘09Hrs

OrganizationalStructures,EstablishingStrategicBusiness Units,EstablishingProfitCentersbyBusiness,

ProductorService, MarketSegmentorCustomer,LeadershipandBehavioralChallenges.

TextBooks Kazmi A, Business Policy & Strategic Management, TataMcGrawHill, NewDelhi.
GlueckW.F.,StrategicManagement&BusinessPolicy,McGrawHill,NewY ork.

ThomasWheelenandDavidHunger,StrategicManagementandBusinessPolicy,Pearson
Education
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ReferenceBooks 1.,RichardRoninson,AmitaMittal,StrategicManagement, McGrawHillEducation2.Str
ategicManagementConcepts: ACompetitiveAdvantageApproachbyFred R.David,
ForestR.David,etal.

Modeof Internal(40marks)

Evaluation External(60marks)

Recommendationb 30-3-2019

yBoardofStudieson

Dateofapprovalbyt

heAcademic 13-07-2019

Council
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Unit-
wiseCourse
Outcome

Descriptions

BL
Level

Employability (Emp)/

Skill(S)/Entrepreneurship (Ent)/
None(Use,formorethanOne)

COl1

Review the core areas of corporate and business level
strategyrelevant to the international hospitality industry including
theprocess,contentandcontextofstrategy

Ent/Emp/S

CcOo2

Recognise the relationship between the global
businessenvironment and strategic decisions made by
internationalhospitalityorganizations

Ent/Emp/S

Cco3

Exercise judgement and skill in planning, design,
andimplementing the cost-effective use of resources
whenundertaking a business strategy .Analyse the relationship
betweenthe global business environment and strategic decisions
made byinternational hospitality

organisations.

Ent/Emp/S

CO4

Demonstrate an understanding of the importance of in-
depthanalysis of both the organisation and the external
businessenvironment in assisting hospitality managers
during theformulationof strategy

Ent/Emp/S

COs5

Discuss business strategy clearly and professionally .
Criticallyevaluate the role of operations in adding value and
achievingsustainablecompetitiveadvantageintheinternational
hospitalitysector .

Ent/Emp/S
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S
CourseOut  |ProgrammeOutcomes Programme
comes SpecificOutcomes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | PO10 |PSO1 [PSO2 PSO3
2 3 3 2 3 1 2 3 2 1 1 1 2
CO1
3 3 2 1 2 2 2 1 3 2 2 2 2
cOo2
2 2 1 1 1 2 1 2 1 2 1 1 1
CO3
1 3 3 1 2 1 3 1 2 2 1 2 2
CO4
3 3 2 1 1 2 2 1 3 2 2 1 1
COs5
22 | 28 | 24 1.4 1.8 1.8 2 1.6 | 2.2 1.8 1.4 1.4 1.6
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BB3602 Title:EntrepreneurshipDevelopment LTPC
4004

VersionNo.

CoursePrerequisites

Objectives The objective of entrepreneurial development is to

motivateaperson for entrepreneurial career and to make
him capableofperceiving and exploiting successfully
opportunitiesforenterprises. Thetrained
entrepreneurcanguideotherson
Howtostarttheirownenterpriseandapproachvariousinstit
utionsforfinance

ExpectedOutcome Thestudents willbeable
tounderstandthecontextofentrepreneurialactivitiessoast
oundertaketheminduecourseoftime.

UnitNo. UnitTitle INo. of
Hours(perUni
t)

Unitl IntroductiontoEntrepreneurship 8hours

Conceptofentrepreneur,entrepreneurshipandentrepreneurshipdevelopment. Factorsaffectingentrepreneu
rship,characteristicsandskillsofanentrepreneur. Typesofentrepreneurs, functionsofentrepreneur, entre
preneurialdecision-process,challengesfaced byentrepreneurs.

(UnitII EntrepreneurialFinanceandDevelopmentAgencies Ohours

Estimatingfinancialfundsrequirement;Sourcesoffinance,RoleofGovernmentinpromotingentrepreneurship

withvariousincentives.
Roleofagenciesassistingentrepreneurship:DICs,SSIs,NSICs,NIESBUDandEntrepreneurship

Developmentlnstitute(EDI).

(UnitIII |IdeaGenerati0n 7hours

Ideageneration-

sourcesandmethods.Individualcreativity:rolesandprocess. Entrepreneurialmotivation,Developingentrepre

neurialcompetencies.Challengesofnewventurestart-up,Reasonsforfailureofa

business.
UnitlV BusinessPlan 8hours

Businessplanasanentrepreneurialtool, BusinessPlanningProcess,preparationofbusinessprojectreport,
componentsofanidealbusinessplan—marketplan,financialplan,operationalplanandEconomic-
analysis,financialanalysis,marketandtechnologicalfeasibility.

UnitV BeginningofaNew Venture Bhours

Stepsinvolvedinlaunchingabusiness,,Registrationofbusinessunits, VariousFormsofbusinessownershipIPO-
meaningandimportance,Revival,ExitandEndto a venture.
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TextBooks RajeevRoy,Entrepreneurship,OxfordPublications.
S.Seetaraman, EntrepreneurshipDevelopment,UmeshPublications.
ReferenceBooks VasantDesai,DynamicsofEntrepreneurialDevelopmentandManagement;
HimalayaPublishing.

R.BlundelandN.Lockett, ExploringEntrepreneurshipPracticesandPerspect
ives,OxfordPublications.
D.RobertHisrich,Entrepreneurship;McGraw-HillEducation.
DavidH.Holt,Entrepreneurship:NewVentureCreation,Pearson.

ModeofEvaluation InternalandExternalExaminations
RecommendationbyBoard 30-3-2019
ofStudieson
Date of
approvalbytheAcademicCo  {13-07-2019
uncil
Unit- BL Employability (Emp)/
wiseCourse  [Descriptions Level Skill(S)/Entrepreneurship (Ent)/
Outcome None(Use,formorethanOne)
COl1 Studentswould 2 Ent/Emp/S
beabletoanalyzetheroleofentrepreneurineconomicdevelo
pment
CcO2 Students would understand the DNA of an entrepreneur 2 Ent/Emp/S
and assesstheirstrengthsandweaknessesfromanentrepreneur
ialperspective.
CO3 Students would be able to create an entrepreneurial 3 Ent/Emp/S
mind-set bylearning key skills such as design, personal
selling, andcommunication.
CO4 Studentswouldbeabletoevaluatetheentrepreneurialsupp 5 Ent/Emp/S
ortinlndia
CO5 Studentswouldbeabletodevelopawarenessaboutentrepre 6 Ent/Emp/S
neurshipand successfulentrepreneurs.

Quantum University Syllabus (Batch 2019-2022)
Page 157 of 193



BBA Version 2019

ot
CourseOut  |ProgrammeQOutcomes Programme
comes SpecificOutcomes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | PO9 | PO10 |PSO1 [PSO2 | PSO3
1 2 2 3 2 1 2 3 2 1 2 3 2
COl1
2 3 2 1 3 2 2 1 3 2 2 1 3
CcOo2
1 2 1 2 1 2 1 2 1 2 1 2 2
COo3
3 1 3 1 2 2 3 1 2 2 3 1 1
CO4
1 1 2 1 3 2 2 1 3 2 2 1 1
CO5
1.6 1.8 2 1.6 | 2.2 1.8 2 1.6 | 2.2 1.8 2 1.6 1.8
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RRA Vercinn

CourseTitle:GD/PI CourseCode:VP3601

S.No. SESSIONCONTENT

UNIT CVPreparation

1 ChronologicalorderinaCV.
Do's&Don’tsinaCV

[UNIT PresentationSkills

2 NewspaperReading/NewsNarration/PptPresentation
ArticleWriting

UNIT PublicSpeaking

3 Extempore
Debate

[UNIT GroupDiscussion

4 DiscussionsonSocial/Political/Currentaffairs/Economicaltopics

UNIT ProfessionalGrooming&Mock Interviews

5 TipsonProfessionalattireforaGroupDiscussion&Interview
Testofstudent'spresentationskills,speakingskills,confidence, knowledge
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Unit- BL Employability
wiseCourseOu  [Descriptions Leve |(Emp)/Skill(S)/Entrepr
tcome I eneurs hip(Ent)/None
(Use, for morethan One)
COl Studentsshould beabletocreatetheir CVs& 2 Ent/Emp/S
thushighlightingtheirachievements&qualificatio
ns.
CO2 3 Ent/Emp/S
Studentsshouldbeabletopresentthemselveseffecti
velyin termsof(Reading, Speaking & Writing).
CO3 5 Ent/Emp/S
Studentsshouldbeabletodeveloptheir
publicspeakingskills.
CO4 Studentsshouldbeabletosucceed 4 Ent/Emp/S
inaprofessionalgroupdiscussion.
CO5 Students should be able to learn how to crack 4 Ent/Emp/S
theinterviews by enhancing verbal & non-
verbalcommunication.
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CourseOut  [ProgrammeQOutcomes ProgrammeSpecificOu
comes tcomes
POI1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | POI0 [PSO1 |PSO2 PSO3

2 1 1 3 2 3 2 1 1 2 2 2 2
COl

2 1 2 1 2 1 2 3 1 2 2 1 1
CcCO2

1 2 2 1 1 1 1 1 1 3 2 3 3
CO3

2 3 3 1 1 2 2 1 1 3 3 2 1
CO4

3 3 1 1 3 1 1 2 2 3 2 1 2
CO5

2 2 1.8 1.4 1.8 1.6 1.6 1.6 1.2 2.6 2.2 1.8 1.8
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BB3603 Title:BankingandInsurance LTPC
4004

VersionNo. 1.0

CoursePrerequisit None

es

Objectives Tounderstandtheoperationalbasicsofbankingandinsurancesectors.

Expected Studentswill be able to understandintroductorylevelfunctionsofbanking

Outcome Andinsurancebusiness.

UnitNo. UnitTitle No.of
hours(perUnit)

Unitl IntroductionofBanking Ohours

DefinitionofBanking,ClassificationofBanks,BankingSystem—
inIndia,RelationshipbetweenBankerandCustomer,Specialtypesofcustomers,SavingsAccounts,CurrentAccounts,F
ixedDepositAccounts

Unitll BankingOperations 9hours

KYCrequirements,PassBook,OpeningandoperationofAccountsofMinors,Partnerships&Companies,
Nomination Norms, Various functions of banking. NI act in regards Cheques, Bills of
Exchange&PromissoryNotes,Crossings, Endorsements,CollectionandpaymentofCheques,LiabilitiesofParties,

UnitlII lAssetsandLiabilitiesofBanking |8hours
Advances—SecuredandUnsecured,Loans, TermLoans,CashCredit,Overdraft,DiscountingofBillsof
Exchange,ModesofcreatingchargeonSecurities,R.B.INorms.-CRR,SLR,MSFandNPA.

UnitlV IIntroductionoﬂnsurance |8hours

Concept of Insurance, Insurance Principals, Risk and Insurance, Types of Insurance, LIC. GIC
,HealthInsurance,Marinelnsurance.IRDA, L.I.C.andPrivateCompanieswithforeignjointventures-SET—

UP,DifferenttypesofLifelnsurancePolicies,Group Insurance,Re-insurance.

UnitV ‘Operationoﬂnsurance ‘9Hours

Annuity, UnitLinkedInsurancePolicies,PostlssueMatters,PaymentofPremium, LapseofthePolicy,,Revivalofthe
LapsedPolicies,lostpolicy,MaturityandSurrenderofPolicy,LockinPeriodofPolicy,
Paymentofsurrendervalue,AssignmentofthePolicies,SettlementofClaim.

TextBooks Varshney,P.N,Bankingl.awandPractice,SultanChandandSons

ReferenceBooks 1- Gupta,P.K.,InsuranceandRiskManagement,HimalayaPublication.

2- Gurusamy,S.,BankingTheory-LawandPractice, TataMcGrawHill
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ModeofEvaluation InternalandExternal

Recommendationb  {30-3-2019
yBoardofStudieson

il

Dateofapprovalbyt
heAcademicCounc 13-07-2019

Unit- BLLevel |Employability
wiseCour  |Descriptions (Emp)/Skill(S)/Entrepreneu
seOutco rship (Ent)/None
me (Use, for morethan One)
COl1 Students would have knowledge of banking and insurance 2 Ent/Emp/S
besidesfundamental legalknowledge,
CO2 Students would to have the ability to use basic theoretical 2 Ent/Emp/S
andpracticalknowledgegainedinthe fieldin
anadvancededucation
level ofthesamefieldoratthe samelevel ofanotherfield,
CO3 Students would apply the knowledge of Banking, insurance 3 Ent/Emp/S
andaccountingfundamentalsinacohesiveandlogical
patterntosolvestructuredandunstructuredproblemsin
Bankingand Insurance
CO4 Students wouldunderstand the business operations and 5 Ent/Emp/S
marketcondition in Insurance Companies and know the
regulations andcomplianceof Banking company
CO5 Students would know regarding various policy procedures like 6 Ent/Emp/S
lapseof policy ,surrender of policy, maturity of policy, settlement
ofpolicy.
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CourseOut  |ProgrammeQOutcomes Programme
comes SpecificOutcomes
PO1 |PO2 |PO3 [PO4 [PO5S |PO6 (PO7 [PO8 |PO9 |PO10 |PSO1 |PSO2 |PSO3
2 1 1 3 2 3 2 1 1 2 2 2 2
COl1
2 1 2 1 2 1 2 3 1 2 2 1 1
cO2
1 2 2 1 1 1 1 1 1 3 2 3 3
COo3
2 3 3 1 1 2 2 1 1 3 3 2 1
CO4
3 3 1 1 3 1 1 2 2 3 2 1 2
CO5
2 2 1.8 1.4 1.8 1.6 1.6 1.6 1.2 2.6 2.2 1.8 1.8
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Title:InternationalFinancialManagement Zggj

BB3604

VersionNo. 1

CoursePrerequisit None

es

Objectives Toprovidethebasicunderstandingoffinancialmanagement

ExpectedOutcome Oncompletionofthesyllabithestudentwillunderstandthebasicprinciples
offinancialmanagementandwillacquainthimselfwithproblemsofMultin
ationalcorporations andpreparehimselftotackletheseproblem

UnitNo. UnitTitle No.othours

(perUnit)
Unitl InternationalMonetarySystem 8Hrs

DevelopmentsinthelnternationalMonetarySystem,GoldStandard, BrettonWoodsSystemofExchangeRate, Exchang
¢ RateRegime SinceMid-1970s.IMFand InternationalLiquidity. World Bank,
SWIFT,CHIPS,SystemsofExchangingCurrencies.

Unitll Exchangeratequotationanddetermination 9Hrs

DeterminationofExchangeRateinSpotandF orwardMarket. PPPTheory,IRPTheory,MonetaryTheoriesofExchange
RateDetermination,Forecasting ExchangeRate,ForeignExchangeMarket-
SpotandForward.ParticipantsinForeignExchangeMarket—

Arbitraging, HedgingandSpeculation,CoveredInterestRateArbitrage,BorrowingandInvestingMarkets.

UnitlII ForeignExchangeRisk 9Hrs

Transactionexposure,translationexposureandeconomicexposure;Managementofexposuresinternaltechniques,net
ting, marketing,leadingandlagging,pricingpolicy,assetsandliabilitymanagementandtechniques

UnitlV IInternationalFinancialmarkets |8Hrs

MultilateralDevelopmentBanks, Euro-CurrencyMarkets, Euro-Banking, MarketforInternationalSecurities—
InternationalBonds,EuroNotesandEuro-CommercialPapers,Medium-TermEuro-Notes.

UnitV ‘Internati0nalworkingcapitalmanagement ‘8Hrs

CashManagement,ManagementofR eceivablesandInventory,MarketforDerivatives,CurrencyFutures,
OptionsandSwap,CurrencyRiskManagement,FinancialSwapsandInterest—

RateRiskManagement,HedgingwithFuturesandOptions.

TextBooks AnuragAgnihotri-InternationalFinancialManagement(GalgotiaPublishingCompany,New
Delhi,2015).

P.G.Apte—MultinationalFinancialManagement(TataMcGrawHill, NewDelhi1998).
V.K.Bhalla—InternationalFinancialManagement(S.ChandPublishing, NewDelhi,2008).
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ReferenceBooks AllenC.Shapiro—MultinationalFinancialManagement(PrenticeHallIndiaPvt.Ltd.,1995).
MauriceLevi—InternationalFinance(McGrawHilllnc.,NewY ork,1996).

Recommendationb  |{30-3-2019

yBoardofStudieson

Recommendation

by Academic 13-07-2019

council
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Unit- BLLevel |Employability
wiseCou  |Descriptions (Emp)/Skill(S)/Entreprene
r u rship (Ent)/None
seOutco (Use, for morethan One)
me
COl Examinecomplexbodyofknowledgerelatingtolnternationalfina 2 Ent/Emp/S
ncialenvironment
CcO2 Analyseforeignexchangeriskandmanagethem 2 Ent/Emp/S
CO3 Analyseexchangeratedeterminationandroleofglobal fin.mkt 3 Ent/Emp/S
CO4 Applyprinciplesofinternationalinvestmenttechniques 5 Ent/Emp/S
CO5 Understand the factors affecting exchange rates and the inter 6 Ent/Emp/S
linkagesamong them
CourseOut  |ProgrammeQOutcomes Programme
comes SpecificOutcomes
PO1 |PO2 |PO3 [PO4 [PO5S |PO6 ([PO7 [PO8 |PO9 |PO10 |PSO1 |PSO2 |PSO3
3 2 - 3 2 3 2 2 3 2 3 2 2
COl1
3 3 2 3 - 3 1 2 2 2 3 2 3
CcO2
2 2 3 2 2 2 2 3 3 3 3 1 1
CO3
2 2 1 - 2 2 3 4 3 3 3 - 2
CO4
2 2 2 - 3 2 1 3 2 3 2 2 -
COS5

Quantum University Syllabus (Batch 2019-2022)

Page 167 of 193



BBA Version 2019

Quantum
RRA Vercinn
2.4 2 2.7 2.3 1.8 2.8 2.8 1.8 1.6
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BB3605 Title:ContentMarketing LTPC
4004

VersionNo. 1.0

Course NIL

Prerequisites

Objectives Tomakestudentsproficientinproducingstrategiccommunicationproductsthatreflectsthe

Voicesandexperiencesofdiversegroups.Moreover,theyshould
demonstrateanabilitytoworkwithmembersofdiversegroups.

ExpectedOutco Bytheendofthiscourse,studentsshouldbeproficientingatheringfactualstorye
me lements,andevaluatingandexpressingtheminlogicalformsthatreachmultipl
eaudiences. Students will also display an ability to access and analyze
data,reportfactsaccurately,andresearchandeditinformationinamannerco
mmensuratewith

professionalstandards.

UnitNo. UnitTitle No.othou
rs(perUn
it)

Unitl ContentMarketing 6hours

'Whycontent-

Anoverview, Whatiscontentmarketing, Typesofcontent,Promotingyourcontent, Thebusinessmodel
ofcontentmarketing,Understandingdigitalconsume

Unitll

DevelopingaVisionofContentMarketingSuccess,CreatingaRemarkableEditorialMissionStatement, Defini
ngtheengagementcycle,Managingthecontentcreationprocess,HighlySEORankedContent, The

Managingcontentprocess ‘Shours

Contentplatform, Thecontentchannelplaninaction,Socialmediaforcontentmarketing.

UnitlII |C0ntentstrategy ll Ohours

DefiningContentstrategy,CreatingaSuccessful ContentMarketingStrategy, Testing,investing, tweaking,rei

nvesting, ROIfocusedcontentstrategy, TargetingCustomerIntentInsteadofDemographics, TargetingKeyInf

luencers,Producing EngagingContentMore
Frequently,3GoalsforRepeatedContentSuccessHero,Hub&Hygienecontentstrategy, Developinga

BusinessCaseforContentMarketing, Managingthe

Contentcreationprocess

UnitlV Contentmarketingtactics 8hours

UsingEffectiveB2CandB2BContentMarketingTactics, BuildingSuccessfulB2CandB2BSocialMediaPlatfor
m,Social influencermodel for content marketing, Tracking

vs.Reality, Gatheringcustomerdata,HelpingCustomersfindtheInformationTheySeek,HelpingKeyInfluenc ers
ImpacttheBuyer’sDecision-MakingProcess
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‘UnitV ‘ROIincontentmarketing ‘8hours
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incalculatingROlin contentmarketing.

Measuringtheimpact ofcontentmarketing, MeasuringR eturnonMarketinglnvestment,ImprovingbyExperimenting
With Newlnitiatives,ImprovingEffectivenessbyBecomingMoreSophisticatedorMature, Tying Y ourContentExp
ertiseto YourContentDifferentiationFactor(CDF),Setting AHigh-ROI“Net”
OfContentMarketing, ContentMarketingintheF oreseeableFuture
TextBooks 1.HowtotellaDifferentStory,Break ThroughtheClutter,andWinmoreCusto
mersbyMarketingless,byJoePulizzi.(McGrawHillEducation,2014).
ReferenceBooks
Modeof ExternalandInternalExamination
Evaluation
Recommendatio  30-3-2019
n byBoardofstudi
eson
Recommendatio
n 13-07-2019
byAcademiccou
ncil
Unit- BLLevel |Employability
wiseCours  |Descriptions (Emp)/Skill(S)/Entrepreneu
cOutcome rship (Ent)/None
(Use, for morethan One)
COl1 ToKnowandunderstandthebasicconcept 2 Ent/Emp/S
ofContentMarketing.
CcO2 The students will be able to apply their knowledge 2 Ent/Emp/S
increatingthe contentprocess.
CO3 Application of knowledge into development of a case 3 Ent/Emp/S
forcontentmarketing
CO4 The students will be able to develop content 5 Ent/Emp/S
marketingtacticsfor accomplishmentoftargets.
CO5 The students will be able to apply their knowledge 6 Ent/Emp/S

Quantum University Syllabus (Batch 2019-2022)

Page 171 of 193



Quanfum
UNIVERSITY

RRA Vercinn

CourseOut  |ProgrammeQOutcomes Programme
comes SpecificOutcomes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | POS | POY9 | PO10 (PSO1 (PSO2 | PSO3
2 3 3 2 3 1 3 3 3 2 3 3 3
CO1
3 3 2 1 2 2 3 3 3 2 2 3 3
CcOo2
2 2 1 1 1 2 3 3 3 2 3 3 3
CO3
1 3 3 1 2 1 3 3 3 2 2 2 2
CO4
3 3 2 1 1 2 3 3 3 2 3 3 3
COs5
22 | 28 | 22 1.2 1.8 1.6 3 3 3 2 2.6 2.8 2.8
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BB3606 Title:DigitalMarketingandLaws LTPC
4004

VersionNo. 1.0

CoursePrerequisite

S

Objectives This course aims to familiarize students to create strategic

andtargetedonlinecampaignsandtoidentifycyberriskassociatedwi
thonlineactivitieswithpreparethemforsafeworkingintheverticalh
avingvaried
Accesspoints,datasources,networkandsystemrelatedissues,especially
inonlinetransactions.

ExpectedOutcome Oncompletionofthesyllabithestudentwillgainaninsighttoidentifyc
yberriskassociatedwithDigitalMarketingactivities

UnitNo. UnitTitle No.ofhours
(perUnit)
Unitl Introduction 8hours

Introduction,MovingfromTraditionaltoDigitalMarketing,IntegratingTraditionalandDigitalMarketing, Concep
tofSearchEngineOptimization(SEO).
Unitll ‘SocialMediaMarketing ‘Shours

SocialMediaMarketing:Introduction,Process-
Goals,Channels,Implementation, Analyze,Mobilemarketing:Introductionandconcept,Processofmobilemark
eting:goals,setup,monitor,analyze,EnhancingDigitalExperienceswithMobile Apps.

UnitlII ICyberCrimes |8hours

Introduction-Computercrimeandcybercrimes;Distinctionbetweencybercrimeand
conventionalcrimes;Kindsofcybercrimes-cyberstalking,cyberterrorism, forgeryandfraud,crimes

RelatedtolPRs,computervandalism,cyberforensic..

UnitlV ‘ITAct,2000andContemporaryBusinessIssuesinCyberSpace ‘Shours

Definitions under IT Act, 2000; Concept of Internet, Web Centric Business, E Business and its
significance,ElectronicGovernance, Instant messaging platform, social networking sites and mobile
applications, security risks,Internet of Things(IOT),Cyberjurisdiction,Domainnamedisputeandtheir
resolution,E-forms,E-Money,regulationsofPPI(Pre-

PaymentInstruments)byRBI, ElectronicMoneyTransfer,PrivacyofDataandSecureWaysofOperationinCy
berspace

UnitV ‘ElectronicRecords 10hours
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tchofElectronicRecords,SecureElectronicR ecordsandDigitalSignatures.

Authentication of Electronic Records; Legal Recognition of Electronic Records, Legal Recognition of
DigitalSignatures, Applicationsandusage ofelectronicrecordsandDigitalSignaturesin Governmentand itsAgencies,
RetentionofElectronicRecords,Intermediariesandtheirliabilities, Attribution, AcknowledgementandDispa

TextBooks 1Philipkotler,Marketing4.0,MovingfromTraditionaltodigital
2.Painttal,D.(2016)LawofInformationTechnology,NewDelhi: TaxmannPublication
sPvt.Ltd.

ReferenceBooks lanDodson. TheartofDigitalMarketing. Wiley

Dietel,HarveyM.,Dietel,Paull.,andSteinbuhler,Kate.(2001).E-
businessandEcommerceformanagers.PearsonEducation.
InformationTechnologyRules&CyberRegulations AppellateTribunalRuleswith

Recommendationby  [30-3-2019

Boardofstudieson
Recommendationby
Academiccouncil 13-07-2019
Unit- BLLevel |Employability
wiseCourse Descriptions (Emp)/Skill(S)/Entrepreneu
Outcome rship (Ent)/None
(Use, for morethan One)
CO1 ToKnowandunderstandtheconceptofDigitalMarketingand 2 Ent/Emp/S
Digitalmarketing Laws.
CO2 To understand the basic concept of Social Media Marketing 2 Ent/Emp/S
anditsrelevancefor thedevelopmentof business
CO3 To understand the basic concept of issues comes in 3 Ent/Emp/S
digitaltransactions and business units overcome the same
via digitallaws
CO4 Tounderstandcontemporaryissuesincyberspace 2 Ent/Emp/S
anddevelopstrategiesto tackle them.
CO5 Toapplyknowhowofcybersecurityinmaintainingandsecurin t 3 Ent/Emp/S
electronic records
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CourseOut  |ProgrammeOutcomes Programme
comes SpecificOutcomes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | PO10 [PSO1 ([PSO2 PSO3
3 3 3 2 3 3 3 3 3 2 3 3 3
COl1
3 3 3 2 3 3 3 3 3 2 3 3 2
cOo2
3 3 2 2 2 2 3 3 3 2 3 3 3
CO3
3 3 2 2 2 2 3 3 3 2 2 2 3
CO4
3 3 2 2 2 2 3 3 3 2 3 3 3
COs5
3 3 2.4 2 24 | 24 3 3 3 2 2.8 2.8 2.8
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BB3607 Title:Corporate Social Responsibility LTPC
4004

VersionNo. 1.0

CoursePrerequisit  [NIL

es

Objectives To make students understand the role of CSR inindustries and the various

Standards and Codes formulated by government to implement it in India.

ExpectedOutcom |t will help the student to understand how corporate canmeld business goals
e with

Social expectations. It will also help the student stound
erstandhowinterestof businessor organizationandSocietyatlargecan

bealigned.
UnitNo. UnitTitle No.
ofhours(perUnit)
Unitl IntroductiontoCSR 9hours

Corporate Social Responsibility- Definition, concept, linkages to development, Growth of CSR-historical
&contemporaryperspectives,National&InternationalscenarioFactorsinfluencinggrowthofCSRinsocietiesideological,so
cio-economic,legal&EnvironmentalperspectivesGovernmentinitiativesforpromotion.

Unitll ‘CSR&Development ‘Shours

CSRactivities—nature,types,impactondevelopmentprogrammes-CSR &developmentorganisations—
relationships,functioning&impacton organizational

functioning, Stakeholders’participation&perspectivesaboutCSR.

UnitlII ICSRStrategyandLeadership |8hours

Corporatemotivations&Behaviour forCSR—factorsinfluencingnational & international

perspectives, Theories&principlesof CSR-Corporategovernance,style,leadership& CSR-CSR Strategies-
objectives,approaches,rolesandtasksofacorporatemanagersStrategiccorporateplanning-

stepstomakeCSR WorkforBusinessCorporateSocialR esponsibility:programmes& initiatives—
nationalandinternational.

UnitlV ‘Ethics,CSR&CorporateBehaViour ‘8hours
Ethicalphilosophy,Corporatereputation,theGaiahypothesisEnvironmentalsustainability& CSR—
redefiningsustainability,theBrundtlandreport&critique,distributablesustainability,sustainability&thecostofcapit
alCSR.

UnitV ‘StandardsandCodes ‘8hours
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(ISO- 14001,0HSAS- 18001- SA—8000,0ECDGuidelinesforMultinational Companies,GlobalCompact, AA—

1000,BS

/ISOGuidelineonCSRManagementISO-26000)Evaluating&reportingperformanceof CSRinitiatives-

Socialaccounting,environmentauditsandperformancemeasurementrecommended.

TextBooks William BWerther,Jr,David Chandler,Strategic Corporate Social Responsibility,Stake holders in a
Global Environment,Second Edition,SAGE Publications,New Delhi.
Sanjay KAgarwal(2008),Corporate Social Responsibility, SAGE Publications, NewDelhi.

ReferenceBooks

Corporate Social Responsibility:Concepts and Cases:The Indian-C.V.Baxi,AjitPrasad.
TheWorld Guide toCSR-Wayne Visser and Nick Tolhurst.

ModeofEvaluatio n  |Internal(40marks)External(60marks)

Recommendation by [30-3-2019
Board of Studies
on

Recommendation

By Academic 13-07-2019
councilon

(Unit- BLLevel |Employability
wiseCour  |Descriptions (Emp)/Skill(S)/Entrepreneu
seOutco rship (Ent)/None
me (Use, for morethan One)
COl To understand the concepts of Business Responsibilities and its 2 Ent/Emp/S
moral obligations.
CO2 Understand the role of the major institutions of the civil society 2 Ent/Emp/S
In CSR.
CO3 Tobe familiar with and apply the ethical issues in 3 Ent/Emp/S
Business Environment.
CO4 To apply and analyze the corporate excellence. Also creating 2 Ent/Emp/S
corporate mission statement, drafting code of ethics and developing
organizational culture
CO5 To understand, apply and analyze the role of CSR in the society. 3 Ent/Emp/S
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Course Out  |Programme Outcomes Programme
comes Specific Outcomes
PO1 | PO2 | PO3 | PO4 | PO5 | PO6 | PO7 | PO8 | PO9 | PO10 [PSO1 ([PSO2 PSO3
3 2 3 2 1 1 3 2 3 2 1 1 2
COl1
2 2 3 1 1 1 2 2 3 1 1 1 2
cOo2
2 3 3 3 3 2 2 3 3 3 3 2 2
CO3
3 3 2 3 2 3 3 3 2 3 2 3 2
CO4
1 1 1 2 3 3 1 1 1 2 3 3 2
COs5
22 | 22 ] 24 | 22 2 2 22 1 22 | 24 2.2 2 2 2
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BB3608 Title:Sales and Distribution Management LTPC
4004

VersionNo. 1.0

CoursePrerequisite s [Marketing Management

Objectives The objective of the course is tohelp the students in understanding the
Sales and distribution concepts and functions as integral part of marketing functionina
business organization.

ExpectedOutcome The course will help the students in understanding the concept
ofsalesmanagementandtheirapplicationinmanagingthesalesforce. Thecourse
willalsohelpthestudentsinunderstandingthevarioustypesofmarketingchannelanthei
rroeinthesupplychain

UnitNo. UnitTitle No.of

hours
(perU
nit)

Unitl IntroductiontoSalesManagement 8

Sales Management:-Objectives and functions, Types of selling, Qualities of a successful sales person,emerging

dimensions of a sales,Process of personal selling

Unitll Theories of Selling 7

Theories of personal selling:AIDA Model,Right Set of Circumstances Theory, Buying FormulaTheories,Behavioral

Equation Theory,Cannedapproach,Importance of

Theories of personal selling in managing sales

UnitlII Managing Sales force 9

Sales force management:Sales forecasting,Sales quota,types of sales organization,Recruitment and selection of sales

force,training of sales force, motivation,compensation and incentive to sales person,Evaluation of sales performance
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UnitlV Distribution Channel 8

Marketing channel: Types of distribution channel, levels of channel, Functions of distribution channel,intensity of
distribution channel,channel design decisions,channel management decisions

UnitV Physical Distribution channel 8

Market Logistics and Supplychain management:- Definition and scope of logistics,Components of logistics-
Transportation,warehousing,Inventory management,Material handling, MIS,Inbo undand outbound logistics,3PL

TextBooks Krishna KHavaler,Sales and Distribution Management, Tata McGraw Hill
Publication
ReferenceBooks Richard.R.Still, EdwardW.Cundiff,Sales Management,Pearson Publication

Mode of evaluation  |Internal(40)and External Examination(60)

Recommendation by 30-3-2019
Board of Studies on

Recommendation
by Academic 13-07-2019
council on
Unit- wise BLLevel |[Employability
Course Descriptions (Emp)/Skill(S)/Entrepreneu
Outcome rship (Ent)/None
(Use, for morethan One)
CO1 To understand the concept of sales management and process of |2 Ent/Emp/S
personal selling.
CO2 To apply the theories of personal selling in real life sales 2 Ent/Emp/S
encounters
CO3 To apply the sales force management techniques and evaluate the |3 Ent/Emp/S
sales performance of salesman..
CO4 To analyze and evaluate various distribution channels and their use(5 Ent/Emp/S
CO5 To analyze and evaluate inventory management and logistics 5 Ent/Emp/S
management
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T
Course Out Programme Outcomes Programme
comes Specific Outcomes
PO1 |PO2 |PO3 [PO4 [PO5 |PO6 |PO7 |PO8 |PO9 [PO10 |PSO1 |PSO2 |PSO3
3 3 3 2 3 2 3 3 3 3 3 3 2
COl
2 3 2 1 2 2 3 2 2 2 2 3 2
CO2
2 2 2 2 2 2 3 2 2 2 3 3 2
CO3
3 3 3 1 2 1 3 2 2 2 3 2 2
CO4
3 3 2 1 3 2 3 2 2 2 3 3 2
CO5
26 | 28 | 24 14 | 24 1.8 3 22 | 22 2.2 2.8 2.8 2
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BB3609 Title:International Human Resource Management LTPC
400 4
VersionNo.
CoursePrerequisit INone
es
Objectives The purpose of this paper is to familiarize the students with the meaning, scope, and the sources

international human resource management.

ExpectedOutcome Students will know about the international environment of business and human resource
management

UnitNo. [UnitTitle No.of hours (perU nit)

Unitl Introduction of International environment of human resource 8

Global Business Environment, Introduction, Humanand Cultural variables, Cross cultural differences and Managerial
Implication. Cross Cultural, meaning of human resource sources of human resources.

Unitll ‘Cross Cultural Management ‘7

Cross Cultural Leadership and Decision making,Cross Cultural Communication and Negotiation.Developing
International Staff and Multinational Terms.Role and importance of culture in human resource management

UnitlII ’International Human Resource Management ‘8

Approaches;International Recruitment and Selection, Performance Management, Training and Development and
Strategic HRM.Managing global, Diverse Workforce. Human Resources in aComparative Perspective

UnitlV ‘Compensation &Appraisal ‘9

International HRM roles in multinational organizations, Expatriate problem, International Compensation, Repatriation
Performance Appraisal:Meaning,type of appraisal, methods of appraisal

(UnitV ‘Key Issues in International Labour Relations ‘9

Approaches to International Compensation, International Labour Standards, Labour Union sand International LabourR
elations, HRM practices in other countries.International Labour Standards, HR/IRissues in MNCs Corporate Social
Responsibility.

TextBooks S.C.Gupta-Text book of International HRM-Macmillan. Aswathappa, Human Resource and
Personnel Management, TMH.

ReferenceBooks 1.T.N.Chhabra,Human resource Management, Dhanpat Rai&Co.

Mode of Evaluation |Internal and External Examination

Recommendationb  [30-3-2019
'Y Board of Studieson
Dateofapprovalbyt

heAcademicCounc  {13-07-2019
il
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Unit-
wiseCour
seOutco
me

Descriptions

BLLevel

Employability (Emp)/
Skill(S)/Entrepreneurship
(Ent)/
None(Use,formorethanOne)

COl1

Students will acquire an in-depth knowledge of
specific IHRM-related theories,skills and
practices;Student will be able to understand
academicand professional data and information from
different countries

international sources.

Ent/Emp/S

CO2

Student will understand human resource problems and
apply appropriatesolutions taking particular account of
specific international, national andlocal contexts,
institutions and cultures; Student would understand cross-
nationaldifferences of culture and institutions affect
human resource

Management of multinational firms.

Ent/Emp/S

CO3

Students would analyze the design of HRM processes and
activities;Student will have a strong
businessunderstandingandaw arenesslinkedtoan

HRM perspective (nationally and internationally).

Ent/Emp/S

CO4

Students would understand Compare and contrast the
different techniques involved in the performance
appraisal process, for example, the giving andreceiving
of feedback; Student will be able to apply the
appropriate policies and

Practices involved the performance discipline process.

Ent/Emp/S

CO5

Students would learn analyze the notion of partnership

as an employeerelations strategy and the importance of
the interrelationship principles,practices and processes

international and national firms.

Ent/Emp/S
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CourseOut  |ProgrammeOutcomes Programme
comes SpecificOutcomes
PO1 (PO2 |PO3 [PO4 |PO5S [PO6 |PO7 |[PO8 |PO9 [PO10 (PSO1 |PSO2 |PSO3
3 3 3 2 3 3 3 3 3 2 3 3 3
CO1
3 3 3 2 3 3 3 3 3 2 3 3 2
CcOo2
3 3 2 2 2 2 3 3 3 2 3 3 3
CO3
3 3 2 2 2 2 3 3 3 2 2 2 3
CO4
3 3 2 2 2 2 3 3 3 2 3 3 3
COs5
3 3 24 2 24 124 |3 3 3 2 2.8 2.8 2.8
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BB3610 Title:Compensation Management LTPC
4004
VersionNo. 1.0
Course INone
Prerequisites
Objectives To learn the concepts of Payment and employee benefits issues for
Employees.

Expected Outcome The students will be able to understand the implications for strategic compensation
and possible employer approaches to managing legally required benefits

UnitNo. (Unit Title No.othours(
perUnit)
Unitl Introduction 08hrs

Conceptual aspects of compensation and reward management; Monetary and non-monetary components of compensation
and rewards; Perspectives and trends in compensation and reward management. Compensation Philosophies,
Compensation Approaches

(Unitll ‘J obEvaluation ‘IOhrs

Salient features of Job Evaluation — Analytical and non-analytical techniques — Point factor rating; factor comparison; job
classification; ranking; Urwick Orr Profile Method; Hay Plan method; Decision Band method.

(UnitIII IWagesandSalaryAdministration |8hrs

Concepts of minimum wage, living wage and fair wage; Collective bargaining. Pay surveys; Pricing Jobs: pay levels;
designing pay ranges and bands; Salary structures: graded salary structures; salary progression curves; Basic salary, DA,
Allowances, Bonus; Fringe benefits and Incentive schemes

UnitlV CompensationStrategies Ohrs

Job-based pay, Skill-based pay, competency-based pay, and Market-based pay, pay for position; Pay for person; Pay for
performance: variable pay; Rewarding excellence; Creating the strategic reward system. Best Practices in ‘pay for
performance, Compensation as a retention strategy

UnitV ‘Rewarding Performance and Executive Compensation Ohrs
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Individual-based compensation; team-based compensation; Incentives: types of incentive plans: Taylor’s differential piece
rate system, Strategic Perspectives on Benefits, goals for Benefits, Benefits Need Analysis, principal types of benefits;
ESOP compensation. Agency Theory and Executive Compensation; Principles of Executive Compensation

TextBooks Deepak Bhattacharyya,Compensation Management, Paperback
B.D.Singh,Compensation and Reward Management, Excel
Reference Books 1.1Edwarde.E.Lawlerll1(2000).Rewarding Excellence:Pay Strategies for the New Economy.Jo
ssey
—Bass,Cali
Mode of Evaluation  |Internal(40marks)
External(60marks)
Recommendation by [30-3-2019
Board of Studieson
Recommendation
byAcademiccoun 20-4-2019
cilon
[Unit- wiseCour BLLevel |Employability
seOutco me Descriptions (Emp)/Skill(S)/Entrepreneu
rship (Ent)/None
(Use, for morethan One)
COl Students will be able to know the concept of 2 Ent/Emp/S
Compensation Management and their role in employee
motivation.
CO2 Students will be able to investigate about the job 2 Ent/Emp/S
evaluation and their impact on compensation
management
CO3 Students will be able to Design the wages and salary 3 Ent/Emp/S
structures with monetary and non-monetary rewards
system
CO4 Students will be able To apply the 3 Ent/Emp/S
knowledge for development various
compensation strategies.
COS5 Students will be able to extend the knowledge of 4 Ent/Emp/S
Executive compensation and recent trends of executve
compensation.
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CourseOut ProgrammeQOutcomes Programme
comes SpecificOutcomes
PO1 |PO2 |PO3 [PO4 [PO5S |PO6 ([PO7 [PO8 |PO9 |PO10 |PSO1 |PSO2 |PSO3
2 2 2 3 2 2 2 3 - 2 1
COl1 2 2
2 2 2 3 2 2 2 3 2 2 1 3 -
CcO2
2 2 2 3 2 2 3 1 3 1 3 2 2
CO3
2 2 2 3 2 2 - 2 2 2 2 1 2
CO4
3 3 3 3 2 2 2 1 1 2 1 3 1
COs5
22| 22 | 22 3 2 2 1.8 2 1.6 1.8 1.8 2.2 1.2
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